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Abstract

This study aims to analyze the factors influencing the capital structure of 82 teacher savings
cooperatives in Thailand, using annual data from the fiscal years 2019 to 2023. The Fixed Effect Model is
employed to examine the relationship between the capital structure, measured by the Debt-to-Asset Ratio (DA),
and asset-related independent variables, including Return on Assets (ROA), Liquidity, Fixed Assets, Asset
Growth (Growth), and Cooperative Size (Size). The results indicate that ROA and Liquidity have a statistically
significant negative relationship with the capital structure, whereas Asset Growth and Cooperative Size show
a statistically significant positive relationship. Fixed Assets exhibit no relationship with the capital structure of

teacher savings cooperatives in Thailand.

Keywords: Capital structure, Internal funds, External funds, Debt-to-asset ratio, Teachers' savings cooperative
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niwdazifidoyansudin fiwunadu s2 uds taldlumsliensitadpdudunindnisninadalassasne
Wunusasannitieauniwdagludeinalng
nadnwliadudslanaiiandungu de dandunifudafuningsay (DA) lasTanzianudunus

o o

vaaudsduiunswg loud anuaursalunsldfunindinaaiieiils (ROA) ananagas (Liquidity)
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FuNIWEn117 (Fixed assets) NM3LGulauasFuning (Growth) LazuwavaIannIat (Size) uazldwuradn
1 di 04 v . a a td [l v a a
I W aINHIANUFEAARBINUINAITIHMINATIEANINITEN Teazaaalinis@anunamsiamzdluauns
a o a s a 1 ‘é v s
fianugaawlumaiananan ey uazaaanuauaulumadioufiouaiundsdng g Sisanaaadny

LLmﬂﬁﬁa‘uad (Frank & Goyal, 2009; Rajan & Zingales, 1995)

Immﬁ’wﬁunu (DA) = AHRRUIN/ FunIwgsw ) (1)
anuanInlumIltiunindidaainamls (ROA) = mlsgnd/ Gundwdru (i)

! . . g a a 6 a tglt: a 1
FNIWARad (Liquidity) = Funiwdnyudsw (wihdunguwion ) (1)
fUNINGD1235 (Fixed assets) = FWNIWEDNY (Runswdsan ) (1win)
maiulavaddunsng (Growth) = Funiwdddetiu-Funiwddan)y Funiwg

dran (i)
YUNAVIRNNT (Log_size) = AONMANNUVBIFWNINETIN

MINATNARALTINTIMU (Descriptive analysis) NAFUANNFNABTTzRIIG U TBaIzlan e
Pearson’s Correlation Coefficient Lﬁaﬂiuﬁuua:muquﬂzym Multicollinearity N13RINTIANNTNN LT
uszwinsmuslanlgensulsantanaunng (Correlation coefficient) windasnanaderladhlng -1 nia 1
w3aldifin + 0.8 (Pearson, 1920) AUGNUAT Variance Inflation Factor (VIF) aT3saudyninnudunusis
\{1g93enI1902u1ly (Edward, 1988) Tunsdifdsudszantiinsouwafininwue 39RansonmIsasiudng
ANuFIWUTFIoanNUULIIRDY

MIezRaNNNINAnesaI8TayauLL Panel Data %uﬂuﬁagaﬁﬂmmmn%m H620H19RANE
wihelugianadg g fadonuin W‘LI’J"]‘IIWE]Qﬂﬂizmﬂ‘ﬁtﬁﬁ’sLLUS“?]IVL&iL‘]JSSJuLLﬂaWI’]ML’Ja'I (Time invariable
variable) Fafienasfianoarauas liaansaiadldlasase Lﬁaamﬂ@ﬁLLiJi@”ommLLNuaguaﬂaumiLm:awa
nisnuaaudsznisaadrdlusnemefiuandsnn s98aidudesunananianizea (Unobserved individual
specific effect) NaAINIIUTZHIANIULLFIRES @Tmm@ﬁ: mﬂ’é‘ammm‘immﬁmmmuf,%ﬁm”mj”aga Panel
Data 398a21ud1an lasg1u1sn d1finnisldriuiaiasdio Correlated Random Effects - Hausman Test
WWaLSuLisuszninanuusiaas Fixed Effect Model il Random Effect Model Lijalauuusnaasiiinanzan
Wa2 (Hausman, 1978) mgumau@iavl,ﬂﬁams*n@aauﬂzymmmé’uw”uﬁnmfwmmmﬂm@]Lﬂﬁau
(Autocorrelation) §3835@1 Durbin—Watson #1nd1 DW a1 lnatdss 2 n5ald13e1in9 1.5 —2.5 waadin
LLuuﬁ’laade&iLﬁﬂﬁmum Autocorrelation (Durbin & Watson, 1951) LLa:“n@laauﬁmvm Heteroskedasticity %dLﬁu
mi@mfﬂaaummuﬂsﬂﬁmawﬁLLﬂiﬁ;’(mmmﬂgau"L&imﬁ #1837 Breusch-Pagan Lazn153LATIZHNAINN
p-value tawuin anuaaanieuianudunuiidasuiudiudiarcluszauipidai 0.05 azdufiuns
wiilayniaananaaas 35 White's Heteroskedasticity-Consistent Standard Errors (White, 1980) lu&16 1
gaving wWalWlduuusrassfifanuisiosuszinuzay lunsiiemzianusunuisenineaauds lasd
MINagURNNATIMLAzNIATIIRa LA FNL sz AN S VR nl B aszluszduindm A 0.01 visil ilalua
madenzidenurndgeteuszmanininlulglunsesune Muiinansaidayaldainiduszinimwmald
wuudnaaslumsiinemn eait

DA = O + B, ROA , + [, Liquidity , + 3, Fixed assets , + [3,Growth , + B5 Log_size , + U

lonfi o fa drasfivasaunisnanas, B fe ddudszans, 4 da draauaanaiafen, | Aasnnst

v gd A @ P
DBUNIWGT i uaz t Ao Tous 9 t
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NAN13IDY
A157191 1

WNANTTIATIZH ”ayaaﬁﬁgﬁdwa‘ﬁmm

Variable Mean Std. Dev. Maximum Minimum
DA 0.497 0.112 0.796 0.033
ROA 0.031 0.006 0.047 0.011
Liquidity 0.549 1.849 24.188 0.063
Fixed assets 0.857 0.106 0.965 0.003
Growth 0.039 0.049 0.285 -0.063
Size 22.809 1.039 24.416 18.592

AN 1 WU Imaaﬁ”wﬁunu (DA) fidaay 0.497 Imﬁﬂ"}goq@ 0.796 LLa:@h@‘i'lqﬂ 0.033
Tugrnsasnnusuisnlunsldaunsndinasonnls (ROA) Saade 0.031 A1gaga 0.047 LLa:@h@‘i'lq@
0.011 SMILENIWARNDS (Liquidity) fidLaay 0.549 AgIgn 24.188 LLazm@‘i'lq@ 0.063 luwmed Funswdonas
(Fixed assets) SeLady 0.857 Ag9ga 0.965 LLa:@h@‘;nq@ 0.003 sumaiiulavasdunsng (Growth) deiade
0.039 ¢fNgIga 0.285 LLa:@h@‘iﬂq@ -0.063 &% YWIAVBIFANTIL (Size) fid1Lade 22.809 ANGIFA 24.416 UaZ

@h@‘%wq@ 18.592

A1519N 2

WNAN13II4ATIZH Pearson Correlation Coefficients was Variance Inflation Factor

Variable ROA Liquidity Fixed assets Growth Size VIF

ROA 1 1.038
Liquidity 0.024 1 1.604
Fixed assets 0.017 -0.589 1 1.673
Growth -0.020 -0.099 -0.024 1 1.029
Size 0.169 -0.343 0.416 -0.072 1 1.285

A ' @ a A e a a v o ¢ . A o . oA
31na1997 2 Liwuaandsdsszlandrsuiseinangunutuinnit +0.8 w3aesnin -0.8 ag19d
wpdray afursladiaandsiaseldfanusunusnunie liifiedgwiaiwdsdaszlianiiziannu

(Multicollinearity) uaz laiwudn VIF saaudsdaszndainnnnii 10 FaRasan lisadudslasenanaums
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@1319% 3

NATATISHULLUTI88Y Fixed Effect Model 4as Random Effect Model

Method Fixed Effect Model Random Effect Model
Variable Estimate Pr> |t Estimate Pr> |t
Intercept -1.967 0.001* -0.608 0.225
ROA -2.099 0.001* -2.829 0.001*
Liquidity -0.003 0.206 -0.048 0.071
Fixed assets -0.020 0.341 -0.085 0.723
Growth 0.147 0.001* 0.205 0.001*
Size 0.131 0.001* 0.052 0.001*
R-Square 0.978 0.338

Durbin-Watson stat 0.70 3.30

Hausman Test 20.15 (0.001%)

Heteroscedasticity 454 .17 (0.001%)

o

BUILLAG. *IAUBEEAYN 0.01

31N813197 3 WU41 WLUSI8ad Fixed Effect Model 60 R-square gd‘ﬁ'q@whﬁ'u 0.978 78484
#8 Random Effect Model 1%d1 R-square 111U 0.338 398n13i8anuuusinesidanumunzay lagld
L389il8 Correlated Random Effects - Hausman Test WU71 3% Hausman Test ledn Chi-sq. Statistic LYinNU
20.15 wazidrainuuiazidu (Prob) LNy 0.001 %aﬁﬁsﬁm‘”rgwmaﬁaﬁi:@”u 0.01 N&1IA8 Fixed Effect
Model t1duunusnaasfnunzanlunisdneaseil duaandallidunisnasauainusunussening
A1AuAAALAAaL (Autocorrelation) LLa:mﬂmmmiﬂmumaod"suﬂiﬁjmammﬁaumﬁ (Homoskedasticity)
NAMIIATIEH WUDIR84 Fixed Effect Model wuﬁmumﬁmm@m'&iauﬁwé‘uﬁuﬁﬁ‘u (Autocorrelation) Uazfin
anuudydsnlinafi (Heteroskedasticity) 1a9nnunanatafan lasen Durbin-Watson stat Lyinfin 0.70 g
Tugrefivansvle (1.5-2.5) ﬂa%ﬁaﬂtymwé’uw”uﬂuﬁamdL%amﬂ WaNaNi Wan1IMAFEY Heteroskedasticity
LEAIEN p-value 1ML 0.001 Bednszauidety 0.05 Suduiuuuiaasszauiymenuudsdruses
@TaLLﬂﬁimmmﬂﬁiauhimﬁashaﬁﬁm%m”zymdaﬁﬁ 391435 White's Heteroskedasticity-Consistent Standard

Errors luﬂﬁLLﬁ/ﬂmV%W Autocorrelation W&z Heteroskedasticity adugadluansnsf 4
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A135191 4

NaILATIEH White's Heteroskedasticity-Consistent Standard Errors

Variable Estimate Std. Dev. t Value Pr> |t|
Intercept -1.966 0.460 -4.28 0.001*
ROA -2.099 0.511 -4.11 0.001*
Liquidity -0.003 0.001 -2.94 0.004*
Fixed assets -0.020 0.017 -1.19 0.233
Growth 0.147 0.025 5.77 0.001*
Size 0.131 0.021 6.16 0.001*
R-Square 0.978

F Value 65.00 Prob (F-Test) 0.001*

WA, *autsd@ei 0.01

NANTA 4 wodh iamITeTzRuuDitaematuiTyn Autocorrelation uaz Heteroskedasticity
VoIEnNITkoaNNINGAF 82 wrslutszinelng lusreszndned w.ea. 2562 G193 w.a. 2566 wudn auaEwnIn
Tunsldaunswdiieasranilszasannsal (ROA) S61 pvalue iinfin 0.001 Fadnndrszauiudaf 0.01
Sawonsumundgiud 1 anawmwsalunsldfuniwdiieaiioilsvesannsol Sanwdunusiulessaing
dunulufiamiassnudiuadeiidoimdgneada I@ﬁnﬂmnﬁ'wfu 1 090 NUEINIT0 T LT RUN TN
asam lsvasannsl (ROA) arvililaseainadunuanasilszunm 2.099 i wazan wadad (Liquidity)
{ien p-value 1Ty 0.004 FadnirszdusidanAnf 0.01 Sasausuauudg i 2 snwases TanuduRusy
lavssadunuluiianmeassnudiuadefidoddnynioeda Imnﬂmﬂﬁ'wfu 1 1¥NUaIRNINARDY (Liquidity)
ﬂ:ﬁﬂﬂmm%u?unua@m 0.003 1111 waznstdulauasFunIwg (Growth) U6 p-value LYiNAL 0.001
Badninszauinieni 0.01 Tesausuauudgui 4 maudulavesduning flonwsuwuinulassaiodunu
lutanadsinuwagiivadmayneaia naafe I@]El‘l’lﬂﬂ’]ﬂﬁ&l%u 1 1¥invaIN AL lavaIRUNIWE (Growth)
ﬁ]:ﬁﬂﬁ’[ﬂidﬁi’ﬁu’?aunmﬁm‘fu 0.147 ¥ LRSUWAVBIFNNTDL (Size) U@ p-value YAy 0.001 Fadnninszen
Sudani 0.01 Sswansuauudgud 5 awevasannial flanudunusiulassiadunulufianiadoanu
atsfit@anyneaia vt I@lﬂnﬂﬂ’lﬂﬁuifu 1 WihvassmavasannIm (Size) azvililasiairadunu
ANAUATY 0.131 1910 Iup e AAUNIWE 0113 (Fixed assets) §6 p-value 111y 0.233 %dgaﬂd']i:@?’u
SudAyN 0.01 F9Ufiasaundgiuil 3 Funindons lidenuduiusivlasahodunuagefiodiny
NIFDA

Namsﬁnmwudwﬂmﬁbﬁmﬁuw%’wﬁﬁﬁﬁﬂﬁwa@iaimaa%aﬁunumam‘vm‘miaﬂﬁaﬁﬁﬂﬁﬂﬁ'ﬁyuﬂuﬂu
FBINGW NJNUIN AD Tsvfifienusunuidoey lasanusmunsnlumslsdunindifoarom lsdomanseny
’Luﬁﬂmamﬁ']miaIﬂiaa%“ﬂaLEunumwnﬁq@ J0IRINNAD FNINANAIVDIANNTDL n@juﬁaadﬁaﬂaﬁ'ﬂﬁﬁ

ANMNFUNUTLTIUIN 1aun1staulauaIFunIw ﬁa%mrﬁmwa@ia‘[maa%u’iunﬂuﬁﬂmdLﬁmﬁumﬂﬁq@

@
[

UMV AVBIRNNTDE N9 FunIndanTlissnansznuaalasiais LEW‘Q‘H:“].I 29aNNIN
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drduazandnana

mﬁmm:ﬁﬁm‘i’aﬁﬁawﬁwa@iaimaa%ﬂaL'ﬁunwuaaa%mmaauw%’wﬁﬂgluﬂizmﬂ%ﬂ WU
Wennumunsnlunsldunsndifaatronnls (ROA) uaz snwasas (Liquidity) tANAw lassaiadunu
Eanauwniaudeduning Juwliuanas mwé’uw‘”uﬁv’ﬁaauf':aa@ﬂﬁadﬁ'wnqwﬁ Pecking Order Theory
(Myers & Majluf, 1984) LA *N1TAN BV Ratchapaetayakom & Bangchokdee (202 1) LLa¢ Noohuang &
Pongsupatt (2021) finuaNuFNREEIaUIzR e NuEmansnlunsldaunswdidaaamls nanfeswnaot
Afanumansalumslesunsndinearonnls LLazamWﬂa'aﬂmz@?’ugaﬁumiﬁwﬁ%a@miﬁawwLma'olfiunu
NNABHEN Lﬁadmnawmsnl%ﬂatzlmﬁmnLﬁunumalsluvlﬁaaiﬂaﬁﬂszﬁﬂﬁmwmnﬁu msﬁdwnﬁunumﬂlu
ﬁﬁaﬂa@ﬂmm‘mﬂﬂumiﬁﬁw Fegonalianniolaunsananidsinnudsafiigtasiuniawld nanenil
mmmmmlumﬂ%ﬁuw%‘wﬁLﬁaaﬁ”wﬁ'lvlma:an'lwmiaaﬁqaJ&La’%ua%amwﬁwgiumdmsﬁu inlot
gunIolaNsaTuNanuaNyinm w%a‘?nnmmitﬁman'liL'Eu"L@Tasmﬁﬂi:ﬁﬂ%mwﬁlai‘iru Mmﬂﬁlﬁunu
"l,xiLﬁmwawmzﬁma}w‘“mﬁmmséi’@ﬁﬂmam‘sm‘ssmm‘quﬁauﬁumﬂam%ﬂLﬂuéﬂd'uLL'Sﬂ HARWE L9537
swnItindUszansnnlumasem'ls LLa:U?mmmwadaua:mmma@miﬁuwnma'aL’Eunumﬂmyuaﬂ
ffﬁj"aﬂa@mmL§Udﬂ10ﬂﬁL‘3%LLﬂ:ﬁ1msmaa%’um’a:Lﬂiﬂgﬁﬁ]‘ﬁ'vl,&iLLﬂuauI@ﬂvlaJ@Taaﬁa%f:Lﬁmau

lunanaunu madulavasfuning (Growth) LATIWIAVBIFANTEL (Size) FANNFUWUTIUAANI
Weanunulassaadunu nsmfedleanniaiimadulaniedamalnadn Tassminadunuivmiufiezifia
miﬁawumﬁid@unumwaﬂ ANUFINURLEIUINTigaaARDITULWIAAIN Trade-Off Theory (Modigliani &
Miller, 1959) WRZNISANBIVD Chigviang & Terdpaopong (2021), Mohammed et al. (2017) Lﬁaaﬁl’m JWNIDE
ﬁﬁmuwwi%ryjﬁﬂ%mmqsﬁagdnhwmrﬁmmmLﬁn 992 TIIAAN N ARHIRDBINITLEIUD UazAaLTE 3l
mafiaatiszninaa dsznaunumsdySunasuninduwalng auﬁummml,%aﬁa@iaamu”umilfm;ﬁﬁ
il ﬁ’ﬂﬁaﬂmzﬁmmsmﬂ’wﬁdL’Eununﬂmuaﬂvlé'LuLfiiauVLmﬁLa?aﬂiziﬂ"ﬁﬁmﬂn'h valuisaseeniiy seazam
MIney uasnanyseni

lusauvas Funswann1T (Fixed assets) ‘ﬁmmmlﬁﬂu%é'ﬂﬂi:ﬁ'usluﬂﬁfjﬁuvlﬁ ldwuanusunus
ﬁuiﬂidﬁ%”mﬁunu wazlizaandasnunan @128 Janwagornwong & Pongsupatt (2023) k82 Noohuang
& Pongsupatt (2021) fiNuIEUNsW ﬁnwasﬁﬂuﬂuﬁww”uﬂ%amﬂﬁ'uimqa’?ﬂaﬁunu YiRenatfaanannsel
aam%’wﬁﬂgﬁdmL’Eunua'mam%ﬂmnﬂi'}msﬁﬁﬂﬂﬂ%ﬁuw%’wﬁmas ﬂ’mﬁumiﬁawuﬁunumﬂu LR
a@é’@mu%f‘:ﬁmaaa%nmiaam%’wﬁﬂgi‘hLflu@”aamﬁ’nmau’%mﬁ@msﬁlﬁu mMstRaMNEsalwnsld
funswdinesnoinlszasennsol (ROA) uss s wesas (Liquidity) mMInuguMnGulavasFunIwg (Growth)
Wanganudununislu lasmslddszlomianswiavasannsal (Size) lumaszandudin uaziiuiasss
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Systematic reviews and Meta-Analyses, there are 24 articles remaining. The results found that K-mean
clustering was applied in air cargo, air taxi, air traffic management, airline, airport, and vertiport along with
variable use in each K-mean clustering purpose as follow, for exploring accident/ risk such as personal,
equipment, management, and environment. For business operation such as fuel, load factor, available seat
mile, and number of passengers. For cargo transport such as total cargo throughput, freighter aircraft
movement, and international cargo. For predictive aircraft delay such as actual departure time, actual arrival
time, schedule departure time, and schedule arrival time. For flight operation such as velocity, heading,
barometric altitude, daily arrival traffic, and daily departure traffic. For passenger movement such as passenger
movement per month and passenger per year. In addition, we found interesting topic in air taxi and vertiport

for future research.

