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FACTORS INFLUENCING ARTIFICIAL INTELLIGENCE (Al) ACCEPTANCE
IN HEALTHCARE SERVICES OF PRIVATE HOSPITALS

Warakorn Setthakulanan
Quality Control Engineer, DoppioTech Co., Ltd.

E-mail: phromduangmaneed44@gmail.com

Abstract

This research aimed to (1) examine the level of artificial intelligence (Al) acceptance in healthcare
services provided by private hospitals, (2) investigate factors influencing Al acceptance in healthcare services,
and (3) propose managerial guidelines for enhancing Al adoption in private healthcare organizations. This
study employed a quantitative research approach. The sample consisted of 400 private hospital users
selected through purposive sampling. Data were collected using a questionnaire developed based on the
Technology Acceptance Model (TAM), incorporating additional factors including trust in Al, privacy concern,
and technology readiness. Data were analyzed using descriptive statistics and Partial Least Squares Structural
Equation Modeling (PLS-SEM). The findings revealed that users demonstrated a high level of Al acceptance
in healthcare services (x = 4.16,SD. = 0.54). The structural model analysis indicated that perceived
usefulness had the strongest positive effect on Al acceptance (B = 0.341, p < .001), followed by trust in Al
(B = 0.287, p < .001), perceived ease of use (B = 0.221, p < .001), and technology readiness (B = 0.198, p
<.001). In contrast, privacy concern negatively influenced Al acceptance (B = -0.156, p =.001). The
proposed model explained 68.4% of the variance in Al acceptance (R?2 = 0.684).

The findings suggest that private hospitals should emphasize communicating the benefits of Al,
designing user-friendly Al systems, enhancing trust through transparency and reliability, and implementing
effective personal data protection practices. These strategies can facilitate greater acceptance and

sustainable implementation of Al in healthcare services.

Keywords: Artificial Intelligence, Technology Acceptance, Private Hospitals, Healthcare Services, Trust in Al


mailto:phromduangmanee44@gmail.com

NIETATINsAINIn U 1 atud 4 Jsedndeunsngiau - ey w.a. 2569
Kaonawat Academic Journal, Volume 1, Number 4, July — August 2026
aunnAIetIeNsReuikasuInnsIeAng

Ui

Jayayuszhvg (Artificial Intelligence: Al) loinanaidumaluladddgyaidunumasnisiuasundasszuy

o

a

Uinsquawialan Tasannsauszgndlflunsitadelse nmsaduayunisdndulananain msiesgideyams
NSWId NSUIMITIANIININEINT warnsiaUsTaUNSlraw UMY dawalvinistiuinisamuguamiaig
gndfas 390131 uaiiszAnBnmenndstu (Lambert et al, 2023) agslafion usfmalulad Al azfidnonmgdly
nsensERUANININUINITNNTUWE uiarmdiSavesmat Al Tl duegfunnuansnsovesmelulaBifios
ogaiisr mndstuaguseRumasonsuresilivu fefadulliduddyidmanomstumaluladludszyndld
ogndsBy Tuthmaeliiniumn lsmeaenvuldissusuduingyaidvarioindnoamlunisudstunas
AeUAUDIDANFBINsTREFUUINsTIABuLYasl Taefinnsih Al unldlumainvanezuuuy Wy ssuufnnses
AUe8RlulR (Al Triage) svuudliladun1nnianisunmg (Al-assisted Medical Imaging) s¥uu Chatbot Tideya
guam MsiessideyagUieiiennaununnsinw nasnsunsumsianismine insanelulsaweiuia ms
Usggndld Al fanandaeifinuszansamnsanduny anszezsanisliuinns wasaduayunisdadulaves
ypanInensunndlaeg1aiusz@vsua egnslsfiniu n1sun Al luldegrsunsnanedinandgiuanuinnienans
Uszns 1w anulindalumalulad anududiivesioya anulusdlavessyuu uazanuniouvesldnuly
mssausumnaluladlnd (Lambert et al, 2023) 9nyuLBIAIUNITUIMITSAY NMsawulumelulad Al foiluna
gnsdrdnlunisadrsanuldiuisumenisudsiureslsimguiaienyy 1iesinanunsoiiuuszdnininnis
fuiiuanu andumu wazensziuaunnmsliuing egdlsfinng sngFuuinishivessuvdelifienuidesiudens
14 Al maluladfananentldannsasinmuamufissdnsamantsld diu mavianudlatiadefidmwasionis
gauy Al ?Nl,ﬂuﬂizLﬁua‘hé’zyﬁyﬂm%ﬁmmsLLazL%qUﬁﬁa iioafuayunsivunnagnnsiaLILay MIUIIg
walla8lvirenndestunnudesnsvesifuuinmsuaziinlomalumsuszondld Al lfegneiiussansam ey
flouidesunnidnwnisseuumaluladasaumalagerfewuudiassniseensumalulad (Technology
Acceptance Model: TAM) n3avgufjn1ssausuiaznsidmaluladuuusiy (Unified Theory of Acceptance and
Use of Technology: UTAUT) usinsfinundis sfuniseensu Al vesg3uuinisluuiunveslsswewuiatenyudsdl
Fruditn Insamsluuiunvessamealng Sefimnuusnsnsiadulasainsssuuuinisgunm nofnssuguilan
wavszaumumSaudumalulad faiy nsAnudadeiidsnarenisseyiumslitygysevglunisTiuinisd
gunmveadlsangruiaenyy Jelaud1Agdon1sHAINIBIAAINEAIUNITUINITTINAVAN Lagda111501
nan3dulUlfdudonauszneunsiimuauluts nseusLNNTAMU Lagn SR gULUUNNSTHUS 5T
ABUALBIADANNA DINTURISUUTNsIdoE 1z an SuazinlugnsiiuUszAnsainniseiduauuas
ANuEInsaluNMIusduvedsanetuaenulussezen?
InUsTaeAYINTITY

