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The Relationship and Adaptation of Grocery Stores with Consumers at Hat Siao
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Abstract

The research, studied on the relationship between grocery stores entrepreneurs and con-
sumers, and their adaptations in the community of Hat Siao Sub-district, SiSatchanalai District,
: Sukhothai Province, has the following objectives: 1)To study the relationship and adaptation of
grocery store entrepreneurs and consumers 2) To study the development and adaptation guide-
lines of grocery store entrepreneurs related to the demands of consumers 3) To study the guide-
lines for developing relationships and adaptation tools of grocery store entrepreneurs according
to consumer demand using qualitative research methods and participatory action research. There
were key informants totaling of 30 people for Data collecting based on interviews, observations,
and focus group discussions. The content of the data was analyzedaccording to the collected
data. The results of the study found that:

Before conducting the research to collect data, the sample group did not fully recognize
the importance of relationships and adaptation and how they impact current changes. While there
is an increasing presence of convenience stores operated by external investors entering the com-
munity. However, after the data collection process, the sample gained knowledge, understanding,
and appreciation for the importance of the relationship and adaptation of grocery stores with
consumers in the community such as creating relationships with community customers in various
’ forms, forming groups among grocery store operators in the community to receive information
from various government agencies, understanding the direction of business operations in the com-
munity, enhancing the capabilities of operators, and learning to incorporate technology more ef-
fectively. Additionally, managing products with unique characteristics of each community to es-
tablish standards and uniqueness that convenience stores do not offer. This aims to strengthen

local grocery stores, helping them sustain their businesses in changing circumstances.

: Keywords : Relationships, Adaptation, Grocery Store, Consumers in the Community, Hat Siao
© Sub-Districe,
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