Keywords: Air transport, Clustering, K-mean, Literature review

Introduction

Machine learning is a part of Artificial Intelligence (Al) that focuses on developing systems that can learn
from data and improve work efficiency from learning. Such learning can enable computer to learn from data
then conclude decision on interested issue. Machine learning can divide into 4 categories: Supervised machine
learning, Unsupervised machine learning, Semi-supervised learning, and Reinforcement learning. Machine
learning also need algorithm in order to command the computer to process such as Neural network, Random
forest, and Clustering (IBM, 2021).

There are several types of clustering algorithms in Unsupervised machine learning such as K-mean
clustering algorithm which in centroid-based clustering (GeeksforGeeks, 2026) is widely used to find non-
desired expected output in both patterns and structure of data, it also has goal to cluster identify patterns and
relationships in data without prior knowledge of the data. In clustering algorithm K-mean is popular method due
to simple to use and efficient in handling large data sets (Gupta, 2025), it can be applied in many areas of
research such as image processing, data processing, medical diagnosis, and risk assessment (lkotun et al.,
2023) as well as in area of business research for instance customer clustering (Chitra & Heikal, 2024),
document clustering (Buatoom et al., 2020), discount analyze (Zebua et al., 2022), and transportation
optimization (Gaon et al., 2025).

Systematic literature review (SLR) is process used for summarize the result obtained from interesting
topic which can guide identify gap in research in order to develop future research. Due to the large and
increasing number of research studies in K-mean especially in air transport. We are interested to review K-

mean clustering in air transport with expected benefit to determine future research guidelines.

Aims
1. To study the application of K-mean clustering in air transport
2. To find variable use in each K-mean clustering purpose

3. To determine future research guidelines
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Literature review

Preferred reporting items for systematic reviews and meta-analyses (PRISMA)

PRISMA is design to improve the systematic reviews and provide guide how to completely report why
a systematic review was done, what methods were used, and what results were found. PRISMA has a checklist
to report standard, ensures all components are reported transparently, and cover key report area. There are
also has 4 stages of flow diagram first, identification by record found in database, next screening the duplicate,

then record is checked by eligibility criteria, finally report all the meet criteria (PRISMA, 2025).

Related research

Example of systematic literature review: Rix & Ingham (2021) in topic the impact of education selection
according to notions of intelligence: A systematic literature review use international database, result found most
articles focus on qualitative studies concentrate in impact of education choice on demand and opportunity.
Govindan et al. (2022) in topic supply Chain 4.0 performance measurement: A systematic literature review,
framework development, and empirical evidence, result found internet of thing (IOT) and big data analytics
have the great benefit compared to other industry 4.0. Kavallieratos & Katsikas (2023) in topic an exploratory
analysis of the last frontier: A systematic literature review of cybersecurity in space, result found cybersecurity
in overall space infrastructure and satellites is being integrate and also research in this field is still increasing.
Geske et al. (2024) in topic artificial intelligence as a driver of efficiency in air passenger transport: A systematic
literature review and future research avenues, result found it was focused in predictive analytics, resource
optimization, safety, automation, and passenger experience. Kotzampasakis (2025) in topic Maritime emissions
trading in the EU: Systematic literature review and policy assessment, result found emission trading allow
shipping to contribute to EU efforts to achieve its climate targets also in order to achieving emission reduction
target excluding maritime shipping would require additional effort from other sectors.

Example of systematic literature review in clustering: Loor-Zambrano et al. (2021) in topic approaches
of predictive and clustering methods used in emergency events: A Systematic literature review, result found
clustering algorithm can optimize resource allocation and management to solve the problem, regarding to the
ability to predict where and when emergencies or natural disaster is neural network. Assef et al. (2022) in topic
a review of clustering techniques for waste management, result found K-mean clustering is a popular and
preferred technique for cluster analysis for waste management problem. Chaudhry et al. (2023) in topic a
systematic literature review on identifying patterns using unsupervised clustering algorithms: A data mining
perspective, result found clustering can help to show and extract information efficiently, various data clustering
methods, such as segmental clustering and density clustering, have been introduced and used in various fields,
such as finance, advertising, and healthcare. Singh & Singh. (2024) in topic a comprehensive review of
clustering techniques in artificial intelligence for knowledge discovery: Taxonomy, challenges, applications and
future prospects, result found algorithm provide a solution for general clustering, while hierarchical and
partitioning approaches have limitations in term of processing speed and throughput. Ruiz, J. G., et al. (2025)
in topic cluster of symptoms in kidney failure: A systematic review, result found symptom-based interventions

are better than isolated interventions, improving patient quality of life and avoiding adverse events.
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Table 1

Details of Year for Searching, Number of Articles Found and Database in Related Research

Database
Articles Qualified ® ol
Year for = 5 o .
Authors found articles 5 - a g 4
searching a X 8 £ 2
(Percent) (Percent) = w S S o
G w s
< = »
Assef et al. (2022) 2001 - 2020 428 (100) 61 (14.25) v
Chaudhry et al. (2023) 2002 - 2023 698 (100) 143 (2049) vV v v
Geske et al. (2024) 2015 - 2022 238 (100) 62 (26.05) v v
Govindan et al. (2022) 2017 -2022 1,155 (100) 178 (15.40) v
Kavallieratos & Katsikas (2023) 2009 - 2023 107 (100) 66 (61.68) v v v
Kotzampasakis (2025) 2009 - 2024 249 (100) 51 (20.48) v v
Rix & Ingham (2021) 1944 - 2021 4,303 (100) 85 (1.96) v v
Ruiz, J. G., et al. (2025). 2022 - 2023 46 (100) 8 (17.39) v
Singh & Singh. (2024). 1999 - 2024 282 (100) 84 (29.79) Vv v v v v
Loor-Zambrano et al. (2021) 2015-2020 2,867 (100) 50 (1.74) v v v v

From table 1 first column shows name of author(s) in each article, second column shows year of starting
year and ending year of searching, third column shows number of articles found before apply the criteria in
parentheses shows the percentage, fourth column shows number of articles found after apply the criteria

parentheses shows the percentage, last column shows the database of acquired article.

Research Methodology

This document research use PRISMA (Figure 1) by start with define research objectives and define
inclusion & exclusion criteria (Table 2). Next, we will use keyword for searching strategy as “Transport” AND
“Clustering” to find total of article then “Air transport” AND “Clustering” to find related article range in Thai
database (Thai Digital Collection/ Thai Journals Online) and international database which written in English
language (Emerald insight/ ScienceDirect/ IEEE Xplore/ Springer/ ACM Digital/ Hindawi/ MDPI). Then qualify
all articles which match the established criteria and define topic of interest (in Table 4: Year, Continent,
Application, Clustering for). After that analyze each qualified article. Finally conclude for objective and present

obtained data by table and graph.
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Table 2

Inclusion & Exclusion Criteria

Inclusion criteria Exclusion criteria
Research article Conference/ Thesis/ Final research report
Subject areas in social science/ business Not open access
management
Year between 2015 — 2025 Article on other clustering
K-mean clustering in air transport Article in other language
Figure 1
The PRISMA Approach.
[ de: ion of i wvia ]
) Records identified from:
E Thai Digital Collection (n = 0) Records removed before screening:
E Thai Journals Online (n = 12) R
= — —» Duplicate records removed (n = 0)
“s’ Emerald insight (n = 183)
= ScienceDirect (n = 243)
y Others (n = 57)
Records screened (n = 495) [ —» Records excluded (n = 7)
£
g !
‘S o Inclusion & exclusion criteria (Table 2)
Reports d for e (n = 488)
(n = 464)
ﬁ v
Total articles (n = 24)
Thai Digital Collection (n = 0)
E Thai Journals Online (n = 0)
é Emerald insight (n = 1)
a ScienceDirect (n = 19)
Others (n = 4)
Results

After searching article from database and criteria mentioned above, found in table 3 that there is no
article qualify in Thai database, mean while in international database we found in Emerald Insight 1 article from
183 articles (0.35%), ScienceDirect 19 articles from 243 articles (7.82%), and other 4 articles from 57 articles
(7.02%). So, we have total 24 articles from 495 articles (4.84%).



aﬁimiu'%migiﬁaﬁ%'uﬂ'%umﬂm 19 17 a1uf 1 unTew - TQuon 2569

Table 3

Articles Found in Database

Database All article from database All article qualifies with criteria
(Percentage) (Percentage)

Thai Digital Collection 0 (0.00) 0 (0.00)
Thai Journals Online 12 (100) 0 (0.00)
Emerald insight 183 (100) 1 (0.35)
ScienceDirect 243 (100) 19 (7.82)
Others 57 (100) 4 (7.02)

Total 495 (100) 24 (4.84)

Table 4

Article Obtained

NO. Author(s) Year Continent Application Clustering for
1 Mayer 2016 Europe Airport Cargo
2 Marta 2017 Europe Airport Passenger
3 Urban et al. 2018 Europe Airline Business operation
4 Migdadi 2019 Asia Airline Business operation
5 Budd et al. 2021 Europe Airline Passenger
6 Gao 2021 North America Airport Passenger
7 Liu et al. 2021 North America Air traffic mgt flight operations
8 Magdalina & Bouzaima 2021 Europe Airline Business operation
9 Pérez-Campuzano et al. 2022 Europe Airline Business operation
10 Kong et al. 2023 Asia Airport flight operations
11 Zhang et al. 2022 Asia Airport Delay
12 Renold et al. 2023 Europe Airline Business operation
13 Wei et al. 2023 Asia Airport Delay
14 Chandra et al. 2024 Asia Air traffic mgt flight operations
15 Devos et al. 2024 Europe Airline Passenger
16 Ersoz & Ucler 2024 Asia Airline Business operation
17 Hirabayashi et.al. 2024 Asia Air traffic mgt flight operations
18 Passarella et al. 2024 Asia Airport flight operations
19 Kamsing et al. 2025 Asia Air traffic mgt Environment
20 Petit & Ribeiro 2025 Europe Vertiport Business operation
21 Puente & Lange 2025 Europe Air cargo Business operation
22 Senthilnathan et al. 2025 Asia/ North America Air taxi Business operation
23 Wang et al. 2025 Asia Airport Accident/ Risk
24 Wendel et al. 2025 Europe Airline Business operation
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Table 4 informs article obtained in air transport be K-mean clustering in the first column shows Year,

Continent, Application, and Clustering for, respectively. The analysis of this table is show in figure 1-4.

Figure 2
Frequency of Articles Between Year 2015 — 2025

Figure 2 horizontal axis: 1 means year 2015, 2 mean year 2016, until 11 means
year 2025. Vertical axis is frequency of articles each year. Year with the least research article (no research

passed the criteria) are year 2015 and 2020. The year with the most research is 6 articles in year 2025.

Figure 3

Frequency of Author(s) in Each Continent

10
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Figure 3 horizontal axis shows continent. The most frequency of author(s) is 11 author(s) from Europe,

the lowest frequency of author(s) is 0 author(s) (no author) from Africa, Oceania, and South America.
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Figure 4

Frequency of Application in Air Transport K-Mean Clustering

1 1 1

Air cargo Air traffic  Airline Airport Air taxi  Vertiport
mgt

Figure 4 horizontal axis shows application in air transport. The most frequency of application in air
transport by K-mean clustering is 9 in Airline, the lowest frequency of application in air transport by K-mean

clustering is 1 in air cargo, air taxi, and vertiport.

Figure 5

Frequency of Clustering Purpose
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Figure 5 horizontal axis shows clustering purpose. The most frequency in air transport by K-mean
clustering purpose is 10 is Business operation, the lowest frequency in air transport by K-mean clustering

purpose is 1 in Accident/ Risk, Cargo, and Environment.
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Table 5

Variable of K-Mean Clustering in Each Purpose

Purpose Author(s) (Year) Variables

Accident/ Wang et al. (2025) Personnel and equipment / Management /
Risk Environment

Business Urban et al. (2018). Migdadi Product / Infrastructure / Financial / Fuel /

operation (2019).Magdalina & Bouzaima (2021). Energy / Pricing / Alliance / Load factor /

Pérez-Campuzano et al. (2022) . Available seat mile / Yield per passenger / Total

Renold et al. (2023). Ersoz & Ucler operating fleet / Airspace / Drone payload /

(2024). Petit & Ribeiro (2025). Puente & Vertiport working hour / Capacity of vertiport /

Lange (2025). Senthilnathan et al. Total cargo flight / International flight / Domestic

(2025). Wendel et al. (2025) flight / Average flight per day / Number of
passengers

Cargo Mayer (2016) Total cargo throughput / Cargo work load units /

Freighter aircraft movement / International cargo

Actual departure time / Actual arrival time /
Aircraft delay Zhang et al. (2022). Wei et al. (2023). Schedule departure time / Schedule arrival time
/ Geographical location / Runway operational

capacity / Flight operations

Environment Kamsing et al. (2025) Velocity/ Heading/ Barometric altitude/ Month
Flight Liu et al. (2021). Kong et al. (2023). Miles-in-trail (MIT) / Airspace flow programs
operations Chandra et al. (2024). Hirabayashi et.al. (AFP) / Special activity airspace (SAA) / Daily
(2024). Passarella et al. (2024) arrival traffic / Daily departure traffic / Daily total
traffic

Passenger  Zambochova (2017). Budd et al. (2021) Passenger movement per month / Passenger
Gao (2021). Devos et al. (2024) per year / Age / Gender / Employ status /

Attitudes towards air travel / Airport experience

Table 5 inform variable of K-mean clustering in each purpose in Accident/ Risk,

Business operation, Cargo, Delay, Environment, Flight operations, and Passenger.

Conclusion and Discussion

From the first objective to study the application of K-mean clustering in air transport, we can find in
figure 4 K-mean clustering is applied in air cargo, air taxi, air traffic management, airline, airport, and vertiport.
The second objective to find variable use in K-mean clustering purpose, we can find in table 5 there are

a lot of variables used such as personnel and equipment/ management/ environment in purpose of exploring



aﬁimiu'%migiﬁaﬁ%'uﬂ'%umﬂm 19 17 a1uf 1 unTew - TQuon 2569

accident/ risk. Fuel/ load factor/ available seat mile/ total cargo flight/ number of passengers etc. in purpose of
business operation. Total cargo throughput/ cargo workload units/ freighter aircraft movement/ international
cargo in cargo transport. Actual departure time/ actual arrival time/ schedule departure time/ schedule arrival
time in predictive aircraft delay. Velocity/ heading/ barometric altitude/ month in environment emission. Daily
arrival traffic/ daily departure traffic/ daily total traffic in flight operation. Lastly Passenger movement per month/
passenger per year/ age etc. in passenger movement.

In figure 2 frequency of articles between year 2015 — 2025 is an upward trendline, its consistency with
Ray (2025) said K-mean is 7 out of 10 in machine learning algorithm in 2025 and Bajpai et.al. (2025) said K-
means is one of the most popular and effective partitional clustering algorithms, it is not surprising why the
trendline is upward. Figure 3 frequency of author(s) in each Continent the first one is in Europe and Asia is
follow behind in second one its consistency with Jsoncrew (2025) said the current leaders are the top countries
by coding skills are China, Russia and Poland. Figure 4 frequency of application in air transport K-mean
clustering is airline, its consistency with Transportation & logistic international (2025) said in 2025 is the
surpassing of five billion passengers - a 6.7% increase compared to 2024 and Airports council international
(2025) said from 2024 to 2043, global passenger traffic is projected to grow at a compound annual growth rate
in this two-reason author(s) may see the opportunity to conduct research for responding to mentioned trend.
Figure 5 the most frequency in air transport by K-mean clustering purpose is business operation, its consistency
with Metcalf (2025) said the importance of business operations are efficiency, sales, profit, and customer
satisfaction then author(s) may see opportunity to conduct research for responding to that reason.