1. wlefnwisziuniseensunislitaauszing (Artificial Intelligence: Al) Tunslfudnisugunm
vouldusnislssmenunateny

2. uedAnwilafeiidsmadenssensunislityyseivs (Artificial Intelligence: Al) Tunsliuinig
Auguamveliusmslsmenuaensy

3. ieauauumdumsimuinisliuinisiugunminglitaussiug (Artificial Intelligence: Al
iiedaieiumsseuiuveslduinishulsamerunateny



NIETATINsAINIn U 1 atud 4 Jsedndeunsngiau - ey w.a. 2569
Kaonawat Academic Journal, Volume 1, Number 4, July — August 2026
aunnAIetIeNsReuikasuInnsIeAng

N1INUNIUITIUNTTH

nsmumwssunssniuduneuddlunsitofienuruesinsgideyainundsing o Mifeados
fuhtende Tunsdidl msmunmussanssuasiuldiivsudiusing q Aiedesdd

1. UsyqyruUszhvg (Artificial Intelligence: Al) Aun1siusmsauguaw

Hynyusefig (Artificial Intelligence: Al) Wlumeluladfiannsauszananadeya 13oudandoyadiuo
1n uazatiuayunisdndulaifenududouldogiediuszaniam lunansquaguam Al gnihaldluvaesu
1A meAtadelsnnnammisnisuimg msaduayumsiadulaniseddn n1sainnisalannand ssvesitas ms
Jamsdeyaguamm msneuaugthesy Chatbot wagnsumsdnnismineinsveslsmenuia Sstreifiunny
wiug1 anszazIaNsluIng wastiindstansnimmsiiduauyessdns (Lambert et al, 2023) ogslsAnm
uff Al asfidneawgdlumsiaungunmuintsnmansumg uinisdinalilagluldliussauanudisadduogiu
nsvousuresldeu tayaainsmenisunmduassSuuinag tnetladeiidmanentssousulssnaudasnisiuiis
Usglovtd anudnglunisldau amnudesiulusyuu anumfeudumalulad wasarwinaieafuanududiud
YaaUayaguAm (Lambert et al., 2023)

