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ABSTRACT

The purpose of this research study is to: 1) examine the level of satisfaction with the
services provided by the staff of the children's product department at Premium Baby Co., Ltd,,
and 2) compare the level of satisfaction with the services provided by the staff of the children's
product department based on personal factors. This study employs a quantitative research
approach involving a population of customers who utilized the services of the children's
products department at Premium Baby Co., Ltd., with a sample of 400 participants selected
through convenience sampling. The research instrument was a questionnaire, and data were
analyzed using descriptive statistics, one-way ANOVA, and independent t-tests. The findings
indicate that 1) the overall level of satisfaction with the services provided by the staff of the
children's product department is very high, with the highest average in understanding and
empathy towards service recipients, followed by responsiveness, assurance, and reliability.
Furthermore, 2) the comparison of satisfaction levels reveals statistically significant differences
based on gender, education level, and occupation at the .05 level, while no significant

differences were found concerning age and average monthly income.
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