We have found interesting topic from Senthilnathan et al. (2025) in air taxi by applied K-mean clustering
for business operation focuses on determining optimal locations for establishing electric vertical take-off and
landing air taxi infrastructure sites in urban cities. From Petit & Ribeiro (2025) in vertiport by applied K-mean
clustering for business operation to analyze on the implementation of a middle-mile delivery, urban air mobility
network by identifying optimal locations for vertiports.

Suggestion, from this research we should focus more detail in air transport along with other algorithm
such as Random forest, Neural networks, Naive Bayes etc. and also focus in air transport accident. Finally,
future research should be in area of clustering for air cargo, air traffic management, airline, and airport area by
using variable in table 5 along with new variable should add narrow research gaps and achieve new knowledge.
Moreover, air taxi and vertiport should be in area of clustering about passenger's segmentation, air route,

related infrastructure, and location to obtain new knowledge.
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Abstract

This research aims to compare the levels of purchase decision-making for personal care and beauty
products among consumers in Bangkok and its vicinity, categorized by age group and product type. It also
aims to examine the consistency of the structural equation model and identify factors influencing the purchase
decision-making of personal care and beauty products among consumers in Bangkok and its vicinity. This
research is quantitative, using questionnaires to collect data through quota sampling with 1,242 participants
from consumers who have experience purchasing personal care and beauty products through social media
channels. Data was analyzed using t-tests, one-way ANOVA, and structural equation modeling. The results
showed that different age groups and product types have different levels of purchase decision-making. When
classified by product type, product C had the highest average purchase decision-making, followed by product
A and product B, respectively. For comparisons by age group, Generation Y had the highest level of purchase
decision-making. Regarding factors influencing purchase decisions, the model was found to be consistent with
empirical data at an acceptable level. For causal factor analysis, customer engagement was found to have the
highest total influence on purchase decision-making. Social media marketing has no direct but significant
indirect influence on purchasing decisions through brand awareness, customer satisfaction, and engagement.
This research is expected to provide significant theoretical benefits in developing novel theories regarding the
causal relationship between social media marketing and consumer behavior in the personal care and beauty

industry.

Keywords: Customer Engagement, Social Media Marketing, Purchasing Decisions, Environmental Concern,

Personal Care and Beauty Products
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4. ﬂ’liﬁm%ﬁ&mad@ﬂﬁﬁ 4 Habibi et al., (2014); Vinerean & Opreana

, (2015)

5. AW dafiorasuuIue 3 Habibi et al., (2014)
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The Composition of the Sample

Product
Age N
A B C
GenZ 47 43 37 127
37.0% 33.9% 29.1% 100.0%
GenY 212 205 230 647
32.8% 31.7% 35.5% 100.0%
Gen X & BB 160 170 138 468
34.2% 36.3% 29.5% 100.0%
419 418 405 1242
N

33.7% 33.7% 32.6% 100.0%
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mstﬂ?zfmﬁﬂmm"i/mm”@§u29%‘aw§wﬁmsﬁgum"wmmm:mmawwaagfyﬁnﬂ

Items Obs. SMM Sat BA CE BT EC PD
Product
A 419 0.702 0.776 0.781 0.713 0.807 0.735 0.757
B 418 0.676 0.743 0.743 0.683 0.788 0.715 0.726
c 405 0.734 0.839 0.820 0.732 0.871 0.781 0.791
F-test 9.929*** 35.899*** 20.862*** 7.220*** 27.749*** 15.131** 13.288***
Age
Gen. Z 127 0.746 0.813 0.790 0.741 0.824 0.759 0.770
Gen.Y 647 0.716 0.796 0.788 0.728 0.833 0.757 0.776
Gen. X 424 0.674 0.764 0.770 0.670 0.806 0.720 0.729
Gen. BB 44 0.684 0.756 0.765 0.713 0.788 0.716 0.731
F-test 6.713*** 4.678** 1.137 9.706*** 2.733* 4.621* 6.210***

nareng. * Supdeneaia 0.10 ** Ak Ay eaia 0.05 uaz ** Supdngneaia 0.01
Social Media Marketing; SMM, Satisfaction; Sat, Brand Awareness; BA, Customer Engagement; CE, Brand

Trust; BT, Environmental Concern; EC, Purchase Decision; PD
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nLAIIzRadALlITNa IR
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MINATIZHL98 (Factor Analysis) uasnauidadia e (Reliability)

Items Factor Loading %Total Variance Cronbach Alpha
X1 ﬁaa%'aﬂwaauvlaﬁ (Social Media Marketing) 0.819-0.908 0.752 0.914
X2 anunswala (Satisfaction) 0.877-0.926 0.812 0.941
X3 m‘s%’ufﬁdl,m‘mﬁ (Brand Awareness) 0.864-0.941 0.815 0.882
X4 M3ddInTINVeIINAN (Customer Engagement) 0.898-0.908 0.818 0.925
X5 9N T8 0T IULTUS (Brand Trust) 0.962-0.973 0.935 0.965
X6 ANANIIRTUEILIAEEY (Environmental Concern)  0.940-0.949 0.895 0.941
X7 ﬂ’]iﬁﬂﬁulﬁl%a (Purchase Decision) 0.925-0.953 0.880 0.931
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ﬁ]’mm’li’l\‘lﬁ 4 HaMFIaTzRenUsznauTatiugn (Confirmatory Factor Analysis: CFA) ldaemau
M33a =938 (Factor Analysis) wazanuidefio’le (Reliability) vasuvusaunny Usznoudas 7 asdusznau
NNNFUADENTIUI 1,242 518 WU Lﬂ%iaaﬁaiﬁ'ﬂﬁqmmwﬁlﬁw IﬂUnnéﬁLLﬂsﬁmmwﬁaﬁugaﬂdﬁ
0.880 @TaLLaJsmwuu%iaﬁamaaLLusu@Tﬁmé'wﬂszﬁwﬁLaaWWaamaumﬂgqq@ (00=0.965) 7998941f8
AT IRFILI AR DY (0 =0.941) LazANUNIWala (o =0.941) Aviminesdlsznay (Factor Loading)
maqnﬂiaﬁmwayj'slmmvuga (0.819-0.973) uagasinTadrauauITadaautsulsldasneddsz@nsan
@hmmLLﬂsﬂﬁuazamaoLL@iazaq@Tﬂszﬂauagizijﬁamaz 75.2-93.5 %dgdﬂ'jwmwﬁﬁﬂau{uvﬁ (30882 60)
HaMIIA TR EuiuaNNaTdilasaisuazanufissvanasasiie manssudnisunmsin il lunsio

A o

°1TaQmﬁ'amaauawagmmﬁﬁ'ﬂéavl,ﬂ wananieIsu'ladias12%5d1 Composite Reliability, Convergent

U

Validity ae Discriminant Validity AILRAI AN 5

P
13NN 5

Composite Reliability, Convergent Validity and Discriminant Validity

Construct CR>0.7 AVE>0.5 SMM Sat BA CE BT EC PD

SMM 0.8679 0.5693  0.8673

Sat 0.9066 0.6606  0.5294  0.9011

BA 0.8567 0.6669  0.4582 0.6657 0.9026

CE 0.8897 0.6684  0.6014 0.5352 0.4991 0.9042

BT 0.9546 0.8751 0.3100 0.5868 0.6026 0.3499 0.9672

EC 0.9233 0.8005 0.3771 0.4782 0.4108 0.5328 0.4453 0.9459

PD 0.9114 0.7743  0.4808 0.6072 0.5726 0.6191 0.5177 0.5624 0.9379

NA5199 5 LLamwamsmaauqmmwm’%‘aaﬁafﬂﬁamhmwm%au”'m%qadﬁﬂs:ﬂau (Composite
Reliability: CR) a21uLilsnssifaganndasniolu (Convergent Validity: AVE) LazaanutilgIns9t5981uun
(Discriminant Validity) wui1mneauisiidn CR ganin 0.70 FIMWNUAN Hair et al. (2022) fviua lasaauys
ANuLTataa9uUIwe (BT) d6n CR §98A (0.9546) 389898NABANNATIARIREILINS 8 (EC = 0.9233)
wazm3aadulada (PD = 0.9114) dmsuanuiissasafssaansasmely wudmndiulsiial AVE annnin
0.50 AANUHI VDI Fornell & Larcker (1981) langauds BT fidn AVE §9ga (0.8751) aaedae EC (0.8005)
Waz PD (0.7743) ugasineaulsuaasdrsunsnaiunganuudslsinaesditedléd nsnasauanuiiis 1039
\Fesunneasinsl Fomell & Larcker (1981) WUANAN9NAIg04289 AVE (Waadluuuinugs) PoInna U siien
gan'jﬁmmﬁuw”ufszwjﬂm”aLuJi‘lfuﬁ'uﬁ"aLLﬂiﬁu ENAI8819T% auds SMM Jdsnfigasues AVE iy
0.8673 %agan’hﬁna%é’uﬁufﬁ'ﬂﬁaLLﬂiﬁunnﬁa (0.3100-0.6014) NANITILAIZATUGWINLATosT 0 0l
ANUTBIATITITIUUNTAG TadunLiaanndoItULIToTes Henseler et al. (2015) MauainnstszLiin
qmmwiuL@amﬁ@msﬂmsmwﬂmmL%aﬁm%amﬁﬂs:ﬂau auLBInssTogannsasniolu uas
ANULTBIATIE IS IUUN wamﬁmm:ﬁﬁmmLLamjwLﬂ%iaaﬁai'@ﬁqmmwmm:am%m%’umimaauiwma

sumslasiasaianousuudgiunsissealy
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MsaNzRuUUIIaasENNslaaing

msﬂiuﬁummaamﬁawaahlL@aawmﬂmmﬁ”ﬂaﬁu“ﬁagaL"ﬁdﬂi:ﬁ?’ﬂﬁ (Model fit) ffinmslag
nmadSoufisudaian ldannmsiianzitunmsiunasguisenivlundmng wanisdsznfudei
arunaandudng 9 Semansolfidunangulunsdaiuanuminzausesluaaiwamwdn waaslilu

a
fA1INN6

P
AN 6

m5@)57'q7ﬁaUmwaa@1ﬂﬂ”aawaﬂm@mn'iﬁ“'@n”i/m”aymf\?ﬂizﬁi’hﬁ

ANATh L NITRNINTIN UARID19DY ANATHN1TIN
(X?) p-value > 0.05 Hair et al., 2011 4134.6, p=0.00
CFI > 0.90 Hair et al., 2011 0.90
TLI > 0.90 Hair et al., 2011 0.89

SRMR < 0.08 Kline, 2011 0.27

RMSEA < 0.08 Hair et al., 2011 0.11

a;ﬂiwma‘ﬁlvlﬁ seandaInLTaNag
Uszany

HAMTIATIZRANNFEAARBITBI LNLAARU AT laTdEsuaad AW lulaanTasadanunannauny
iagm%aﬂi:ﬁﬂﬂm:ﬁuﬁmu%'ﬂﬁI@mh"l,ﬂmmﬁ (X2) WinAU 4134.6 NITAUREAIAYNIIADA (p=0.00) w31
Alaguarsezinedagnisada udiitasansfifasnarinudanlnidesuiaaied9Nds1wanann
sdudesRnsanarianunaunanan 9 dsenay asianunauniwdadisufioy (CFl) Savnnu 0.90
= | @ < 5 A . o { o ) ' A % )
FIYNALNUNUUGN Hair et al. (2011) Aua Vs=Nawil Tucker-Lewis Index (TLI) fi¢n 0.89 GelnalAssny

&l o oa o a & X & a A o A A = a )
inasinpansulan o.90 ariinsresiisrilueaiianunsuninluszauiinneladawSouisunuluiasgiu
o v o a A Y & . A A ' e . o A
fnTarianunauniniGisuysal wudn SRMR 61 0.27 FIganIunmin Kiine (2011) unethf 0.08

' I3 ' ] . d v ' {d‘ d' [ ] ) d' o v
atslafiann A1 RMSEA vy 0.11 Saudazgeniunmsifinanzaui 0.08 uwddsaglugrainasauiyld
fwsulueanlanududan aail Hu & Bentler (1999) s:qiwmiﬂs:Lﬁummﬂauﬂﬁumaﬂmmmiﬁmsmw
AaasiIuny uazliarsaaduluiaaanasiifissadidsd nan1siensilassiudliiiuninluiea
ﬁmmaa@ﬂﬁaoﬁuﬁagaL%aﬂ'szﬁ'ﬂwﬁlmm”uﬁuau%'uvlﬁ wanusaaiaz i un s e walaiansan
lumwsinuazdilstsanududeuvaslauaanimulsnaismuazanusNnuiNTUSaw TINHIIUa8ENIf

deutnalng swnsnalahlueafionumunzandmiunmmasevaunigiunisivdely
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.q'
AN 2

N&fl’??’?tﬂ5’75%%7./1!5’7&@#3&/77’752?15\7@@?’7\7

AR 2 namIiesFuuLsssaumslasa e liiiuisdninavesiasaeng o Nsiwade
mm”@ﬁula%awﬁﬂﬁmsﬁguaiwmmLLa:mmmwaa;gu'ﬂmlummngamwumumuazﬁ%wmma Taswyuin
mmm@muﬁaé‘muaau"laﬁﬁﬁw%wamamnasmﬁﬁfﬂé'm"'rgmaaﬁ@@ian’m%’uj&muﬁ frudngulseing
anSwa 1.024 (p < 0.01) sfiaLf]u@hé’uﬂs:ﬁw%ﬁgaﬁqwlmmuﬁwaaa waaalAiAwimsldnagninmaanadiu
ﬁaﬁaﬂuaauvlaﬁl,flum%mﬁaﬁﬁﬂizﬁﬂﬁmwazha?J'\‘lsl,uﬂﬁaﬁ*'mﬂﬁ%'ujmﬂauﬁ'} msamarwIosIanaonlal
HIFINANIIUINGaANNNINala LLa:msﬁmu‘a"'smmgﬂﬁ’] fueuUszaNS 0.770 W8T 0.645 ANAIAL
(p <0.01) Namﬁ'«i'mf':aa@ﬂﬁmﬁ'uLLmﬁmﬁdwﬁiaéﬁﬂuaauvlaﬁl,ﬂuﬁaamdﬁl,ga@iammi"wqﬂﬁé’uw”uﬁiz%i'm
LLmu@Tﬁ‘u;ju%Im vnltiAnanaienalanazmsdmsandiindn miﬁmui"smaa@nﬁwﬁawﬁwamamﬂ@ia
anulinslalunusud adrelivosan (B =0.684, p < 0.01) %a%’l,ﬁl,ﬁu'hLﬁa;ju’%lmﬁmui'mﬁ‘mmmﬁmn
du a:ﬁn"l,ﬂgfn']iaﬁ”'mﬂ's'mvlﬁa'mlaﬁl,lﬁaLmifaifu wana it anunsdnEsLasansIianinantsuande
anulslalunusudarsaqulseans 0.383 (p < 0.01) sxviaulfiAuirguilnaludetulianuday
fudssdusuionasouuazfuna liiufiaz 1 ndlaunsudfugasnnusufaraudefuiadon ioRenson
Tasufissnasdanssnsuloda wuhanlindalususudiianiwagega (B = 0.468, p < 0.01) 389830148
anwuisneala (B = 0.194, p < 0.01) wazANMARIIRAIUEILIARDY (B = 0.161, p < 0.01) Iumm:ﬁmﬁufuu
m@i‘ﬁfﬁ‘n%wa@iamséﬁ'@]ﬁuh%aim:é’m‘hﬁq@miﬂhmﬁﬁfﬂﬁ%ﬂﬂ”@maaﬁﬁ (B =0.092, p < 0.05) HAMTISLiS
wdagdanisRawInagninIemadnIunAaduyiguaiensuaza ey laggsfiarsastuniaing
anulinsladunsieasilysslawsznisssnaugmawauisyan i msliqedsanaaulaiadned
ﬂi:ﬁ‘ﬂ%mwL'v‘i"aa‘?nmﬁ'ujua:msﬁdauiau JudenmIugasausuAnTaudafiniasendadudes e
duilnaludagiulianudany WA miyﬁmmsﬂaﬁﬂma’wfﬁ%ﬁwﬁua:mmﬁuﬂixﬁﬂ%mw‘mmsmzﬁu
msé’@%ulfa%amm;ju'%lnﬂ"lﬁasmﬁﬁfﬂém”zy

waNaINi NM3ATZRENTNANIIATI BnFwanieden uazdniwasinesTesuang 9 luluiaa

wulssiauwdnNiawlananglsznsasi mIaaacuFasInuaan ladlaaidniwan1sasatnslve A
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daaulIannaanImuel taun anunawala (B = 0.770) mM3uuusud (B = 1.024) uaznmaiiduiines

(2

anén (B = 0.645) Iﬂﬂnnmﬁﬁfﬂﬁﬂﬁ'ﬁymmﬁﬁﬁi:ﬁu 0.01 uafishaulafio minsarinFessauoawlailid
Snsnanassdannylinidsluuusuduazmssadulade uadsnnanedounudaudseunansau 9 §INIU
A linslaluuusud (Brand Trust) wudnldsuaninaniassnnmaldwiinasgnd (B = 0.684) atnadl
UHERURTES wazldsuBniwanedonanmsasiadiuiesoavaanla (B =0.441) uazanuninadin
fawaaen (B = 0.262) ﬁﬂﬁ’aw%wamwaammmw&wu?}aé’muaauvlaﬁ@ia@muvl,i”masl,asl,ul,l,muﬁﬁmgdﬁa
0.441 ez lifanswanansefiony eRansanmssaaulede (Purchase Decision) @aidusaudsanunsnuas
M98 W lasudndnanassannnansiase I@ﬂﬂﬂiﬁmuiawaagnﬁwﬁ'ﬁw%wamamag&qa (B = 0.468)
uwazdidaniwaniadan (B = 0.116) i lwdaniwasaugsfis 0.584 s89a907A0AuNInala (B = 0.194)
anuinslalunusue (B = 0.169) LREANNRIIARIURILINFDN (B = 0.161) awaau mmzﬁmﬁ’ufumu@i‘
ﬁﬁﬂﬁwamamw‘iﬂﬁqﬂ (B = 0.002) Mauladie nsamaruwFessaueaunlaiudlidsnswantsassde

raa A

e A ¥ v o vaa a 1 a A [ et s
ﬂ’]i@]@]ﬁ%l’w]‘%ﬂ LL@]&I@‘H‘EWG‘H’IG@@&I@GﬁG 0.620 ﬂﬂl%%aﬂﬁWﬂi’JﬁJL‘ﬂ’lﬂU 0.620 TGgGLﬂ%a%@Uﬁadiadﬁlﬁﬂﬂ’ﬁﬁ