2. wurAan1sEaNsuwAlulad (Technology Acceptance Model: TAM)

wuUdnaenIsuensuimalulad (Technology Acceptance Model: TAM) 484 Davis Junseuwunfad
§uanuielunisedunengiinssumssensumalulad Tnsszyintadeddyiiduadeanuddlaldnumelulad
Leiun n1ssugaeuselewd (Perceived Usefulness) agn1siuiainudiglunisldau (Perceived Ease of Use) sl
wuudiaes TAM azgnivamnuidunauu uadiaddunisussgndldedraunsmanglunisfinsinissensu Al lng
Afeagamuinsuiinsslonives Al uazanudelunisldnudutiadeddyfdmarennudslaly Ay
USUNAUEUNIN (Choung et al., 2022) uaNINt MasLITeiEuETIMIANY Al TUUSUNYDIUTNMTFUNINAIT
verouuuiaes TAM Tnetfiudaudsiunnalingda mmwilusda uazmmasnssvesdeya ilelviaunsaedune
NOANTIUNTLOUTU Al lé’mamqm?}asﬁu (Lambert et al., 2023)

3. anulindadelyiuszhvg (Trust in Al)

milinslasie Al dutiadoddaiidvunauduisvesnsuszgndld Al lussuuuimsauniw lesann
fldusnsuazyaarnsmensunmdindudoudoduiissuu Al danugndes Tssdla uazaunsaaduayunns

Y
v a

Andulaldogramngan unummssunssuaganuirdadeidisaiieanailinga Idun arwannsolunis
aiuENaansas Al (Explainability) A1QNABIITEUY N15YSANNISAUNITzUIUNTYInaL wazn1sliaiug
Aeadu Al Ay (Mertz et al, 2025 lumnsassiuday mngldaunosinszuy Al vinaalussla wiolsl
aunsnesurewmararen1sinaulale aiLdesusossuazanas dwmaliauddlald Al anawnulugie UMIR,
2025)

4. pvufarasuanutudiuiavasdaya (Privacy Concern)

Touaguamieiduteyadiuyanaiifinnmeeulm mai Al inldddudiosendedoyadiummanniiients
Bouduazmsiiesgit dwaliilduinsianuinafsriumaivsuse nsld uaznmsdamedeyadiuyana
nmATevansatiuszymuinasuaududuiuguassadidysoniseeniu Al Tnsiamziledldliiulad
Joyavemuarlasunisfunsetegumangal (Mertz et al., 2025)

Fofu Tsmeunamsfnuauasnsdtuauvasndevesteya nisfiduguadoya uaznisdeans
ulsunensunsesteyadiuyanasgedniou ieiiumnudeiusardaaiunseonsu Al vesglduinig UMIR,

2025)



NIETATINsAINIn U 1 atud 4 Jsedndeunsngiau - ey w.a. 2569
Kaonawat Academic Journal, Volume 1, Number 4, July — August 2026
aunnAIetIeNsReuikasuInnsIeAng

3599

mMs3voasatiduns398189U5una (Quantitative Research) Tngldnns3se13edr529 (Survey Research)
diefnwdaduiidmanonisuensumsléiyaussiug (Arificial Intelligence: A lumsliusnisduauninwes
Tsanenuiatenau IngerdensounuiAnn1suausuwmalulad (Technology Acceptance Model: TAM) squfuiade
suanulindasedyanussiug (Trust in A audnasiuaududiuda (Privacy Concern) waganunsou

aumAlulag (Technology Readiness) ieasunengiinssuniseeusuvesldusnisisameuiaenyu

UsEINIUazNguA29E19

Uszgnslun1side ud {lduinislsmenunaentululssmelnedifiony 18 33uly Feduivied
Uszaunsalifeafunislisnssuguamifnisszondldimaluladdayayszivg (A) 1wu ssuuiimmneeelai
JEUUNBUAININERLWIIR (Chatbot) syuuAAnsewEUae8nlulf sEUUYILTATILIRANIINTTLINTE YTaUINSATYR
duitatiuayunisliuinisvedlsmeuia ilesnnliansansudauuszvnsfiviuouls Ssimusvuinngs
FOE1ANLLININYY Hair et al. (2022) dwsunisitesizilunaaunislaseasng (Structural Equation Modeling:
SEM) Bauuzihlviflouamegndlitiosndt 200 fogs wazmsidiuuegietios 10-20 whwesdnnusuusduns
dielvinsuszanauenfiafiosnmuasisiualummasounadd dadu maideadatiimuanduietnesiuan 400
AU MsmdennguitegliiBnisguuuuinizas (Purposive Sampling) Tnedaidengliunsiidnuandinsenn
nausiitmue warldnaiuteyardusuuussuladuareonlatnnglduinsvedsmeniaonsy

