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ABSTRACT

This academic article aims to study the preparation of the workforce for wellness
tourism, specifically exploring how hospitality and tourism personnel adapt and upskill in
response to the impacts of the COVID-19 crisis. The study highlights the transition into the
growing wellness industry, which offers new career opportunities such as personal trainers, yoga
instructors, nutritionists, elderly caregivers, interpreters, and perfumers-roles that are increasingly
relevant to global wellness tourism trends. Furthermore, the article identifies three key factors
contributing to the industry's growth: human development, entrepreneurial innovation, and
workforce capability. Emphasis is placed on integrating health technology, developing new skills,
and establishing robust support systems for learning and wellness. These approaches are critical
for enhancing Thailand’s competitiveness in the global wellness tourism market and ensuring

that its workforce is well-prepared for the future of health-oriented travel.
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