= ot ot v

faudmvegnd luhueadonu ananmaduFIasaNuenansnsnaniass (B = 0.161) 5335n5wa
n4dau (B = 0.223) i lwiBnswaswdaudregs (B = 0.385) HANNTAATIEA R IR AU AUt UTo U0
ﬂi:muﬂﬁé’@§u1a€'§aw§@n”m6ﬁ@ua'iwmﬂLLa:mmam Tasmsasariudadonuaanlairininfidu
fg(ﬂL%flu@Tuﬁﬂﬂ”tyﬁm:éjﬂﬁﬁ@mﬁuj anuisnala wazmsfidiusin dasdinadaiiieslusianulindaus:
ﬂﬁ@“fﬂﬁula%asluﬁq@ o ﬂaqﬂﬁﬂﬁ@m@ﬂ'anjaLﬁumiﬁnﬂixaumm‘iﬁﬁmu?aﬁaﬂuaau"[aﬁtﬁamz@ju
IiAansdsusnnazaisanylinle wioumidessuifuduiunadenfanauauainanuniiases

a

Q’uﬂnﬂﬂqﬂlmj AIuEaIluaN9n 7

.=i
ANINN 7

n1334A 319 Direct Effects, Indirect Effects uas Total Effects

Factor Direct effects Indirect effects Total effects
Satisfaction Social Media Marketing 0.770*** 0 0.770***
Brand Awareness Social Media Marketing 1.024* 0 1.024***
Customer Engagement Social Media Marketing 0.645*** 0 0.645***
Environmental Concern 0.383*** 0 0.383***
Brand Trust Customer Engagement 0.684*** 0 0.684***
Social Media Marketing 0 0.441*** 0.441**
Environmental Concern 0 0.262*** 0.262***
Purchase Decision Satisfaction 0.194*** 0 0.194***
Brand Awareness 0.092** 0 0.092***
Customer Engagement 0.468*** 0.116*** 0.584***
Brand Trust 0.169*** 0 0.169***
Social Media Marketing 0 0.620*** 0.620***
Environmental Concern 0.161*** 0.223*** 0.385"**

NG, * Divdagneada 0.10 = Srludaynesiia 0.05 uaz = DlpdAymsiia 0.01

nanInasausuadg ulaslinsiianzdanuudsdsiu (ANOVA) uaznsiteasiiuudiaasgums

2 v & =S a o 6 A v o Aaa a 1 L= d? a a 3
lassains (SEM) uaasldiduiisanusuiuiidilasainvesdadvniidninadansaaduladenianmigua
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Jmauazanuwetnaduszuy laswansdtonohauadguiimualing 11 sundgulaiunsmivauu
azﬁauﬁdmwaaﬂﬂﬁaaszmwﬂiauLLmﬁ@lmﬁﬁmLa:iagaL%aﬂizﬁ'ﬂﬁ mmmagﬂwavlﬁﬁaLLa@a’Lumswﬁ 8

A5197 8
FIUNANIINAENUAT I
AUNRZ W HAMINATIZA  Hadgll
H1 nq’umqLm:wﬁmﬁmﬁﬁ@haﬁuﬁi:é’umiéi'@lﬁu’[a%aNﬁmﬁmeﬁ@ua LANG FOAANDY
MU ANUINUALANGN T
H2a M3as1aUnFasInuaswlartisnsnaBsuinaansdaInsinves + FOAANDY
and
H2b mmﬁ'\naﬁmﬁloLLmﬁauﬁSﬂﬁwaL%mﬂ@iam‘sﬁdmﬁ’;maagﬂﬁw + EOLBEEN
H3 mIasaunesiauaonlaiiantwatsuandaanunswels + FOAANDY
H4 mmm@uuﬁaa%'mmaau”[aﬁﬁ‘éw%wm%amﬂ@iams%’ujumuﬁ + FOAANDY
H5 miﬁmm"mmaag}ﬂﬁwﬁﬁﬂ%waL%amﬂ@iamwvﬁmﬂaluumuﬁ + FOAANDY
H6a m*sﬁmm'amaag}ﬂﬁ’]ﬁ'ﬁﬂ%wm%&mn@iamsé’@ﬁﬂa%@ + FOAANDY
Heb anwfsnelafdnsnaiisuindansaadulede + FOAAND
H6c n’m%‘uj”umu@i‘ﬁ'éﬂﬁwaﬁamn@iamsﬁ@ﬁu‘h%@ + FOAANDY
Hed anwlinslelunusudianinadivindamssaaulada + ROAARDY
H6e AnuRadIuiIIasandansnadiuindamisaaulada + SOLBLEN
arduazandnana
&1

q
v o
o AaA

mﬁ%’mmauwi’mqﬂi:m&ﬁaﬁnmmiﬁ@§u1a6§awﬁmﬁ’msﬁ@minmﬂLLafzmmmwaa@u’ﬂnﬂlu
LUANTINNURIUATUAZTHILNS I@]U&jdLﬁuﬂ’liLﬂ%UULﬁ&l‘]_ISZ@TUﬂ’Ii@T@]3%1&]%65:%’5’]\17’]q'llLLaZﬂ’]i’QJLﬂi’lzﬁ
NEEHR AL L) Namﬁaﬁ'ﬂmmina’gﬂmui’mqﬂsmmﬂﬁ@”@ﬁ

mn’i’@qﬂimaﬁ‘ﬁ' 1 gwnsnadUsdanlosiungujnisuninizansuianssu (Diffusion of
Innovations Theory) 189 Rogers ldagnitatan lagtanizludsziiuanuuandsvesnisaaduladaszning
nguaguazlszin NNl wudn mjumqua:ﬂi:m'ﬂNﬁmn”mfn(ﬁ@mﬁ'uﬁizﬁumm‘"mﬁﬂaéaLL@m@mﬁ'u
Wasuunaudszanuaas el wuiaanmel C ﬁmmﬁmmsﬁ@%ﬂﬁ)sﬁagaqﬂ ToIRINNABNAAA TN A LAz
HAAA I B Audau anuuandsitgenadasiuszeunnufionals MITuFuuTud wazaanlinsled
NRAAMH C ﬁmgandwﬁmﬁ'm%ﬁulunﬂﬁa dwiumIlIsuifisuaunguaiy wudn Generation Y I3zay
msﬁﬂﬁulwﬁagdq@ ANWANGIE Generation Z Wi Generation X Waz Baby Boomers fiszaumsansuladon
dndn Mrawlade ﬂﬁiu;ju’%Inﬂquﬂ&i (Generation Y LLay Z) LEAINMIABUERDINANINRaNMIARIARIUTD
é}'\muaauvl,aﬁl,l,a:ﬁs:@‘"umsﬁmuiauﬁ'gqﬂdﬂ 6'1‘%\1a:‘ﬁauﬁawqamwmsuﬂnﬂiuqﬂﬁ‘?m“a msﬁmngﬁinﬂju
1mjLLammmauauaoﬁﬁﬂh@iammm@qu%‘aé’mmaauvl,aﬁua:ﬁi:ﬁumsﬁdmim;;m FLNOUUNLINY DI
Foanranisfeaslunszuaunmauninszansuianssy lasfedsaueaulaivminfidunalnadyly

ntnunaatays UIraUNIT0F LATNITHRHUNIIRIAY G'TimhULi'aﬂﬁslau%'um‘"@miuluﬂg;mﬂmmm
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HamMTATBTIEiuaUuNBjnMunInznewiansnsliiduhenuuandrsduansazulnauazsaims

MIFORIANAADAINITILALIZALVBINTLONTLUNAAN 4 Lnal aeina vk ety

NNIAYUIZAIAN 2 NAN1IATIIROLANAFDANTBIVBIULLIINBIFUNILATIFTIINDT upudiaasd

A a U a a s t!l s v v 6 a o o a aaAa
ananaundunuteyadsdszansdluszavfivenivld udenlasuaifazlinodrayneadia (2 = 4134,
p = 0.00) udariianunannindn 9 agluinmsifioauiule (CFI = 0.90, TLI = 0.89) WaNaInANuTUTan
posluaauazrwiaciaing aansnsgdldiluesdanumanzandmivnsefuisdsingnisol sy

a

mﬁmiwzﬁﬂﬁ]?ﬁ'ﬂL%dmm@lwu'jw miﬁmui'au"uaogmﬁ"ﬁLﬂuﬁﬁﬁ?’m‘ﬁ'ﬁaw%waﬁugaagmiamsﬁ'@ﬁu‘lwﬁa lasd
RIBNENANIATILAEN9EaN NsaaarnFessaueaulatullidsnsnansassdenisendulade udd
anfwanisdangs mum‘sa%ﬁamﬁug”umuﬁ anufawala LAEMINEIUIINVDIZNEN WONINNAANUNIA
sudswasonfununaanlunisdasulade Tasdansnanadiumaninaniinss waemsdansiumsd
faudmvasgnauazaalinela Taspaufigsnansassdamssaaulade ldun anudewels anulinida

TuuTue LLa:mﬁu;iLmu@T

wamﬁﬁ'm%lﬁl,ﬁummL%auimszmwmmLmﬂ@hwaomjuLﬂmmﬂﬁ'um"lﬂm‘ié'@ﬁula%a
Taonfaimainlszauanudnsa (Waasmss C) LLa:mjaJﬁuﬂnﬂﬁﬁmiﬁ@%ﬂa%ﬁ]qa (Generation Y waz 2)
dslianuimduiumsdsunuussdssduiuionadon aoiu ﬂﬂﬂqﬂfﬂ’]i@m@ﬂ’ﬁ&j\‘lLﬁuﬂﬂilféaﬁdﬂu
sanlalinoaanisfiduian nioursfemsausuiiareudediniades lasdsuldinunzaniuudas

nsjmﬂ’mmmﬁ aLﬁ&lﬂi:%ﬂ%mw‘tumsm:ﬁumm"@ﬁula%a

ands1guanisY

wamﬁﬁ'ﬂLéaaaﬂﬁwammm@uuﬁaé’muaau‘laﬁ@iamsﬁ@ﬁuia%awﬁmﬁ‘msﬁguaiwmﬂu,a:
mmmuLLa@alﬁLﬁuﬂmuaﬁ'u%’u«*ﬁamaawqﬁnsauﬁu?lneiquﬁ%w”a mﬂNamﬁﬁ‘ﬁmmfmqﬂizmﬁﬁ 1
WU ﬂgaﬂizl,nﬂwﬁmﬁmsml,a:na;mmqﬁﬁw%waﬁ’m‘”@@iamsﬁ@?«uh%‘ya HImanARDITULIIAANITNAIAKL
%‘aéfdﬂuaaﬂaﬁﬁﬁmﬂ‘?ﬂﬁmm:auﬁ'uu’%uwmaamjmﬂmmﬂ mMIfnaan Mt C faadunsaaauleda
anuianala maTufuuTud LLa:mmVl'i"nﬂagaﬁq@ axviaulAiiufsanuduiavesmslinagninisnaa
LL'mJE]dﬁr’i’]llﬁa%/’]dﬂixaUﬂﬂiﬂiﬁalﬁﬁUEJTU%Iﬂﬂ ‘fi{li:@”Uﬂ’li@Tﬂ§u1‘ﬂ%ﬂ§dﬁij@ axiaudl sgmans Mz
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Abstract

This study aimed to examine and prioritize the critical success factors of fixed-base operators (FBOs)
in Thailand, where seven operators currently operate in the market. A mixed-methods approach was employed,
comprising interviews with 12 key informants, including seven senior executives or representatives from fixed-
base operators and five representatives from the Civil Aviation Authority of Thailand, together with analysis
using the Analytic Hierarchy Process (AHP). Data were collected between December 2024 and February 2025.
The findings identified eight critical success factors and 12 performance indicators across four perspectives
based on the Balanced Scorecard framework. The AHP results indicated that management and strategic
management constituted the most important factor (weight = 0.201), followed by service quality (0.176) and
safety (0.171). Together, these three factors accounted for 54.8% of the total weight, reflecting the core
dimensions of success to which operators should attach particular importance. This study integrated the
concepts of Critical Success Factors, Resource-Based View, Balanced Scorecard, and the Analytic Hierarchy
Process in the context of the fixed-base operator industry in a developing country. The findings differed from
previous studies conducted in developed countries by showing that, in an emerging oligopolistic market,
management-related factors were more important than service quality. This finding reflects the need to
strengthen internal organizational capabilities before competing on service excellence. The findings provide
practical guidance for operators in allocating resources efficiently, for government agencies in formulating
targeted industry promotion policies, and for academics in extending research in the context of developing

countries.
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Abstract

This study intended to examine the factors that affect the decision of digital nomads to reside in Chiang
Mai, Thailand, including leisure facilities, community layout, infrastructure, living costs, social environment, and
weekly special activities, as well as strategies for tourism development to accommodate this group. The sample
consisted of 435 foreign digital nomads residing in Chiang Mai. A quantitative approach was employed using
questionnaires, and data were analyzed through percentages, means scores, standard deviations, and multiple
regression techniques.

The findings showed that, overall, the factors had a high impact on the decision to reside, with leisure
facilities having the highest mean score. Multiple regression analysis revealed that community layout,
infrastructure, living costs, and social environment significantly influenced the decision at a 0.01 level, while
leisure facilities and weekly special activities had no significant effect. The model explained 73.2% of the
variance in the dependent variable. Regarding tourism development strategies, all aspects were rated highly,
with digital nomad visa policies receiving the highest approval, followed by cost-effectiveness and service
quality. The promotion of hostels and co-working spaces received the lowest rating.

The findings provide guidance for government agencies and tourism operators in formulating strategies
and policies to attract high-quality, long-term tourists, supporting sustainable local economic development in

Chiang Mai.

Keywords: Decision-making, Factors, Digital Nomad, Nomadic Lifestyle, Tourism Promotion
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41: Destination Competitiveness (UNWTO, 2021)
Digital Nomad Ecosystem (Hannonen, 2021; Orel, 2022)
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Lﬁa{lmﬂLﬂumﬁmﬁ:ﬁl,%qw*ﬁmmLﬁmﬁ'uLmeamiw”wmmsvimLﬁﬂaﬁWM'ﬁ‘“Uﬂag'uﬁ%ﬂ”aIuLLu@
=S =) <& Aa Aa e & aqf ' A IS v ° Aa o ' ' .
wvl,uumimauqmgmmnw) NIt #2uN 2 uaz 3 iludadorunlanwueuiaaInlszuuan (Rating
scale) LLa:ﬂﬁJ:qﬂ@Tmummi'@ fA5N (Likert scale) 5 320U lasuuugauan @I wMINAREUANULALINTI

v
a =l

L91348%(Content validity)I@]mj:l,%mmtyﬁ‘hmu 3 AUAEM IR WIUANATHANNFEANFBITERINITERIDNNL

o

Tandazasd lakan1Inasaudl 10C = 0.90 (10C >= 0.5) (:1funs Aaflang, 2563) urasldiduiuouseunia
¥ { a ¥ v o 4 o . . @ a ' o a a5
gaddanunednsadaiont wazldvinnsnaseuainuidaiu (Reliability) #1835 3wd1aNU 52 ANT

o

a

8awaTaULNA (Cronbach’s alpha) annsUssLiindranuibasiusadniaslonilunmsdnsiasoawen 9

ﬁﬁwa@'amsﬁ@%ﬂamaamg'm“aazmwhﬁ'u 0.94 ANANVLTON UV BILLUFAUDINLWINIINITNAIUINTNBILNE

'
A

Lwasaﬁumjuﬁ%ﬁahum WNNU 0.91 gxvianliiinineIasdodqodanuiiidiana IMNIRNEIRIUMIIAL
a 6 o

D839 (NapN NATHLUYN,2560)

U

a 53
NINAINCHYDNA

u

nseziIaglszaeadan 1 lsAaITiwssmm (A13aaz dals §1wdosluuuaIgiu) uas

Q

mylienzinanasding (MRA) afnmnazasdulsdarzdamdaduladianviinludniadoslndves
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v o

nguddrialuuue dewimilianzinanssiding i ldaraseudymanudunussznitediug@as
. . . a ! . . U lé ' U o a
(Multicollinearity) lasWasanen Variance Inflation Factor Lazn Tolerance TIWL3NAN VIF Ba3aulsdaTe
nnddeiaenit 10 uazdn Tolerance 411nN1 0.10 meh“ﬁagav[mﬁ@ﬁtym Multicollinearity WaZLANIZEN
fmiumalienzinanandang §33814935 Enter Method
a 6 o fY_ a Y a ' A A a 6 a a <3 '
maeneiinglszasdden 2 loauady wszswdsauuanasgwiedinnesdszaunnudainde

LUWINNINITWAIUINNTYIB LN mLﬁa‘saﬁuﬂﬁjwﬁﬁﬁahLLm

NAN13)IY

Namﬁmﬁ:ﬁﬁagaﬁﬂﬂ wuddaauuuuseuny sulnagiduiwans $1uau 222 au ndwan
Q@mmmuaaummwg\mm 435 au Aatdusonay 51 @T’mmqmﬂﬁq@agizij 31-40 T §1u71 107 au
faduinsas 24.6 @T’luamumwu@mmmﬂﬁqﬂ 1w 176 au Aailusasss 405 duwondwaiulngiiantn
wioan11071T WA 9 371U 56 Aw Aatdusosas 12.9 dunsiudaLfawyininy 41nNN31 300,000 LN F1UIH
119 au daduiowss 27.4 uazdusmIAnuEmIBlngdsymaawine 91w 89 au Aadu Sasas 20.5

HAMIIATIZATYA

A3199 1
uFaIANaRIUAEF M TEIUUNIA TR I TETUA AT AL A U Tas A TNa 9@ TYa luun a1 W1in
Tugsndadeslna
Tasafidnalwasrialuuwe JTAUANULA NRANT
rsnludsniadoslng ALaay SD
dusnufiiiannraunganls 4.04 847 un
dugl me{uﬁmaaqmu 3.85 930 N
FUFIEIMILANRZAIN 3.96 852 N
dudavasinlugumn 3.96 .809 N
AURNINFIAY 3.94 826 N
MufanITnAelszssUand 3.88 .861 N
aae 3.94 854 an