wsaedlafldluniside
Lﬂéaaﬁaﬁiﬁ’ﬂuﬂmﬁuswimﬁ’azﬂa A8 LuUaBUN (Questionnaire) FaAUITUIINANTNUNIU
I5sanssuLar LA TeTiietes Tnsutsoendu 3 oy fil
pouil 1 deyariluvesgimeunuuasua leun e o1y sziunsne endw eldiadedeiiou Al
TunsTausmslsameunaenay wazdszaunmsallunisldusnmsiisadasiu A
noufl 2 tadefidsmaranissansunisld Al Ussnausie
ns¥usnauselevil (Perceived Usefulness)
ns¥usauelunislda (Perceived Ease of Use)
anulindlase Al (Trust in Al
AU s uAulugIus (Privacy Concern)
AuNIauaumAlulag (Technology Readiness)

A N .

noun 3 Mmavansunslilaanuseivglunisliuinisauguaim (Al Acceptance)
Jamaulunoun 2 wagnoun 3 THu1nsUssanuALUUALASY 5 s8auU (Five-point Likert Scale) Al 1 = Liiume
toaiign 3 5 = Wiuieuniign

N15ATIFBUAMAINYBLATD D

{Adethuuvasunufiadsduauednsinand 1w 3 au Sdimnuidomgiunisuimsgsia s
Fansuinisgunm uazmaluladansauna ieUssiduaunsadaion (Content Validity) Tngld@wiinanm
aonAdasszrinademauiungUszasd (index of Item-Objective Congruence: 10C) Fsimuninausiniseensuls



NIETATINsAINIn U 1 atud 4 Jsedndeunsngiau - ey w.a. 2569
Kaonawat Academic Journal, Volume 1, Number 4, July — August 2026
aunnAIetIeNsReuikasuInnsIeAng

#0.50 Yul Mntuhwuvasuanuluneaedd (Try-out) Audldusnisisametuatensuiniidnuaslndifesiungy
f79819 31U 30 AU LNBATIFEDUAINNLT BN UVRILAS I Lagldadud syandueanvasasouuna (Cronbach's
Alpha Coefficient) Fsnmusinaeiniseausud 0.70 July

A15ASITYdRYa

u
o a

nsliaesitoyaduiiumafelusunsa IBM SPSS Statistics uag SmartPLS 4 Tnsfisngaziden il

1. Tinsgvideyanalvesneunuvasuaudisadmdmssann liun anud (Frequency) $osaz
(Percentage) Aade (Mean) Lmzahmﬁmmummgm (Standard Deviation)

2. nvdUAMNIIBAS 09i01d TnsTiasizraiaa1ad osiu (Cronbach's Alpha) A1 Composite
Reliability (CR) tagA1 Average Variance Extracted (AVE)

3. Ut uAUASUT991uun (Discriminant Validity) laaldineaai Fornell-Larcker Criterion wagan
Heterotrait—-Monotrait Ratio (HTMT)

4. psvautgmanuduiusidadussnineindsdasy (Multicollinearity) lngWa15a1A1 Variance
Inflation Factor (VIF)

5. naaoulunanisin (Measurement Model) kazlauinalaseasng (Structural Model) AdeTUswnsy
SmartPLS 4

6. naaeuaLRguNElaslin e neilunaaunislassaiswuuiidsasstiosianusdru (Partial
Least Squares Structural Equation Modeling: PLS-SEM) #2835 Bootstrapping 911471 5,000 #19819808 way
fmunsiuiudfyn1eadnd .05

A7UNaN1339Y

mefeadaliinguszasdiiie (1) Anwseiumssansunmslitlygussivs (Artificial Intelligence: Al
Tumslivimssuguamees{lduinslsmeuiaiensu (2) Anwiladefidenasonisonunmslitynusziug
(A) Tumsliusnisauguamveslduinisisameruiatenyu uag (3) wausnwimslunisiauinisliuinisau
aunmilagld Al iflodaadunisseniuvesliuinis Taenguiegnsduiu 400 Au

a ¢ o sy o o o ¥ Y a o
NanIsIATIzRNINIngUsTasAdeN 1 szauntseansunsld Al Tunasliusnissnuguntneaslssweuiaenay
LAASAINITIN 1

