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Abstract

A research study on changes in health behavior of service providers and service recipients
of beauty salons in the Bang Phueng Subdistrict area, Phra Pradaeng District Samut Prakan Prov-
ince. The objectives of the study are as follows: 1) to study the behavior of service recipients and ;
service providers of beauty salons in the Bang Phueng Subdistrict area, Phra Pradaeng District
Samut Prakan Province 2) to study the process of health behavioral change of service recipients
and beauty salon service providers in the Bang Phueng Subdistrict area, Phra Pradaeng District
Samut Prakan Province 3) to study the results that occur after changes in health and quality of life
of service recipients and beauty salon service providers in the Bang Phueng Subdistrict area, Phra
Pradaeng District Samut Prakan Province. The study used the qualitative research methods (Qual-
itative Research) and participatory field work (Participatory Action Research PAR) by specifying a
target sample for data collection of 15 individuals, covering both service recipients and beauty

salon service providers.

The results of the study found that before perceiving and learning about health safety
from using chemicals in beauty treatments people in the sample lacked of knowledges and un-
derstanding without realizing the harm that would happen to their own physical health. The ser-
vice recipients behavior focuses on cheap and economical prices with large quantities, without
regardless considering in quality and safety. Both service providers and service recipients of the
beauty salon did not realize any harm or danger from using products that contain dangerous
chemicals. In contrast, after participating in activities to create knowledge and understanding to
raise awareness of taking care of your own health. The result of changing health behaviors is learn-
ing to take care of one’s health. About beauty with the selection of safe products and methods
which are free from chemicals and have awareness of taking care of one’s health and leading one
to have a healthy body, both physically and mentally. This is considered as a learning and under-
standing process about safe living habits, refraining from using, touching, and inhaling chemicals
from beauty treatments. It can lead to care and focus on other aspects of health care such as
food nutrition, daily time management, exercise, emotional care and paying attention to your own
physical health This causes the overall quality of life to change in a concrete way for the better.
Including paying attention to your own physical health in order to make the quality of life change
in a better way.

Keywords: behavior change, health, beauty salon
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