MaT9f 1 wudidads sawdoauwinespusesenuiwisaiuTadeAinalwadinaluwe
aviinlwdoalnd lassamagluszauainnyneiu wasfAafuTINTinny 3.94 (SD = .854) LilaiSusauann
10 ldwstaswuin @Tﬂ%ﬁdﬂtaﬁﬂuwnﬁq@ﬁa Fusmuinniewndanla SealeTininny 4.04 (SD = .847)
30989N1A8 GINFISIWILAINFZAINURZAINAIATEIT NI A11aA LMY 3.96 (SD= 854, .809)
FIUFNTNIIAEBNNIFIAN DAafarinny 3.94 (SD = .826) Aufianssufiaslszidlany Sanadowriny

3.88 (SD = .861) ﬁfanﬁqﬂﬁaﬁmﬁaﬁuﬁqmu ALafu TN 3.85 (SD = .930)
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A13199 2

UAAIANATYUAZT I T IS UUNIATTIUYBITEAUAIINAAA WAL ITUUUINII N IWNUIN T BN

WIS UM ITIBIL NN TLAUANMVUAAAY  WAANT

4 © .\ aa ;
LWB?BGiUﬂQN@ﬁW}QI%LLN@] aAaRe SD

1. MIRYMAUVBIATNG Tuuua 3.81 877 7N
2. wlgunpisadnialuiua 4.03 .860 N
3. uIszm%aLa‘%uqsﬁﬂaamal,l,az%ﬁi’ﬂﬁy\a 3.75 934 N
4. §ae‘hmﬂmmazmmmzqmmwu’%mi 3.85 .860 N

FumInasigdnsasTaluuwe
5. m’mmm:amjmhﬁ‘uﬁﬂ%ﬁhﬁluﬂﬂiﬁaaL“?'immaaﬁ%ﬁaiuum 4.00 .848 7N
A 3.88  .876 2N

NaNT97 2 wud dnadsusndsiuuanaspwreszduanudaiuAs fuuwananIRaw
mareafinaiesassudsraluuun ;‘TﬂauLmuaaumudmlmg'ﬁmmﬁﬂLﬁul,ﬁmﬁ’u wwINIM IR L
mwsmagﬂmzé’umnnnﬁm fienaduTiniany 3.88 (SD = .876) WaRasanSasdrauainunluieslens
wait mmﬁ@Lﬁumﬂﬁa;mvlﬁl,l,ﬁuiﬂmU?sﬁwﬁﬁﬁaiuumﬁmLa?iﬂ WAL 4.03 (SD = .860)389a481 laun
mmmm:amjfmhﬁ'uﬁﬂ“ﬁahﬂum‘sﬂaaLﬁmmaaaﬁﬁahum fidLaduwrinfiy 4.00 (SD = .848) §981m78
mmazmﬂLLa:qmmwﬁmiﬁmmiﬁaaLﬁmf,%w%'uaﬁﬁaIuLLuﬂ fidaduLrinfiy 3.85 (SD = .860) mIszy
Franvasfavaluuue Saaforiiu 3.81 (SD = .877) ﬁaﬂﬁ'q@ﬁaﬂymsJa&aLa%uqiﬁﬂaamauaﬂm?‘irﬂﬁy\ﬁ
ALaapwinny 3.75 (SD = .934)

a I's aa Aa . T
NamﬂLﬂi’\w‘ﬁagaanmma%mu (Inferential Statistics)

1. KANINARDUANYAFIBNTIVY M INAFELANNFNNUTTERINTITeNTna AT luuuaan

@

Wun luﬁ?’aﬁi’@Lﬁﬂalﬁﬂﬁuﬂﬂsaﬂ§u1waaﬂa;u6%m1uum

P
13791 3

a g o a Q{ Qo o 1 o
M HenauL e AN TanFuNHEIeHI1A LT

auils CMRP csL Am CLCM SE WSA
ﬂ"lmﬁlﬁ 4.04 3.85 3.96 3.96 3.94 3.88
SD 0.847 0.930 0.852 0.809 0.826 0.861
dusuiiiannraunganls 1
3 Lmuv“w?uﬁmammu 167 1
FURISIWILANRZAIN 293 284** 1
AN mm%w‘nguw .084 .108* .255** 1
MUFNIWLIARDUNIIFINY 110* 207*  253* 144 1
uhanTsunaslsedradandt 183* 295** 341 .302* 412% 1

]
o

MULAG. U@ NIZAL 0.01 *WBEAYNIZAL 0.05
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o A v o o

v & ' ' vt a 12{ o Qs ' s a o
TNAIN LLﬁﬂ\ﬂ,‘ﬁ AW NIz ENTanaunwtuadTEniNgen LLﬂiaﬁiz‘Ylﬂ@]’JﬁJﬂ’ﬂNﬁﬂJ‘W%ﬁﬂU@]’] w3

faa o a

Auag1NIRE gAY NIRDaNIzay 0.01 aaudsdarzuazarudiarulanuaunninddanu n13LAzH
Qs a Af Qs Qs Q/ a { 1 v a ~a
faul T AN Sanaunnivasnaul8ase (Correlation Coefficients) WaadlHa13197 3 WUT1 AuAINTIUALAL
Uszddlad (WSA) danusunusgaganuduaninuiadaanadiny (SE) adnadpddnynesia scriau
feanudaulassznitansiafanssufiasdssirglaninuannuiadaunisasan audsndanusunus
thunand o awdsaIwlrsaauazaIn (Am) Sanuaunusiunainuaiwianssuntaslsesndla

v & =3 QI o ld‘ 1 1 a a “4 dld R “4 6 v v 1
(WSA) uaas il AUTIUNUIN2aIRIs1ImsaNUREAINARINARaNANTTUALAE AaudsNdanuauwnstas laun

dudasasinlugurn (CLOM)uduanuiiarnHauntaula(CMRP)

2. NMIIATITAUDLTIADINANDLBINK

lapaun@Adaulsnin (Dependent Variable) ldun madhanvinludsniadodlnivangudana
Tuuua F9unuaa8aauils Factors Affecting Digital Nomads' Decision (FAD) titasanasianiisn1sangnle
fInsImuNIaULwIAe aul38a3e (Independent Variables) Aafas8 6 AnaunsauuwiAa laud soui
wnrauntaulalumduslud (CMRP), ﬁaﬁuﬁqmu (CSL), #81mr8AnuEzaIn (Am), sasasinlwdeslna
(CLC) aMWLIASaNNIFIAN (SE) azdnwianTtumiasdszdralanst (WSA) uuusiaaslaun

FAD = Bo + B1(CMRP) + B2(CSL) + B3(Am) + Ba(CLC) + Bs(SE) + €

1°ﬁﬂ15<ﬂ°’1aaﬁ]’agamu@hemé’uw”uﬁﬁaa@ﬂﬁmﬁ'uﬁmﬁmﬂ (1% ANMUFUNUTFIT=AIN9 FAD Al

CSL; AMuFuRBEUNwIA1ITERIE Am AUauUIEn; uazanudunutan lifianuddynisafdsening

CMRP i WSA lasdnuiu@aeing n = 435 uazsealnada 95% (p < 0.05) HAANSULEAIAIANT1968 [T

.=i
AN 4

Nﬂﬂ’)?’?tﬂ?’l;‘fﬁiﬂllﬁf’]ﬂé)dﬂ@ﬂﬂﬂt‘]‘?dwa

gauis Anduszang FNANARIA fin t fp oA 95%
(Variable) nanag mﬁaummg’m (t-value) (p-value) (Sig. at 95%)
(Coefficient) (Std. Error)
A -1.000 0.183 -5.473 0.000 npdAn
(Constant)

CMRP 0.046 0.025 1.847 0.065 NATB&ATY
csL 0.468 0.028 16.984 0.000 npdAn
AM 0.139 0.029 4.740 0.000 Ivpdany

CLCM 0.199 0.028 7.181 0.000 Ivpdany
SE 0.403 0.042 9.657 0.000 Ivpdany
WSA 0.043 0.024 1.832 0.054 e

R?=0.736 Adjusted R2=0.732 @1 F =198.4, p <0.01

NANIIILASTIZALUUINR0IDADAILRAILWAITIINS WUIILUUIRaINUseANnTAIwaTiune
ANNLYIUTINVBIA LLﬂimuaglmzﬁuﬁﬁ LEAS IAARITLUUIIR0ITANURNITRNLAZ DA NLEA BT lwN1T

abunedayaiisilzing
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WINNITNTIBEH WU ﬁmﬁmau%’uaw@gm 1w 4 du Tinwadanisdadulaveinguddria
Tuuwa TagSssidumudndulszinsaanssluzUazuunanasgiu anunldies ledun Tadedugduuy
Anfluosguou (CSL) MuivdmsanuazaIn (AM) shudnasasiwlugusn (CLCM) uasduanIwgany (SE)
audrey auudsuildldsunroeansy @esaundziu) ldun duniswnrioundeula (CMRP) uaz
Munanssuiaedszinglant (WSA) Lﬁaamﬂﬁ@hizﬁuﬁfﬂﬁwa”zyuwnﬂ'jﬁ 0.05 (Sig > 0.05) uaaalAiAnin

Ta9anIgaImui idantwalumiaaauladuivinine aamjuﬁﬁﬁahum

srduazandnana
1. mwswﬂaﬁﬂﬁL?im'ifaaﬁ'nn'ﬁﬁﬂau%Lﬁ'ﬂuﬂﬁflﬁn’luﬁ'\m?ﬁL%mslmimmna:ua?]ﬁ'afmmﬂ
agluszduge I@mﬂaﬁbﬁmanmﬁﬁm&awaiau‘l,aﬁ@hmﬁﬁmnﬁq@ 2t 3finN HaNINATaLANYAZ UG
mylieanzinanasiiwnuaadlwidui ﬂ%ﬁ‘ﬂﬁwugmmuﬁuﬁqwu FIEMILANUFZAIN Anasaswluguru
wazanwdiaudansnadenisdaduladiuininagefitdaynasianszay 0.01 sannlwanydgiu
H2 H3 H4 uazHs lasumaaiuayuifalszans yaueidasadnanufinniawndanls uazfiansrufie
Uzaend liusasdninaetadindaymiaia Seliaiusyuauy@ziu H1 uaz H6
MsiensAuuusaandininin udarudsdrunsnndenntanla (CMRP,p=0.065) uas
Aanssuniawlszinglan® (WSA,p=0.054) aﬂ@i”%’umsﬂ*mﬁulmm”uﬁau“ﬁngamﬂﬂ&juﬁami’m waile
Asannieldnseumsiiansinanasfany wodifadsasnd1 liaansnefuisanuudsdsiuvaes
masasulaiminldetnafiioiduneaia naansi szroulwiiuinssdlsznaudunseniisiuszianss
dunmmsdunuinluansucaastassiasuunninmaduaisinwanandanmsaadulaunvisinluszezen
maangiu@%ﬁaiuum HAAINRIINOAARBINULUIAATEY Hannonen (2021) fiafunedn ﬂa;maﬁﬁ‘aimmﬂ
fenwmndunsssuniond ﬁm”umﬁam‘ﬁﬁgmmumw‘i’nﬁu%“m annimadudniiengdeiunuinig

laggslianudiayiuddsnaiuayunisiauuaemilidialuszozonadunan

TUN19959nUIIN NANTILATIZAWL N ﬂaﬁ‘ﬂﬁmgﬂLLuuﬁTuﬁqwu (csLydududsnisnswade
msﬁ@%uslaﬂ']ﬁfnmnﬁq@ (t=16.984,p=0.000) 58989N1A81a LA UTNINFIAY (SE)(t=9.657,p=0.000)NaaNT
@”@ﬂdﬂ%lﬁﬁu'jﬁqmﬁ'nwmwaaamwLLmﬁauﬁ%ﬁmmslmwLLa:U%uﬂmaﬁ%’dﬂmﬁwmﬂéwﬁnﬁiamiﬁmﬁﬂﬁ]
\ianvinasngudanaluuue Tagawzanmwuindaniidadanisrineu mslegiagszsniu uaznisee
\SeTnamIssay UsznauiLuwida The Third Place 289 Oldenburg (1989) fitiniilasiaadamsnuzuas

mﬂ“ﬁmuﬁuﬁi’awﬁ'ummmﬁag]ﬂLLiamua%ﬁmﬁﬂwl@T

§IUa9RUIZNo LA LEIEIWIIAIINEZAIN (AM) LLazmmaa%w’Luqmu (CLCM) inada
miaaawlavitnagadineiean (p = 0.000) suLaYULIIAA Geo-arbitrage 189 Nash (2018) fafunenaara
IuLLmﬁLLmIﬁNLﬁanﬁwﬁfﬂlmﬁaaﬁﬁmmawqasz%dwaﬁunumsﬁwa%%Lm:qmmwmaaﬁwuu’%msﬁugm
maﬁaﬁ'wi’m%mlmjﬂ'{]mmsn%’nmmwuvlﬁl,ﬂ%zm@Tmmmaﬁwmuﬂﬁ'umwam}m:mﬁa%ﬁmmﬁamm

v XK a = I =] o a a aa
ﬁZ@’I’JﬂI%ﬂ’]‘JL‘U’]ﬂG‘Uiﬂ’ﬁ fﬂx‘]L‘lJ%‘iiTﬁ]‘UU@G@@ﬁ’]ﬂiylu?ﬁdﬁﬂ@

2. HANINAMERURINWMINAWINITYBITIBLNDIBITUNANAINALlBUNA WU @audshl
daaunuusaumulianuiugnauegluszduinn usadliiruisanuiayuesesdlznaudugmnniia

MRNIERNULRTRNINLIARDNNLD DA DN TN WD WU UINIINIIWAWINLEUE L N1TTRITUA IV BN LINTN

1 L 1 { o U 1 aa v é U s >
IHZE11709NNNNY a3 eIriNIInaInIze g lagtanizaiuwulou1ads1aana luunads lasuseay

'
A

AnudAYgege sutayadulatoduan 9 igu ulueiduinnsianiud Adududesjatunam
WalaTuaiInNnInlunudstusaananalMmenIuaznIaadularinzuze2840 A luLaa
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HAGINANIFEAAEBINULUWIAANITY 8918 IWENIZ 82817 (Long-stay tourism) 189 Makimoto & Manners
(1997) %@%‘Lﬁl,ﬁuiﬁmwﬁwﬂ;uﬁmmmmaﬂmﬁnﬁmLLazswmmmiWwﬁhLﬂuﬁw”slﬁugmﬁga@ia;nJLLUU
mﬁﬁﬁmuuazﬂﬁ‘l"ﬁ%“mmaaﬁn‘riaqL‘ﬁ'mmjulmj WoNING H9F0ANSaITLTIE9Ua United Nations World
Tourism Organization (2021) wazZadunuas Orel (2022) iTbiiwiulounsidnaedaraluwuadsudey
lumastuaindannumunnlunsutidiesanunolasns valudfvasanuidosiu awngszt doy

fAINA ﬁ$@]’3ﬂ1%ﬂ'ﬁﬁ’]‘lrﬂ URZNIIRIN LLidﬂdI’*ﬂ%ﬂ"ﬁ@T@ a‘lﬂﬁl WRanNnNITZEN2Y ﬂ\‘]ﬂéju‘lrﬂ“fi 2911817 ﬂ WAIN

FoRUNLINNMTAN T I i ﬂizlﬁuﬁmmm@fmhmad@iﬂ"ﬁﬁhﬂLLazmmmmzauﬁ'ﬁJ@iﬂ"ﬁﬁhﬂ
Tun13Moafien S0 HIUNITEIMIBANMURZAINLALNIILTNAILS NS VL@T%'UﬂwsﬂizLﬁquszﬁ'uga qzrianin
ﬁ%ﬂ”aIuLLu@Lﬁumwuﬁm”rg"uaaqmmw%’mLLazﬁunumi@‘hN‘ﬁ?mLa zmmw%“awaﬂmm%ﬂaﬁugmﬁ
aﬁfnagumsﬁwmumﬂﬂa Fofunuasnanlulsziduiizanndasiuuwife Perceived Value 189 Dolnicar &

lé a 1 e U, v 1 | = o Q 1 =
Leisch (2008) G9aFuedn msivifvanuduealasnududvdaydemeaadulafonganansdaionis
wanani wamsansdauduldlufianiaduaiuiouses MBO Partners (2022) N3zyinaaTaIdnwg

WANNZRY LRDEINNVITEULBULAB IR LLa:mmg'mmaan’mu’%miﬁmmiﬁamﬁmLﬂuaaﬁﬂizﬂauﬁm@ﬁﬁ
andwadatzauaNNNInalanaziwi litum RN luIzoLaN 098N A LULNA VLA INY MUNTIRYAIAK
“uaaﬁ%ﬁ‘almmmm:ﬂﬂmﬂdaLa%uﬁqiﬁﬂaamauaﬂﬂL”?%ﬂﬁamﬂm wiiazldsumadmduluszaugaudszey
anudmAysiatagluiauIesau namlapaziawimaawiiimonwiisseinadeaiadsldfioine
danIneuFkEIANNGBINIVINGUITRANY WINIaMIIYUA é’@]é’ﬂmﬁmmmjuLﬂﬁ%MWQLLa:ﬂ15§aa13
L%aﬂaqﬂﬂmm”uﬂﬂmﬂ NAAINAMIROAARBINULKIAG Digital Nomad Ecosystem 283 Hannonen (2021) LLae

