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Teacher Development in Promoting Student Morality and Ethics
Wat Khao Chaeng Thian Theparam School, Chonburi Provincial
Administrative Organization.
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Abstract

This research aim to 1) study the current situation and problems in promoting morality and
ethics of students at Wat Khao Cheng Thian Theparam School, under the Chonburi Provincial Ad-
ministrative Organization and 2)propose guidelines for teacher development in promoting moral-
ity and ethics of students at Wat Khao Cheng Thian Theparam School, under the Chonburi Provin-
cial Administrative Organization, as an action research (Action Research Principle) (Action Research)
using the PAOR process according to the concepts of Kemmis and McTaggart. This is an action
research (Action Research Principle) (Action Research) using the PAOR process according to the
concept of Kemmis and McTaggart. The main informants (Key Informants) total 65 people, consist-
ing of 38 teachers of Wat Khao Cheng Thian Theparam School, 12 student committee members
of Wat Khao Cheng Thian Theparam School, 15 educational committee members of Wat Khao
Cheng Thian Theparam School. The tools used for data collection were observation, interview
points, focus group discussion points, and evaluation forms created by the researcher. Data anal-
ysis used mean, standard deviation, and description. :

Research findings revealed: 1. Problems in promoting morality and ethics among students
at Wat Khao Cheang Thian Theparam School, under the Chonburi Provincial Administrative Orga-
nization (CPO). 1) Most teachers recognize the importance of instilling morality and ethics in stu-
dents, but lack a systematic and continuous approach. 2) The school has morality-promoting ac-
tivities, such as chanting, making merit on important occasions, and campaigning for good behavior,
but the emphasis remains on activity-based instillation rather than classroom integration. 3) Most
students possess basic morality, such as discipline and gratitude, but some lack responsibility and
public-spiritedness. 4) Administrators have policies to promote morality and ethics, but lack a
concrete monitoring and evaluation system. The problems identified are: 1) Teachers still lack the
knowledge and skills to integrate morality and ethics into lesson plans. 2) There is a lack of inter-
nal supervision and learning exchange between teachers. 3) Some students exhibit inappropriate
behavior, such as impolite speech, being late, and lacking volunteerism. 4) Parental and commu-
nity participation in instilling morality in students remains low. 2. Results of teacher development
on promoting morality and ethics among students at Wat Khao Cheang Thian Theparam School,

under the Chonburi Provincial Administrative Organization (CPO). 1) Teachers are able to develop
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lesson plans that integrate morality. Ethics is integrated with real learning. 2) Creative activities are
organized such as “Morality Classroom”, “Friends Helping Friends”, “Good Students with Volun-
teer Spirit”. 3) Students have continuously improved moral behavior, including discipline, honesty,
gratitude, and public spirit. 4) The school has an atmosphere conducive to being a “Morality Ed-

: ucational Institution” and is accepted by the community.

Key words: Promotion of morality and ethics, teacher development, active learning management
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SRIGIRIRIETAIG T

1. dwsunsiaeu agmsiigUuuunsinianssunsEousidasn (Active Leaming) fiysannis
AnssINTsusssululdetareLiles InewunsesnuuuaniumsaisiasmienanssuiilalonalvigGeuls
Anvinuenstndiesizr msuidam uasnmsdndulavuiuguveseuiiite anusufieveu wazany
Fodnd WleliAnnsuFulAsunginssudauiniidlBumnniinisaeudmeuiifissesiaien
. 2. dmsuguimsanufne msduaSunavadisssuvativayunmsiannagegiadugusssu lng
- fsuslvinstmadaelulaznsuaniasuouditunssuaunsysuisisnsGeuimedndn (PLO) Wu
| msfavdn eatawiyiddanaznsedulsingaszminlunsfusiuuy (Role Model) fupaisssy 52
famsuimsdanmsanimnadonuarussemaluanufnwlidodensugnilinudnumsSufisUsyasd
: 3. dwsutinizeu mstasunsduasulrdiunumii (Student Agency) Tunsdnnanssulasuass
| pusTsudlunazuenteaFeu anfi AnssuinerauasRenssucuigustlend Weliouldussandld
vdnessadluaniunsainds sunaeduinsufoRludinse s ulasiiunuivesiadunrsiiiaainns
T EpH]
4. dwsugunaTotiaryuvy MTInTasIeaIeYIenusImile (Networking) senininuuag
| naeuluguuuy “ndedetneansssy” Weaiuaudlafinssiulumstifuguangfnssutndeu las
| lawznsfinnunangAinssuiiledniFeusgusnaniudn leliAnausioideslunsiaugasssy
| SSesTausyminedunaslsadeu
5. dmsumhsnusudainuazesdnsunasesdiuiesiu msiarsanatuausulssann ninens
| uarlssaaiuguiidedensiidouss iy innssumsfinuiduamusss Tudsnsendedng Ao
a0 UAN AT URTRTIA (Best Practices) lunmstiomiménuivgueaasugianeifiosnnly lilevenena
mudisaluganufnuduludainegisniiswng

dorausuuzdmiunsiduaiioly

1. nM3veneveulANsAnyIdeiiui mmmwmwaummmi’malﬂaaamuﬁﬂmauiuam@
osfmIuIvsdsminvayd ieuuniuilndiAesiitdnvusmadnuuay Tausssufiuandnatu il
AnwiSouifisuliadodusuniidmadonisiiannaguasnsduasunusssuaisssuvetinGevluusias
i
: 2. MeausdiuunsITemeass: AsinAnydelusuLuuMsidedamaaes (Experi-
mental Research) ¥i3afsnaaas (Quasi- -experimental Research) Lﬁawmaawizﬁw‘%mammiﬂLLUW%W
m]ﬂii:umi‘wmmmmaamamamquaEJuLLUaawqmﬂissumuﬂmﬁiimwﬁismaauﬂLiauamwuamﬂmma
- affveld FaaetreBuulseaviamuesuumaiiianndy
: 3. Msfnwiadeieszuuiazusegsla: mstimsfnuideistadofidemaiemudisavesns
L AUATUANSTINASYTIINREIATOUARY 1nELRaMEAULIIlaveIAHaRY UTIEINIABIANT WAz TIEH
yosffuImsaniufinu ievmiaunfuuamnisuimsiamadesruuiidedensiaunaniufing
| pusTsuegnediby
: 4. mAduddnileaisfuluuaudFa: mstinsinisuBsnanimBedn (In-depth Quali-
| tative Research) Wy msAnwamzsensal (Case Study) Wileasaunizouyssaunisaliayuuiu foaa
| (Best Practices) von3 1ni3eu uazfuimsiussaunudiSalunisugnilenaisssuaiesss ieadniead
- muiuasluwasuuuuliunaauinumauifuiunlndifesiu
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