M19199 1 szauniseeusun1sld Al lunshiusnisiuauninvadlsseiuiaienyu

faus Aade (0 S.D. STAU
ns¥utaUselevy 4.32 0.56 unilan
nsfuianudinglunslda 4.18 0.63 un
Anulinslase Al 4.11 0.60 1N
Anufanuadudu 3.45 0.79 U1unang
AMUNSauaumAlulad 4.05 0.58 11N
nMsEaNTUNTIY Al 4.16 0.54 N
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M99 1 aansaeduieldn gliuinnslsmenuiatenvuiissiunseensunslidyanussavg (A) Tunis
Tusmssnuguamlaesiueglusedu 1nn (< = 4.16, SD. = 0.54) Inedadeiiduedogsiianie n1ssuitaszlovl
(X = 4.32) 50983170 n133uiAnuielunsldam (< = 4.18) uay mnalindasie Al (< = 4.11) vaed anudna
sunsndudiu dauedediian (x = 3.45)

a ¢ @ sy o v o, ' @ v
Naﬂ']i'JLﬂi']%a"Vm']ll'JﬂQﬂigﬁﬂﬂ%aw 2 ‘Uﬂaﬂwaewaﬂanﬁﬂauwmﬂ% Al

A9197 2 WANNTIASIEAULAAFUNSIATIES1S (PLS-SEM)

AuNAgIU (|ANFURUS B t-value |[p-value |Wan1sMageU
H1 ns¥ueselevd — n1sgeusu Al 0341 || 7.821 | <0.001 atfuanu
H2 nsfuaudglunisldnu — mseeusu A 0.221 || 4.966 | <0.001 auayu
H3 Anulingase Al — n1sgeusu Al 0.287 || 6.114 | <0.001 atuayu
H4 Anufnafuaududi — n1sgeusu Al -0.156 || 3.212 || 0.001 GG
H5 ANuneusumalulad — n1sveusu Al 0.198 || 4.283 | <0.001 atuayuy

ANAINENLNTIUNNTEEUBTBILLAS (R?) = 0.684

MI5ed 2 annsaesungliimanisieszinui JaderieinaunsassuisauuUsusiwwesnseensums
14 Al'léosar 68.4 (R2 = 0.684) Iay MsFuifadsslov Tavswadeuingsiigasdemssonsumsld Al (B = 0.341,
p < .001) sesaande anulindase Al (B = 0.287, p < .001) nssuianudelunsldau (B = 0.221, p < .001)
waz anunseusumelulad (B = 0.198, p < .001TuvziAeniu anuivamuadudiui dwaidsaunenis
gousUNIM Al egnsiidddnymsana (B = -0.156, p = .001) LLaﬂﬂﬁLﬁudwLﬁ@;ﬂ%ﬂ%ﬂ’ﬁﬁmmﬁnaLﬁmﬁ’umm
Unansigvasteya duyaeaiintu sedunseensunsly Al azanas
A9 2 T H1-H5 HaNINAADUANNAFIUNITIFY (Hypothesis Testing) Tuluiaa PLS-SEM Faus
AZANLAFILLANIANAUNUSIZTNIN falU5Ba5% (Independent Variables) iU fauUsa1u (Dependent Variable:
nseeusumsly Al) sreaziBeniiat

=1
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318828ANIINAFIUANNAFIW H1-H5

A13197 3 NANINAFDUANURFIUNITIFE (Hypothesis Testing) Tuluna PLS-SEM Hausiazauumgiuuans
ANFURUSTZNIN AUT9as2 (Independent Variables) fiu @uusniu (Dependent Variable: nsgausunisli