372849 Richards (2018) ﬁLﬁu'hmmﬁ’wqu%uﬁ%ﬁa‘[uumﬁ{Td fudaipndaninlounsg NSFeFNTOARNBIL

[ '
v A A

a 0/ { o 1 a Qs s ] & v ¥ v
LLfﬂ$ﬂ‘ﬂﬂT§N'ﬂ'Nﬁx’iﬂNﬁﬁa@ﬂi$ﬁ?%ﬂﬂwuﬂﬂ’]‘i‘ﬂ’1{]’]u‘i’lNl%ﬂ’iﬂﬂmadﬁ]d%’]ﬂL“dITUJSL‘HN eﬁdﬁimamwﬁug’mmu

o
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PAAUNUINNNNTANWIATIRFN D LALABENT TN WINITH a\‘u,ﬁmLﬁasaﬁumjwﬁﬁ%([ul,l,m

o

Fududaslionuidmynunalndulouswsznsummmnsanmadiui annndiinsjaismmamnlaseing

AU I wABalaiae uwliudindniianuseaiuiutaiauaves M@ 8190 (2565) Aauain
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1. dmiumasy mvivueulovisnivauifissuazguruldraandasnuzduuunisrinuld
L'ga@iamsagjmﬁ'ﬂLLa:msv‘hmm:mzvlﬂa w"’wuﬂmqa%waﬁugmﬁmﬁ%ﬁ'aLLa:szuumumashwimﬁm INW
auldidSoushusasasdn Snmanusansolumaudududinsosdn wiaunisasuamwasaun
fauiaoads ilulasdaridema W ARLARUNN T8 IINAUIUTNTUNA THUTTIN AFLGALNINAN AL
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2. AURTUNIALBNTH AITWAIMNNNAIADLAZUSNNT LﬁummﬁummuﬁﬁumsﬁwamwLL’ma’au
Vmé}'aﬂwﬁl,'é'a@iaﬂﬁagmﬁ'ﬂizm:ma aﬁfuagumiﬁﬁmmwﬂna mméjmiﬂuﬁﬁmwm ANUNTN I UIINAY
SumaiﬁmmmL%qaLLa:ﬁuﬁmunmaﬁlﬁa@iamiﬁnLvﬁmhUmaé}'\mw 9% UJIF0MUIRDNUNNNHOUARE 81
a ) o R té I} a a 1 = o o aa v o Q/ o %
lauazfanssuRiawszingilandds linuniwasdalinsdmenneaia arslvanudmanludiauses
v o0 A a 0.9: 1
Patananwslnnisniisuasiaa by
=< o o % A A A A = | Aaa o A & 4
1. AIVLNBVALLUANTTAN I 999 IanT LD n Wafn¥INgNAT AL ULNALBUSUNNUN
ALANGA1IN
2. mﬂ’ﬁmﬁﬁ'm%aqmmwLﬁmaw W% NTFNANBBILTIAN Lﬁ'aﬁwmmmi’ﬂﬁ)LLidgalmLa:ﬂs:aumsﬂ
\FIRNVBIRINA L ULIA
=2 o A A A . o o A A A A ' o A
3. N TasuAuiNaLey 1w wlpuianiasgaunBnsangnanoussinu Nanadnadenisaasula
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Abstract

This research aims to: 1) study the factor of brand credibility that influences perceived quality,
2) study the factor of brand prestige that influences perceived quality, 3) study the factor of perceived quality
that influences purchase intention, and 4) study the factor of social influence that influences purchase intention.
This is a quantitative research conducted using the survey research method. The study used a questionnaire
as a tool to collect data from the sample group of Generation Y (aged 30—45) who are interested in and have
purchase intention toward Chinese electric vehicles assembled in Thailand, totaling 405 respondents. Non-
probability sampling with convenience sampling technique was employed. Descriptive statistics and inferential
statistics were used for data analysis. The results revealed that: 1) brand credibility influences perceived quality,
2) brand prestige influences perceived quality, 3) perceived quality influences purchase intention toward
Chinese electric vehicles assembled in Thailand, and 4) social influence influences purchase intention toward
Chinese electric vehicles assembled in Thailand. These findings reflect that brand-related factors, perceived
quality, and social context all play important roles in the consumer purchase decision process. Academically,
this research contributes to expanding knowledge in consumer behavior and marketing regarding electric

vehicles by emphasizing the roles of brand credibility and brand prestige on perceived quality.

Keywords: Brand credibility, Brand prestige, Perceived quality, Social influence, Purchase intention of Chinese

electric vehicles
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Abstract

This academic article aims to explain and synthesize approaches to designing inclusive tourism
destinations through the application of Universal Design in order to enhance inclusive tourism within the Thai
context, under the scenario in which tourism serves as a key driver of economic and social development.
However, a significant knowledge gap remains, namely the lack of a systematic analytical approach to
integrating Universal Design into tourism destination management, particularly in cultural and natural attractions
that face structural and conservation constraints. The study employs an integrative literature review and
comparative synthesis to highlight the importance of accessibility for all population groups, while also reflecting
key challenges in Thailand, such as accessibility gaps, inconsistencies in design standards, and the lack of
clear and verifiable accessibility information. The synthesis indicates that achieving inclusive tourism requires
a whole-system approach encompassing physical infrastructure, service and digital design, standards
governance and evaluation, capacity building of personnel, clear communication of accessibility information,
and the participation of communities and stakeholders. Furthermore, the findings suggest that integrating
Universal Design into tourism destination management in Thailand necessitates policy coordination among
tourism, transport, and urban development agencies to enable the practical advancement of inclusive tourism.
Policy recommendations include measurable accessibility standards, cross-sector collaboration, capacity
development, and open data platforms, which remain insufficiently connected in existing Thai tourism
scholarship. This approach provides direction for future tourism management in Thailand, defines the value of

tourism destinations, and supports the development of destinations that are accessible to all groups.

Keywords: Universal design, Inclusive tourism, Accessibility, Tourist destinations, Tourism management
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Abstract

This academic article aims to synthesize and integrate knowledge from two major paradigms,
regenerative tourism and wellness tourism, in order to propose a new conceptual framework for explaining and
designing tourism toward sustainable well-being. The study employed documentary and conceptual research
using a systematic literature review guided by the PRISMA approach. Relevant publications were retrieved
from Scopus, ScienceDirect, Web of Science, and Taylor & Francis Online, covering the period 1989-2025.
Explicit inclusion and exclusion criteria were applied, and the screening process was conducted through titles,
abstracts, and full texts, resulting in 32 relevant articles for conceptual synthesis. The findings indicate that a
major conceptual gap in prior scholarship lies in the insufficient explanation of how inner well-being, community
flourishing, and ecological regeneration can be understood as part of the same process. In response, the article
proposes a new conceptual framework termed Regenerative Wellness Tourism, which is driven by three
dynamic dimensions: (1) the personal dimension, focusing on restoration and inner growth through eudaimonic
well-being; (2) the social dimension, emphasizing reciprocal relationships, shared value creation, and
community strength; and (3) the environmental dimension, aiming to generate net positive impacts and
ecological regeneration. This framework extends the explanatory power of existing tourism knowledge by
moving beyond fragmented outcome-based perspectives toward a holistic understanding of tourism as a
process that connects reciprocity, integrated well-being, and long-term sustainability. It also offers policy and

managerial implications for designing tourism that genuinely creates shared value and authentic regeneration

Keywords: Regenerative Tourism, Wellness Tourism, Sustainable Well-being, Eudaimonic Well-being,

Shared Value Creation

UNU
. A A = A Aa > o A a o '

mswaammnamwmluqmm%mmmuwmwmmylumwuLﬂaaummgﬂaLLammﬂaﬂmama
PITUIB BHNIBIAAN gﬂLLuumiw“'@ummiﬁaaLﬁmﬁl,ﬁuﬂ'%mm"l,ﬁﬁalﬁﬁ@mammuL%oamia
ﬂ%“wmﬂiﬁﬁimﬂﬁLm:'ﬁﬁ%’?mqmuaﬂ'ﬂmﬁmﬁmvl,&ivlﬁ W IUTIINAITIBNEIUYT WIWIAA "N1IVBINLILTI
f48u" (Sustainable Tourism) azgnianlgidunsavlunisudladyny Bramwell (2003) waz Briassoulis (2003)
HANMUAAABITULWINIIAINANIINTDINNG LHINNLEWNINITNENEOULLAN (Status Quo) KI8T

A . % - daA & e eda T
mmLaauimumnmﬁmmfﬂmﬁuw‘]mwLam'vnmmmuum FONWATRIL T a]‘mﬂawmmyﬂmvlﬂg
nsfiafiiiavasuuifia "n1Iviaafio sl ul” (Regenerative Tourism) Gaiauaiffalnafisjsiuniiaing
HANTzNULEILINGNT (Net Positive Impact) LLa:Wuﬁummauymimaa‘s:‘uuﬁnﬂ TUTH UATIAWINBUAIENN

@ a o o X ' a .

’L%ﬁmmaugmimaai:uuunmm:mmiﬁﬁmumwmu (Ateljevic, 2020; Becken & Kaur, 2021; Bellato et al.,

2022; Bellato & Pollock, 2023; Dredge, 2022)

lumm:ﬁlaﬂﬁwﬁaL’%ﬂﬂ%”admsﬁyuyjmwaﬂ wqﬁnssmaaﬁfﬂﬁaaLﬁmﬁl,ﬁ@ﬂ'lil,ﬂﬁwl,l,ﬂadvlﬂgj
ﬂ’liLLﬁ’Jd%’lﬂ’]iﬁ%Wﬂﬂ’lﬂluL’ﬁuﬁu FINALA "ﬂ'ﬁviaal,ﬁml,%aqmm's:" (Wellness tourism) duladuadnenaia
Fevnvieainer ldlddasnisiissanunaanantangni (Hedonic well-being) 8ndiald wadasn1suarsni
AMunIIBIeITIauaznMINAMIANsnINawes wiagun1zuuuylalufing (Eudaimonic Well-being)
(Waterman et al., 2010; Smith & Puczko, 2016)




’J’]imiu%%’]iﬁqiﬁfﬂﬁ%%ﬂ%uﬂ‘ﬁiﬁ@n 19 17 a1uf 1 unTew - TQuon 2569

agndlsAany LLﬂ"ﬁ’m’]i‘YiENL‘ﬁIEJ’JL‘%Gﬁuw‘]LLa:ﬂﬂiYiéNL‘ﬁlil’JL%Gg‘ﬂﬂ’]’l:ﬂ:ﬁ?@]&id%&ﬂﬂiiuﬁ%ﬁ@ﬂ’]iﬁ%d
mmq‘nﬁﬂi‘i fu uansAnIARBINTILENRINTINFaIUMIAaHaENIN TS V‘iﬂﬁmwwam%dgimﬁmiﬁ
Bowlpsszning "FUNIWTBIAU" UAZ “q‘*umwmaﬂan“ hepie MsundAnEuLwAAnIFasF IR TSN
T89319289N1TAN BN 5ﬂﬁ2\1ﬂ'qLﬂuﬁm‘hﬁ'@maamsa%mﬂaaﬁmmj@w L1099 INUWIAARIWNNTT 8917 87
L%aﬁyuyjﬁLﬁumwm%wﬁ%y,vlﬂﬁmsﬁuﬁmaa*’gu*’nu szuufing uazdaansluszaulassahaduimeny Tuwmei
LLmﬁmemwiaoLﬁmL%oqmmaﬂﬁmm@%Wﬂ”ﬁgﬁuwaﬁwf@i’mmnﬁmm mi'ﬁuyq\]l waznstaulanielu
TJavnnidunan v ldladannneSuisanudunusiniisgunidzniolusesuysd (inner well-being)
ﬁ'lmﬁﬁuﬁumaa‘s:uuﬁnmm:ﬁam (ecological and social regeneration) laagrsaTuan (Bellato et al., 2022;
Dredge, 2022; Dwyer, 2023; Lindell et al., 2021) s foRansonludfvasnisesdin i ldinumfads
fmsafunsanizdsngnisal nanafe miviam,ﬁmL%aqmma:mmsnaﬁmﬁ"l,é]”ﬁiﬁmilﬁumammﬁuyj
$19me Sala uazanunIngasTiatnvaiion udegnslsfiann lunensuniu msviauﬁﬁu%aﬁyuwummm
ATUNEMINALTILINAa T ULRIAN-Analaatnaauta wagdlilalidasuisatnaiesnain miﬁwuw‘jmmuaﬂ
anﬁm’fuvlﬁazmﬁﬁﬁumumsﬁfﬂuj msmmﬁfﬂﬁ’ LLa:msLﬂﬁlﬂuLLﬂmmﬂlmauugwﬁamﬂi e lddAuIn
iaﬁwﬁ'm”aﬂmm:ﬁauauﬁmmj’@umﬂmm‘mL%au “ﬂ’mﬁmmmd,wﬂ"’ Ay “astipaenlan” Tiidu
nizumundmnuldlasfiosdanuiniengujinsivayuatiuioime

I2 o

uwmmﬁmwfmqﬂi:mﬁﬁa 1) NUNMIWITIWNTTULRZALATIEANMUI N TVBILWIAANTVIDIN BT

[

WyuwuLm:miﬁauﬁmﬁoqmma: 2) 1ATTHIATINUAZANMNANRUTITITTUUTERINIRBILWIAG LAz
3) ﬁ'n,auansauLLmﬁ@L%mqwﬁlmiﬁgsmmsmiﬁauﬁmL%aﬂyuyquma: (Regenerative Wellness Tourism)
Lﬁmﬂuummaé’m%%’umﬁﬁ'ﬁLLa:m‘sﬁmuﬂuIstﬂﬁﬂdg&ﬂﬂiﬁ%’mﬂ'smqmadwsﬁ;@ﬁulunﬂﬁﬁ I@mg;mamlﬁ
L*ﬁu'jwmigimﬂmmﬁﬂm's"l,sﬂmﬁmLwimﬁ'sml,mﬁmfmaaﬁ'smﬁwﬁ anu wdtdunisassveuiaa e
mia%mﬂaaﬁmmf@‘ﬁumiﬁaaLﬁmlﬁmmmL%auﬁamuqﬂﬂa fasian uazdassuasangeiuodng
{uszuy nvie m’sysmﬁmiamLLmﬁm:ﬁmmﬁwﬁtgazmﬁo et liiie nsasunenlalaRanson
naanifinaduaandusin 9 naafe wwdefifeduwldldueniimvieaiisaildindesdien “jﬁﬂﬁifu”
ﬁalﬁgﬂﬂmﬂﬂmumo SnaFotosay uainiidiwindszsumsaimvsafisasansoneldifiensndula
muludaian miﬁnmn;ué’uﬁ‘uﬁﬁﬁagm:wjnﬁhﬁauﬁmﬁ’qu?m wazmsiuAnsesszuuiingldwiou
nulaagnglstg @”@ifumsgsmmﬁaLflumw"sﬂﬁmaaﬁmﬁﬁﬁmﬁfnLLa:m'mLﬁuﬂz‘fuﬂ']ﬁmﬂ'ﬁu'mﬁm'm
nseuumAaLay Tasnisigaufidnislu (inner well-being) Tudfn 1uuan (ecological regeneration) 1L
ANUFUNHELE DT UAUN WA TS 381 (Dwyer, 2020, 2021, 2023) WaNINT NFEUUWIAATEITIBETUNY
ﬂavl,nmsa%’mqmmimﬁ'u (shared value creation) mmam;as:whams%’uu,azmﬂv‘\” wazaussiwla
EETIET b G'fiaLﬂul,'f‘)iau"[mz%ﬂﬁ'tymadmwqmﬁavllivlﬁﬁwuzg@ﬁi:ﬁuﬂi:aumitﬁmuqﬂﬂa uagspes gy
mmLﬂT@JLLﬁwaa‘gwﬁuuazmwaugitﬁmaﬁ'mmﬁauﬁasJ

aan Linadaanuaduaaaifeunsasnslgionuanyiigl judnmslunisinenessd fiduudslodiin

UG

"ﬂﬂiﬂa\‘]LﬁU’JL%dﬁuﬁ" %38 Regenerative Tourism K381 mi‘vimLﬁﬂaﬁgaai”waNal,‘fmmﬂqwﬁﬁiai:uuﬁnﬂ
FIAN WALIAIUTITNYBIIANINL ALY dunIzLIwM I IuTIN MIgeg i a3 uEudnan
PINUANINNIINTRANANTENULREIENLE 87 (Bellato et al., 2022; Dredge, 2022) §I%AN3N “mIviaafin
\ 9§31 %38 Wellness Tourism RUBN n’mﬁumaﬁs&aaam’%wqmma:aﬂ'waaﬁsm naguiame Sala
2170k 8900 0TI LasFIuInsew T,@slﬁmwz%m”tuuﬁ'umnau‘[@mﬂluLLa:ﬂizaumnﬁﬁﬁmwwmal
(Smith & Puczko, 2016; Lindell et al., 202 1) LazA1I1 “mmq«uamaﬁaﬁu” %38 Sustainable Well-being

winpfle nzanuegddgundieyldluszozonilaslidsaduugrunisaanaunusiinsd nudiau uaz




’J’]imiu%%’]iﬁqiﬁfﬂﬁ%%ﬂ%uﬂ‘ﬁiﬁ@n 19 17 a1uf 1 unTew - TQuon 2569

NUWINUTTINYIARANBUAN NI wdiianaNuaNgaTzniaNuaIyIaniuafaan anutuudzas
TUT UAZANNENQAVBITZUURA (Dwyer, 2020, 2021, 2023) n&hﬂ@ma‘gﬂ UNANNHIIBINNITLEUD I
“ms‘viauﬁmv‘ﬁdﬁuyj"ﬁgmmaz” AanIauLWIAANTINLTON “qmm’azmaauk&wﬁ” ny q"um'stmaﬂaﬂ” Tidn

a v Aa @ = a &
5$UUL@]H’Jﬂu'ﬂNﬂ’JWNL°ﬂNLLTGV]’NV]QH’QN’]T]TH

NUNIHITIHNITIN

mMsfnmesiidun1sissifaanasuazifounifia (documentary and conceptual research) lagld
NNINUNIWITIMNITN B89t TuIzuy (systematic literature review: SLR) @130l 1IN13 PRISMA 2020
Lﬁaé}'\nmw:ﬁmﬁmmﬁ WU UTDLEUBLTING B WRTWNAUINTOLKUIAG “mi‘riamﬁmw’ﬁoﬁqumnn:”
(Regenerative Wellness Tourism) IARanutatanluidiasdlsznay anNsuwns wazna lnnnsasue Mkt
SLR lumsﬁﬂmm%@ﬁvaa@ﬂﬁaaﬁ‘uwé’nmwaumiﬂummiimmwﬁsﬁmwﬂﬂiﬂ,a AT WITUD LAY
AMUEUT0 WM IATIARELENVBINTFLIRMIRALRaNUAEFILATZLONET (Page et al., 2021; Snyder, 2019)

