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Abstract

The objectives of this research were to 1) study the
management of travel business entrepreneurs in Songkhla Province,
and 2) determine guidelines for enhancing the potential of travel
business entrepreneurs in Songkhla Province. The population used
in this study consisted of 83 travel business entrepreneurs in Hat Yai
and Mueang Districts of Songkhla Province to answer the
questionnaires and interviews, the officers of Tourism Authority of
Thailand in Songkhla Province, the officers of Songkhla Tourism and
Sports, and the officers of Songkhla Tourism Association, 10 persons
in total. The sample was selected by convenience sampling
method. The research tools were questionnaires and in-depth
interviews. Computer package program and content analysis were
employed for data analysis. Statistics used in this research included
percentage, average, and standard deviation. The findings showed
that the management potential of travel business entrepreneurs in

Songkhla Province was at a high level, with an average of 3.70. The
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guidelines for enhancing the potential of travel business
entrepreneurs in  Songkhla Province were as follows: the
entrepreneurs should study foreign languages and effective
organizational administration, have professional ethics, and plan
new tourism types.

Keywords: Potential enhancement, Travel business management,

Travel business
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