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ABSTRACT

The research aimed to study tourists’ opinions regarding conservation, protection, and
law enforcement in the Si Thep World Heritage Site, Phetchabun Province. A quantitative research
methodology was employed, collecting data from 400 Thai tourists visiting Si Thep Historical Park
through questionnaires. Data were analyzed using descriptive statistics, including percentage,
mean, and standard deviation, as well as hypothesis testing with t-tests and one-way ANOVA.
The findings revealed that tourists emphasized the importance of conservation and protection
measures, particularly the need for effective communication and knowledge dissemination
through various media, such as information boards, QR codes, and local guides. Regarding law
enforcement, priority should be given to public participation and the establishment of clear
penalties, especially for prosecuting state officials who neglect their duties under Section 157 of
the Penal Code. Hypothesis testing indicated that age had a statistically significant effect (p < .05)
on several aspects of opinions related to conservation and law enforcement. The key
perspectives and recommendations obtained from the study were: 1) Enhancing communication
for conservation, 2) Strengthening the efficiency of officials’ performance, 3) Increasing the

intensity of communication regarding penalties, and 4) Supporting local community participation.
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