A o

HIdpFUAmEnaTIINIwTayaT TN IUIUMIT@ laun Scopus, ScienceDirect, Web of Science uaz
Taylor & Francis Online AsauAauT291 a.¢4. 1989-2025 I(ﬂUﬁ’muﬂﬁﬁﬁuﬂé’ﬂiwﬁ'ué"m'i’nﬁuﬂﬁyﬁu
(Boolean operators) Lﬁﬂiﬁﬂiﬂﬂﬂquﬂg\aﬁﬁmauﬂWiﬁuﬁuﬁzuué’mu—ﬁnmm:ﬁﬁmadqﬂlma:mj’mauﬁnu
A188197a47 audild ledun (“regenerative tourism’ OR “regenerative travel” OR “regenerative destination*”)
AND (“wellness tourism” OR “well-being tourism” OR “wellbeing” OR “well-being” OR “eudaimonic well-being”

OR “sustainable well-being”) LLaz (“regenerative tourism”) AND (“shared value” OR reciprocity OR “community

v
=)

flourishing” OR “ecological regeneration”) $14% K333 Navauia HNlena A aIngunriumIszilinlay

U
= L I

HN390a0dl (peer-reviewed) wazananinidnfisatuidule iWesnmanasgwsasmangwildlumasaeme
FIUATIFEITINT UNANNLTITTING u,a:LanmiLLmﬁ@ﬁTugmgﬂlﬁﬁaaﬁuagumiaﬁﬂﬁm%mqwﬁ et bl
ﬁfmmagluﬁ'}muUﬂmmq@%sr*?'imumsﬁ'@madLﬁﬂ;jﬂﬁsé'al,ﬂm:ﬁwﬁﬂ (Bowen, 2009; Jaakkola, 2020;
Page et al., 2021)

Inuseat s sansessidsznaudis 1) wuneanuiseriounanuimnsiiitowAeadas
Immaﬁ'umwiauﬁmﬁaﬁmj ﬂ’rwiml,ﬁml,%aqmm';: mmaylﬁﬁqmazhaﬂ"aﬁu RIDANNRFNNBTIZNIN
Nyt TUTU uazdsuaadonluusuNMIiasfion 2) JaNUTAUNILIIAALAZRINITAINIFILATIEH
asfznaunsaanusuRuiinnulle uaz 3) STannuatuianliRansanegisnsutan s Ainuian
oan ldun onmstn onasiitent lisuwuilagasinudinunsinm enasfianannutaauauisny
wsanTouuwIAe uaztanasildaunsadndsatudale nsruaunisaansasdiinausauIINTaisas
Uneage uazalLiiy auuwInts PRISMA anldunanuiifiontassiwin 32 unenudsmsumIsae ey

VEILuAa

AMUR[INTAALREN ;ﬁaﬁ'ﬂ"l.@i”@"ﬂLﬁumiﬂsnﬁuqmmwL‘TmLLmﬁ@"ﬂaaLaﬂmiLL@iamﬂ'ﬁJI@ﬂﬁmszm
3 Urziaunan lain 1) auTauuesienuuazrauinausIuwIfa 2) ANUFaansaITRIITaLIEwoLEINg )
futadunuwietonnifiasfiiiaue uas 3) Anunwaasianaslumsafunsanudunussznilasuyaaa
feqeny uazdasinngoy Laﬂms“?'ichw,nmeﬁﬁanmﬁagﬂﬁnLﬁﬂ;jmﬁl,mw:ﬁl,f':am (content analysis) L&z
mMIsaaNzidadIouioy Lﬁas:y"ﬁg@qm’m 396119 ﬁaﬁ?wﬁ'@maaaaﬁmmf@w LLﬂz”ﬁa\‘]’j’NL%GLL%’Jaﬁﬁﬁ’]vLﬂgj

NMINAIINTaLLIAA BT IUNAINT (Bowen, 2009; Snyder, 2019; Jaakkola, 2020)




aﬁimiu'%migiﬁaﬁ%'uﬂ'%umﬂm 19 17 a1uf 1 unTew - TQuon 2569

MINATIEA
1. ﬁaﬁﬂﬁ'ﬂmmmznauﬁ'ﬁﬁmsﬁamﬁmas.hoé’f‘oﬁw,l,azn'mﬂﬁslmhuglimiviauﬁm@aﬁuz\l‘

ﬂﬁ]ﬁ;ﬁul,l,mﬁ@msﬁadl,ﬁmaam{]"\1ﬁuvl,@T%'ummaw%’uasmﬂ%wmalugm:mauLLmﬁ@ﬂu
mIssnemanmMIRaMTiasfissnasit eResanlusnemcaasmdmndaznuin nsauuwifaigd
FasraludusosmsiuduszuufidonTnsuluud (Bramwell, 2003; Briassoulis, 2003) lunnsénmnenuil
sulngjgainlianuidyiumasanansznulugaay myshmaugazniiviaiEgi ey LR RIuIndon
AREAIUNITHAIWIAIEIA Lﬁ'aﬂsuﬁmzﬁumwfﬂﬁumadﬁuﬁﬁauﬁmﬂuéwﬁ'@ (Nifierola et al., 2019)
dsludurasumiAensafisnadesiiudiefunelildifssnadinivaaien ﬁlzﬁmﬁ’]ﬁlﬂugmﬁﬁogﬂ
Iuﬂwsﬁymjszuuﬁnﬂ TUTH LLaznumﬁ@uumsuﬁ"lﬁ%’uwammumamam’;mu wians1aantunils
mwiaal,ﬁmamaﬂiﬁﬁuﬁw%ﬁhﬁiugm:maumsa%mﬂmi"ﬁ:aamwLﬁawimuLLa:muqumwmﬁﬂmﬂ
annnimsidunsinfivh ldduimvesignsuan Andudfauszanusmansolunsasiudumsvieadien
Sﬂﬂ%\‘i (Bramwell, 2003; Briassoulis, 2003; Nifierola et al., 2019)

l‘wum:ﬁu%unmaﬂaﬂﬂaqﬂ‘uﬁﬁwé‘aLwﬁrgiﬂqmﬁ%mnam pinldTasTatalauundu
ﬁzdmimﬁlUmmmamwgﬁmmﬂ ANV VBITN T LLa:miLﬁiaunawaammé’ww”uﬁizwmugﬂﬁﬁ’u
sysuTdluiuiinisvioadion (Dredge, 2022; Buckton et al., 2023) meludawleil mysnmanwidusasiud
Soluldmaneieswe LWi’]:amwLﬁmaoﬁlwmmJmﬂmdvlajvlﬁa%ﬂuamamm;a watduwnaziinswenns
mwiauLﬁmQﬂlﬁﬁu%ﬁwﬁ'ﬂlumﬁm%’u ywmuﬁmﬁ'uﬁéwma}ﬁ'a@mlumsﬁmu@ﬁﬂmum‘sﬁmﬂu Ay
Qmmmﬁwuﬁiwgﬂﬁﬂﬁ@a‘uaum@iaﬂavl,ﬂmi(ﬂmmrm%uama@ial,ﬁad (Bramwell, 2003; Briassoulis, 2003;
Dredge, 2022) $9144 mﬂs‘i’amﬁ@msa‘uLLmﬁ@]LLmJLau‘ﬁ'&!aLﬁmﬁmm'ﬁa@mwL%ﬂmﬂvl,ﬂsl,m:éfuﬁugm
mi“riaal,ﬁﬂ'sﬁﬁ'ovlaimmm@1auauaamsﬂyuﬁumwué‘uw"’ufi:wmQ’ﬂu FOUA UaTTITNTA bagn s inwe
Gt ﬁaodwmmﬁ'}ﬁ‘nﬂaaaaﬁmwflﬁmﬁaagjﬁmsmmﬂiaua%msﬁuaaLﬁmiwmsﬁauﬁmlugm:

nTTUIwMINBANITUUE9 duaIA3I0 (Dredge, 2022; Buckton et al., 2023)

Mndaiiavasnszuwimimvianisnandiiu ﬁaﬁﬂﬁl,ﬁ@mwiauﬁmL%aﬂvuvjﬁﬁ‘wmslug'm:
ﬂ’iauLLWJﬁ(ﬂﬁLﬂsﬂu@‘@Lﬁuﬁ’]ﬁ@‘Mﬂ ‘mavhaneapas ldgnis “lszuuddn athafividy Soumwadail
lildlwmavendendwiesfiuiefounaessgiafidosmilitysansamandu udnsanisaia
mu%ﬁwadiwuﬁ%mgwﬁ 5IIUTNA TAuTTIN uasiaTsghariasiufidnadenlasuas Rownadadaiuuasiu
ataLduna’a (Bellato et al., 2022; Dredge, 2022; Buckton et al., 2023) uaziudilaleidufssarnnaivas
Aanssuriaaiiion udiugiuddguesnudunug aanuning LLazﬁﬂ&Iﬂﬂwiuﬂ’]i‘ﬁuﬁuﬁﬁaﬂﬁ%ﬂﬂ’ﬁﬂLLE\J
ad191398n anaaznanaladn ms:ém“’tgﬂuaamsviaaLﬁmL%aﬂymjLﬂumﬂﬁmmém@ﬁmzuwaa%’“m
anuiilueg mﬂﬁﬁuﬁﬂuquﬁﬂma msliqadiuanudNulugluLudIaaLNG LaZ NI IULES
gumulumadufinnuafianamswannannniudugsesiuinviaaiind (Bellato et al., 2022; Dredge, 2022,
Lazic & Della Lucia, 2024) #3anan2 a0 msﬁauﬁm@aﬂyuw“ﬁa gﬂuumsﬁauﬁmﬁvlsjvléf mIynasnaulles
gy udidunaaiuaidaanuauninvesszuulimanntoul iud weraisgduuuanuaiygan

NUMRANEFUALLIO [VVILREIYBdNEI%L 9 laluszazenn (Buckton et al., 2023; Paddison & Hall, 2024)

wladayraimmasnsndiluyniianuuandrianmvieaisiedadiiuntaiau fa Mg

83719 “‘WannUiILINgNT dadan AUN LazsTINTIA NINnimIngeatiRsinIaaranznuiaulaglu
o A Y o s '

seaunuansula (Bellato et al., 2022; Suarez-Rojas et al., 2023; Duarte et al., 2024) FIlURINYDY “WANTEND

A a, Pz A ' A M v A ¥ @ A o a A ° %
\Bauangnd” wanods asnnsviasned lalaimesnislenIwenInsasinaanuiionne umumi%nu




aﬁimiu'%migiﬁaﬁ%'uﬂ'%umﬂm 19 17 a1uf 1 unTew - TQuon 2569

NNTITNTNG NUNITIAY LLa:numaf@uuﬁﬁwaafgﬂ'ﬁmﬂﬂmﬂmoﬁmwLﬁmwuuash\uﬂugﬂﬁw
(Duarte et al., 2024; Buckton et al., 2023) 'é'ﬂﬁ?aLLmﬁ@f':ﬂ'anwﬁﬂﬂ”ﬁgﬁumﬁﬁauﬁmﬁlﬂumu%ﬁwaa
SPUUTIauuEe 5ITWIE TausI waziarsgiaasiuifionudulosiuuazhawiandoiuadnadunaia
(Bellato et al., 2022; Dredge, 2022) ﬂﬂ'ﬁﬂ@ﬂagﬂ miLﬂﬁﬂumumﬂmsﬁaaLﬁmas_mﬂ"aﬁuﬁmsviauﬁm
L%\‘l‘ﬁuﬁ%ﬂ“ﬁuﬁ nIlasudwriniasmovauadanlouns Lwiﬁammﬂszﬁugmﬁmaamwiaal,ﬁmmﬂ
‘mIsannaiswin” lgn1s “afianuniygienaw’ VaIAUT 7T uazszuuiinaaiaduesdng Bauilu
L?M@Tuﬁwﬁ'@maamn%aﬂmﬂﬂﬂ"’dLLmﬁﬂqmma:@iavlﬂ (Bellato et al., 2022; Dredge, 2022; Buckton et al.,
2023)

2. gﬂuaﬂmmmiﬁml,ﬁm@mqmm’amazqumashoii"aﬁu’l%uﬁmﬂmsﬁamﬁméamaﬁﬂ
n’miauﬁmL%aqmma:‘l,uu’%uﬂi'saJaﬂ‘ﬂvl,@i”w”@uu'lu'mnﬂ'mﬁumaLﬁiamiwvmiau ANY8NUR waz
migLLaqmm‘wmamﬂvl,‘ﬂgfﬂiaml,mﬁ@ﬁlﬁmmﬁﬁﬂ”»cymaaqmm’szhgﬂLLuuaa@Tﬁwmnifu PIFIUIINY
5ala on3wol §3an uazRIuInfanvaIUTeaUMIOIMadfinn (Liao et al., 2023) TIWawINITAINEIETIaWN
mwiaal,ﬁml,%aagmnn:ﬁa Wellness Tourism 'l leii Jwipsasalunislinimagunn LL@iLﬂuﬁuﬁﬁé’ﬂulf
ﬁuﬂuam;a%?@m;ﬂﬁé’aﬂu‘imaﬁﬂ Huszaumsainmviosienfieladansiudniala LLa:mugﬂLmu

MIAWNNNTILRANANIZTNLNNTINU T3 IUNLATILAIEA (Lin et al., 2021; Avecillas-Torres et al., 2025)

WWIAANIYIB NS NTIgUANITENTRTUNEAIY 2 U@ MAYAe §UN1zLUUFIREN (Hedomic
well-being) Miiuanuiiswala mManauaay uaza1suoliBuan uszganizuuug laluding (Eudaimonic well-

being) (Joshanloo & Weijers, 2019) &wniuluusunniiviaiias ddusndnazdanngriinanuinaanannss

Aa

anafswelasndszaumsainadunis voueidanaes srviaui UM ou3 ﬂ’liLﬁJSﬂ%H&J&l@d%ﬁ@] LRz
ms%’ufﬁ’m’mﬁumu’ﬁ’smw”wumul,aaasmﬁﬂ%a (Saayman et al., 2018) e n'liviaal,ﬁml,%aqmma:
Felimsfezesunsamzlugusfianssuiivili “$8nd uddsnseuaquldamainliyans “dssdialdaau
vsluszaudalanuazanusun iU AuLazan 1A (Brooks et al., 2023) waznInWarTan luyuues
mmﬂ;{lﬁuvlﬁﬁ@imfiamsviauﬁmleia@maunuéﬂﬁ'zymma;wmmﬂmnmq leun nuausd nudiau-iansiu
NUTTINNG UAZYULATHIND a:mfu’l.um'sﬁﬂwnﬁmﬁ'umn%auimqmma:ﬁ'umsw”@um‘*gmmaz?oan”auﬁ
AU OUNBOLIIROAARDIIN mmqmluu%umaamiﬂmLﬁﬂ';vl,iimmini'@mnmmﬁawalaﬂuaa
wnrieafiniiosadiaig rdadd tafagun1zaadndiu AduuTIT09 NI UATAUAINT DI
SIUIARDNRY (Brooks et al., 2023; Houlden et al., 2018; Sun et al., 2024)

ot LLmﬁ@miﬁaaLﬁmL%aqmm’sﬂuu’%uwimaﬁﬂﬁmmm_lauaammﬂauﬂmmwzgﬂﬂq
ﬂflﬂﬁﬂ'nmé']ﬂ”rgﬁ'uqmm’s:aai'mam’sm ANURINTaIUTERUNTON LazAN D uY 9T auaz w1y
wian § N ﬁmﬂuumﬁ@ﬁwﬁ'@luﬂwﬁﬂﬂg’(msysmwmiﬁ'umsﬁauﬁmﬁaﬁymj@iavlﬂ (Liao et al., 2023;
Joshanloo & Weijers, 2019; Brooks et al., 2023)

3. dagaiBouurnavasnisuanlFuniannisrand ml,%cﬁuﬂu (Regenerative Tourism) Wazn13
‘viaoLﬁmL%oegwm'a: (Wellness Tourism)
ﬂ’lil’ﬁ'LLWJﬁ@m’ﬁVia\‘]Lﬁ&l?L”Edﬁ%WﬂLLazﬂ’liﬁa\‘lL‘ﬁlﬂ’JL“’qumﬂﬂumuLLUﬂﬁi?uﬁlzﬁﬂlﬁLﬁ@]ﬁ/ﬂﬁ’lﬁ'@l
L%amsaﬁmmﬁéwﬁzy LﬁaamﬂLL@ia:LLmﬁmmﬁéTﬂﬂmw’Lumia%mmLL@ia:Uswgmsnimwwzﬁmmm@ﬁma
Lm'sTa"L;\immma%mummﬁuw”uﬁ%oi:ummdwmsl,ﬂ?izml,maammlumaamd,wﬁﬁ'umiﬁuﬁumaq‘*gmuua:
souandanldagisnsudin (Bellato et al., 2022; Dredge, 2022; Brooks et al., 2023) GIuwIAANIIHAILNEA

\T9WuW (Regenerative Tourism) H3audsRamunsnafunon1iNuALIINUA TUTU WATTzULRNG ARDAIU
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nIaianIznudivingnsluszaulasaaing (Bellato et al., 2022; Paddison & Hall, 2024) wAuwIAa
FlildoBunsasnaisweindszsunsaimivenfisisinadamafeasn madulanely LLN&ﬂ’J’]SJ?J%IjﬁﬁQ’D
maaugw’munavlﬂﬁlmﬁw (Dredge, 2022; Lazic & Della Lucia, 2024) lun19nauni ﬂﬁviam,ﬁy'w‘ﬁaqﬂnmaz
(Wellness Tourism) LazN1I¥i auﬁauﬁaqwmaz (Well-being Tourism) ﬁﬁ;(ﬂL@i%éﬁﬂ”tysl,uﬂﬁaﬁmﬂwaé'wﬁ
Fadszaunsoinasifeiainenvasnsidunid ladnaziduanuiawela anuseuaais ﬁg"umu:v’ﬁaé'@ﬁé'y
wazmaavlanmeluasinviodiss (Saayman et al., 2018 Joshanloo & Weijers, 2019; Zheng & Wu, 2023)
advlsfeny uwwfassnandnlianusnynunansluszaudaenidunan Jegsddasinalunisafune
@mué’ww”uﬁﬁzmnquwaaﬁfnﬁauﬁmﬁumiﬁuw‘]qmu mmqaﬁiim%aﬁuﬁ L8N I TNV BITTUL
f9au-Te (Brooks et al., 2023) faluniniin mmﬁ@]mmaQﬁﬁqmmnmiﬁaaLﬁmﬁl,ﬁﬂmnm{bﬁ"n%'wmm
agadutuliladilsfionanszny qumﬁﬁﬂﬁuifuﬁvl&immmﬁfuvlﬁinﬂummqmﬁéﬁ dulaluszozan
(Sun et al., 2024)

o & ' ' A da X ' v A M e oA A o A '

AINY TBITNINIILUIAANLAAYUDEN1ILTIDTI ﬁa'lu"l,@agl,wmms"nmvl,uumsyﬁmwmﬁxmw
FaIuulIAail Lwiayjﬁmaml,mﬁ@ﬁ'mmﬂ'avl,sjmmma%mUmmL%auimszwjna;mmazmﬂ’l,uukl,wf (inner
well-being) AN UIBNINNVBITUTH (community flourishing) uazn1sAuAnvasszuuiiag (ecological
regeneration) 1Aldunszuiunsiduinuldat1sTalan (Bellato et al., 2022; Dredge, 2022) dronqih 398
m'lm‘i'lLﬂuﬁaaw?ummamﬁmmﬂmjﬁ’ﬁamJ mﬁwé’amsa%mﬂaaﬁmwﬁﬁuL@@J IRzunsaaaulansauny
1 1 lil o v 1 d’ LR dg/ a J = Qs & o ﬂ/d‘v dl IQ' U dé/ v
’J'm’]i“nﬂ\'iL‘YlEJ’Jﬁ]ZY]']i%%ﬂVI?JGLV]&I’JEﬁﬂ@‘lI% WAUTATH wazU et AuINWATN AN T LRZRILINTON AU be
atingls (Brooks et al., 2023; Sun et al., 2024)

1 1 d' a J’ Qs 1 1:' a a' v
4. nalnmsgsmﬁmﬁwawmiﬂaammmaﬂmgl_numsﬂaommmioqwm'a:mamms'm
ANNFVDEIHIB®
ﬂavl,nn'lsiilmnﬂﬁi:wj'mﬂ'ﬁﬁaal,ﬁmL%aﬁuyﬂﬁ'ﬂmsﬁauﬁmL%aqmm'sfzmmma%mﬂﬁ‘lug’m:
éi'lﬂ“'um'mé’uw”ufﬁl,%awmsﬁmm'mL%aﬁﬂmaaﬁfﬂLﬁumom}”']ﬁ'ummqmaﬂwaﬁ'&ﬁumuﬂs:mumi
A <& . A A o a A |ae o & A a A
wWagnudasninieluuazniouan na1afa Wennidwn1edl jeuwusnusniun TUTH WRSTTINTIAELN9E
a & I 1 o A A § o & A [
ANMNRNEY fa:m@wmﬁmgl,mﬁuﬁml,am'nugﬂwumamu‘n FadwIonlvduinvasnmadasuwulailuszau
a X . [% a = ' v o, A [
W9ANYU MIANBIVBY Tang et al. (2024) Laz Chang & Li (2022) l¥anudatAunin MITuFdaRIUIATNLAE
Qﬁﬁ'ﬁﬁmﬁwuﬁﬁué’uw”uﬁﬁ'uﬂimumﬁﬁ%oﬁuﬁu mmaﬂﬁ'u@iaamuﬁ WRLNITHEIWIINLTIFDIWNITOR
atnsfitioinan Fsaevioulad dszaunsalveanuinfquawlildiiannmadunsveaiioiiifsefiaiu

1 a o a Ad [l = &
‘ﬁ']ﬂLL@]Lﬂ@]’*ﬂ']ﬂﬂ'ﬁL“ﬁE]llIElx‘lﬂ‘lJﬂ'J']N%&I']EJ‘].IE]\‘iﬁﬂ']%‘ﬂ‘ﬂl,ﬂui]‘@]%&l']ill]ﬂ'l&l‘ﬂ']\‘iﬂEJ']\‘]aﬂ‘ﬁ\‘i

4 v v Aa i s 1 { a &/ v a v '
WansTuiidsiuduuazanunniudasnuiifiaduud nalndaundanadoui milainves uaz
a A A o @ ' ' A A o ' A a & = 2

madulanly Suduaaisendayznimmasisndguniziummasiisndiluy Samsdnmsas
Liao et al. (2023) uaadlAiAnIN msﬁaaLﬁmL%aqmmazﬁalﬁLﬁ@ﬂi:Iwﬁmamqwﬁaﬁﬁs’nmal T9IN8N
01700k AUATWTTA UATRILIANEY YT Avecillas-Torres et al. (2025), Lin et al. (2021) uaz Azimi et al.
(2025) 9@ anANNAALRKIT UTzaun1TaiviadiNedNidedan1sABABRINITOAAAINLATEA BNTTAL
ANNadallgy warduasunasninlalanazdsayldadidveday domal miudnialdldidunng

vy a

AUNOUABIYTIATIY WANWALTUATEZUIRAIINT IARLA NI LA R NITNUNINA LD ﬂuw‘]au@la%%
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a1 bsnanw miysm’lmia:ﬂ'ﬁhiauyizﬁ mnmmﬂﬁwuﬂamﬁnéwmﬂq@a;‘ujl,ﬁmim”uﬁmaﬂ

iz dayeInTauwmnAataginsvhldgunzvesdidunmadandanuanuduwusinena qudniw
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LLazwnamim“Tmmiﬁﬁﬂﬁ@LLa‘jwﬁ'ulmm”uﬁuﬁ Chen et al. (2025) Waz Xue & Shen (2022) lalAanuiAn
dwmi{ufqmé'ﬂwmwﬁaﬁuﬁwaa?am@ﬁaué’uw”ufﬁ'umwmﬁhL%awnﬁﬂiwm‘i’aﬂﬁlﬁau MwWansoh
L%aqmnwazmaoﬁuﬁ LLazmiﬁﬁwqm@hmﬂﬂszaumsrﬁviadLﬁmvl,ﬁazhdﬁﬁfﬂﬁwﬁm athandameisaaniy
AN3ANBI28Y Tang et al. (2024) S9a1unTnadue’ldain msﬁshm"auL%aﬁﬂﬁ,ﬂﬂ;jmﬁujl,%oﬁuﬁuuaz
mm;dnw”u@iaamuﬁ mmfuﬁwiaua@vl,ﬂ;jmiﬁﬂujl,l,azmilﬁuhmUlu msaﬁ’wmméTwﬁ'uﬂﬁagaLLazqm@h
EREY LLaﬂuﬁwyﬁq@n’aiﬁtﬁ@mnﬂﬁﬂuLLﬂaawqﬁmsug’mﬁﬁﬁﬂﬁguaim Lﬁawqﬁmm@ﬁﬂdn@foayj’uugm
VINIQUATIINTG TWU% wariaussnagadailas mwagﬁﬁqmﬁlﬁmfuﬁaw‘"wuﬂﬂgimmqmasjw{J"aﬁu
FalslganuRewelatanTnaesinreiion ‘mmwiLﬂuwaé'wﬁmadmmé’uw”uﬁ%uﬁagmwhawwﬁ AL
LL@:?GLLU@&”Q&JMRU:U?? (Tang et al., 2024; Chen et al., 2025; Xue & Shen, 2022)

ﬁ]’]ﬂﬂ’liﬁﬁ]?imﬂﬂ%’]uﬁuﬁufﬁ’s&liz%’hdﬂﬂiﬁﬂdL‘ﬁIEJ’JL"‘E\‘iﬁuwuLLﬂ:ﬂ’]i‘ﬁaGLﬁil’aL%ﬂq“ﬂﬂ'l’JZﬁ]ZLﬁuVL@T’j’]
LLmﬁ@]ﬂ%aadﬁﬁﬂawéTuw”u'ELLa:ﬁﬁ;ﬂL%aﬂm"lﬂg'mﬁ@iaﬂﬂﬂW”@uu']niauLLmﬁ@fLmJ'L"'ansmﬁmmﬂwﬁ
woFIATY NaNfe ﬂ’]‘S‘YiENL‘ﬁlﬂ’lL“Tid“ﬁuyjﬁ’)ﬂﬁ?lﬁL“ﬁ/ﬂ’ﬂﬂﬁ‘iﬁwuﬁuﬂlm“ﬁN%u F2UURNA UAzIAnINLIENIS
luszaulaseaing mmzﬁmwiaaL‘ﬁ'mL%aqmma:‘*ﬁ’;ﬂlﬁmj”ﬂa]wai'@maanwsﬁuﬁuua:mnﬁuimmﬂuw,uﬁ
FapnRasanueniunssasumaags limunsnesunsa NN RSIa9fTINTIRING “MIRwauveslan’

Ny “qmm’;:mmwgmﬁ” Ieatnansudan

5. MINAIWINTaUUWIAANTTHBINEUBIN Y g2

mﬂmié'aLﬂi’]:ﬁumﬁ@Lﬁmﬁ'umi'ﬂ'a\‘lLﬁmL%\‘lﬂuy\luLLa:msviauLﬁmL%uqmma: Q’Lﬁﬂuwu%
v Qq; a 1 1 v Qo a 1 Aa iﬂq/ { ] { IA a A { ] a Qq;
LL&Jmaammﬂmmaayaiwmaawﬁmmﬂma’ﬁ'mm‘l,mﬁl,l,azwuﬁwam,ﬁm 3l T TN INHIUNILWIA AN
FB9NNONATULNUUENEIUNL fa miviaal,ﬁmL%dﬂuvjmﬁﬂuﬁumaaqwu Seuuineg LLa:ﬁ;wmmﬂmymﬂu

o o A | A A o o ¥ oA a A
seaulaaging i visang g ziniunIiuau Mol wazmtdulanisludaian (Bellato
et al.,, 2022; Dredge, 2022; Lindell et al., 2021) G28LWALD ;‘Tﬁﬂuﬁﬂﬁw”@ummamLmﬁﬂ “NIYBINEILT
WAungun11z (Regenerative Wellness Tourism)” tWaaSunoanuduwuiifiasdnusznianuagaiiguves

ausd anuduudasdiay uazanusuyItinasiadanlugusnIzIIUNIALIT

ABYINUAZHANNTVDINTOLUWIAR

ﬂﬂiﬁadLﬁﬂaLﬁaﬁuyqunﬂ: (Regenerative Wellness Tourism) RUNBD9 EﬂLLUUﬂ’ﬁYiadLﬁmﬁHimﬁ
mwé’nmsmaqmsﬁaaLﬁﬂaL%aﬁuwﬁﬁ'ﬂmiﬁmLﬁmL%uqmmumWH@Tmﬁ'u I@méalﬁﬂimumitﬁﬁauﬁm
AolwiAananTounsmsiuiuuaznadulaneluvesinviasiien mmm’mﬁwamwu NILRINFIN
m'mﬁ'ww“’uﬂ?‘?agaLLa:qmmiwﬁ'uqmmﬁﬁﬁm LLa:miLﬁ'wwuum']aJawgsrﬁmaai:uuﬁnmm:numa
ﬁﬁumﬁmaaﬁ;wmmeﬂwmﬂ'lsviadl,ﬁﬂ’svl,ﬂwi”auﬁ'u nanBntuwiiede msﬁaaLﬁyagﬂLLuuﬁ"L&ivlﬁﬁwﬁlﬁa%a
aadsnalansardaunsisdining uaidunszuaunsiidon “ﬁgmm’s:maam&wﬁ” nu “mmqwaﬂan”
(Juszuui@eanis (Bellato et al., 2022; Dredge, 2022; Smith & Puczkd, 2016)

%é’ﬂmié'm"%ymaansauumﬁ@ﬁs:nauﬁ’ssJ 4 3zn13 A 1) mawadadsasdmn lasasznindigy
Azwasuysd Fau uazisnadeulimansnegdoiuld 2) mﬂﬁmwuz%m”tyﬁummz%’uﬁuﬂ%aLﬁaqaua:
mia%mmﬂ'ﬁawﬁ'mmdwﬁfmiaaLﬁﬂa TUTH LALTITNTIG 3) MIWAUNITZUIUNITOU NMIFZDUAULES
LLa:ﬂﬂ‘a‘LﬂﬁﬂuLL‘ﬂa\‘]L%dqmﬁ’m’mﬂ’hNﬂ&Wﬂ%du%Iﬂﬂluiztl:ﬁ%& Waz 4) NMIYIFNANIENUITILINGNTD
(Net positive impact) ﬁv‘iﬂﬁgﬂu Aud uarsrunfnadiuningy llsmssusmssanansnudsaulitasas
LYi’l‘I:I.?u (Bellato et al., 2022; Buckton et al., 2023; Dredge, 2022; Liao et al., 2023)
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LAz NARILIARDN ﬁﬁﬁmm‘%auimLLazLﬁaﬁguﬁ‘uamWiaL‘ﬁaa A9%h

fidduyaanazazriaunsitudunime fala enswal waznadulamelusesdiiuma nslud@ves
gunzuuugaiouuszgnnzuouglalufing lasldanaddynvdesumanifi luganunansludia

o o o . X
msmmunflu@ml,ad wazNINAMIANSANANE e ENIANT (Joshanloo & Weijers, 2019; Liao et al., 2023)

Aaa o v A 6 1 A A 1 vny ~ o U A 1 % o 6

fidssanarriaunafidszaunmsnivasfiornldldduganszauduudon ninveelganusunus
Nana MIgiagmenim anudusssnlumylasud sz lomd wazanuTnudiwagu T FARA AR
1 L= 1 i ] a J U L2 v 1 tﬂ' Q- a
Tenugrvesinviasfsldanfeduuudunuuanditm udaindaulssiuanuaigananusasgurulu

NANLALING (Brooks et al., 2023; Bellato et al., 2022)

AARINIAFBNAYIBULNLINTBITITNTNA LU UZIINNTIDINNAIVDININNHDY UARDZIUNINEINT
niitiauazdasldiunmagua nsudu usziiayuanidaiiias lasganlosiuwmidanansznuiauaingns
msiudnvesszuufineg waznIInawIIananplatenaf liaanauusTIumdluszozau (Dredge, 2022;

Buckton et al., 2023)

Lﬁai‘ﬁLﬁuﬂ’]Wi’)N"ﬂBx‘]'ﬂx‘]ﬂrﬂitﬂﬂﬂLLazﬂ'J']llE%'NWuuﬁ;L%\'ﬁzll'UTﬂx’iﬂiﬂ‘l_ll,l,u'lﬁﬂﬂ’ﬁ“fiaﬁLﬁﬂ?L%ﬂﬁu‘l{‘lﬂZj‘ll
[l a v A =3 v o a A o v A a a d
NMTag1ITALAW aL“llElu"ﬂ\'ivl,@]ﬁ?l_lLﬂuLLN%ﬂ']W(ﬂOﬂ']WV] 1 ‘Ii\'l‘V]’]'ﬂuTYlL‘ﬂ%LLﬂuﬂﬂ’NL“ﬁdLLu?ﬂ@ LLﬂZI“ﬁLﬂug’]u

o o a = : an a A o ' . < oA
ﬁ']%i‘].lﬂ’ﬁﬂﬁ‘u’]Elﬂ’)’]&lL“IjﬂllIElx‘]iz‘W)’N 3 44 mamuﬂavlﬂmaamil,ﬂawuﬂmwmvlﬂgmmqmamqmﬂu

P
NN 1
a ' ) a ﬁ’ A e ' o
WRANNITBULWINANTITINEIETIEI LD u‘l;\/fflm’l?mWaﬁﬁ\?ﬂ’.ﬂﬂfj’ﬂaﬂ’mﬂdﬂu

NSOUIUOAANISHOUINYDIBIWUWEVN10:1WOAIUEVOE WETEU
(Regenerative Wellness Tourism Framework for Sustainable Well-being)

Uodeiniiia:nalnnisysauinis (Input and Integration Mechanism)

n1siidousouiBaaniuaniun usu na:sssuBIA
(Deep Engagement with Place, Community, and Nature)

o Us:noudiosmissuganuil e msDdousouriudmusssy  » tasmsSuianianun:WuRuvesduondeu
(Includes Place Perception) (Cultural Engagement) (and Perception of Environmental Regenerative Characteristics)

ehﬁuvzuveanalnmsgsmms (Sequential Integration Mechanism)
2. growduvusiinega

1. AUWNWU o
3. gmswnnugua

(1. Bonding) (2. Towards_}'!eciprocal Relationship) 1
msiSeuimelu nsiJasunlaswninssu (3. Towards Stewardship)
(Internal Learning) (Behavioral Change)

J

<

ouestounauiduuon
(Positive Feedback Loop)
AUgvodwdvdunaulliasuas
msUdousouiia:nousuiingou
Tuseumisrieuiisanaly

well-being
and responsibility in the next tourism cycle)

SRONCY
_Nsnavingd
iBuwWuw4avno:
(Regenerative
Wellness Tourism)

wadwsnougv (Well-being Outcome)
ADWEVoENEVEU
(Sustainable Well-being)

AoWagATIaVIINMSITONLUALYOILLLE YUBU la:Auondeulus:6:610
(Well-being derived from fono-tenn reciprocal support between humans, community, and environment)
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mylumaaﬁ_qlﬂﬂaﬁmmmﬁauné’uvlﬂdawa@iagﬂLLuumwé'uw”uﬁmaq"gmw,l,az@iawqﬁmwﬁﬁ@iaﬁaumﬁaﬂﬁ
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anudunds anulineds uazanudeiitasasnaanigsuanlusauAun (Brooks et al., 2023; Bellato et al.,
2022)
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NaaNTEdd winidunaiannaelasaduszuuidslny (Buckton et al., 2023; Dwyer, 2023)
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