Al)
GHEEL ] AUTUNUSNANE MANALTING B NANTSNATAY
v v . , HlEUSNNaTeausU Al inTu vnmiuI Al || . o
nsfuiteUselevd (Perceived  [¥7 b atusyuaNNAgIu
. [Heiiuanuazain si957 anszeziane
H1 Usefulness: PU) — 158013V o a2 v (B=0341,1=
. ABY WAz TBNUIEAVBANNITTUUIMS
n15l4 Al (Al Acceptance) 7.821, p <.001)
qUNN
nsfuimnudelunisldeu wngliu3nisidnin Al fdunewldauie L |[@duayuduufgiy
H2 (Perceived Ease of Use: PEOU) ||dudfou uaganinsniseuslameniied s (B=0221,1t=
— nsgausunsly Al denasionuealalduinig 4.966, p < .001)
v : , Tuusungunn dldfeadioduin Al danugn |[adusyuauungiu
anulingade Al (Trust in AN ||, 4 o % L . ¥
H3 . y a9 Uedie Uasnsdiy wavauisnyis (B=0287t=
— msgausunsld Al . - y
auuaqumﬂ’ﬁmﬂmswwﬁlm 6.114, p < .001)
aufinaduanuludidy  |fldusnsentnaneiuneiv 14 wee  ||laduayusuuigiy
Ha (Privacy Concern) — 013 Waedayaguaim mniianuivageeaan (B = -0.156, t =
pansunsld Al ARGl Al 3.212, p = .001)
ANUNSouiumAlulad AnfianuAuesiunalulad dauiulely  |aduayusaunignu
H5 (Technology Readiness) —  [[nsldszuumavia waziUasuuinnssulug 9z |(B = 0.198, t =
N138AUTUNISLY Al Tuwwdltugausu Al 11nTu 4.283, p < .001)

a ¢ @ sy o
Naﬂ']s’JLﬂi']%Wﬁ']&l'Jﬂq‘digﬁﬁﬂ‘ua‘w 3

wuanmslunrswansiivinsituguanlagly Al

NWANTIFE anunsasauekuImatunsiansiiusnsiuguamiagld Al vadlsmenuiaionyy Al

o

1. Tssnenunamsiauwn Al ldannsadfiudszansnmnistiusnsuazuansmadnsifuusslomise
luinsesnadaau ileladunsiufssloviveanalilad
2. msoenuuuszuy Al lildnude Sduseunslénuiiliduiou warsessufldyndate
3. mia%ﬁammﬁmﬂﬂmL"TJmLmstﬁaadaLﬁ'mﬁwﬁﬂmiﬁ’mumm Al AUYNFBIVBIHATHS Uazunum

vasyaaInsnuNskmdlunisiiuguanisandula
4. T5aMe1U18AI AL ILINIATNIANATETOLARILYARMNNG VINY LazdeaTIININITALAIL
Uaensevesdoyauniliuinisediswelio ieananuivaduaruludiud
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5. msduatuAnunseunumalulagvewlduinisiunisliauugdl nsdavieile wagnsaluayu
nstdauandmim ieiuauiulalunisidusnsnussenaly

aiUsnena

mﬁ%’ﬂL‘%Im{]ﬁ]ﬁaﬁéwaGiamwau%unwﬂ%’ﬂfymﬂixawi (Artificial Intelligence: Al) TunsTusn1sA U
guanwedlsangiuiaenyy fingUszasdiflofnwsziunisseniunsly Al Anwiliadedidaarionissesiumsld
Al wagiauawwndlunsiansliusnsiuaunindie Al kansidvanunsoedusenuinguszasdinisidela
il

1. efuTeranuingUszasdded 1: szdunisseniunsld Al lumsliuinsduaunmaedsameiung
WAt HaNTITeNUI Jldunisisamenuiaensulissdunisseniumslys Al Tunisliuinissuguamilaesite
TuszAunn (x = 4.16) agviouliiuindsuuinsiiviauafileuindenisiinalulad Al wldaduayunisliuinig
NS TeduATAEAIN ANUTING warnTfiulsrAvsamussnszuaunsiuintg Metorailosnan
fauinislutiagtuiienuduwastumaluladdidvainty wasiinnuaeviseuinmsgunmitienunndua
ROUALDUANIFYARALINTY

KamsAnyIfena1Ienndesty Lambert et al. (2023) finudn mssenfu Al luszuuguamlailéduog
fumuannsoveanalulafifissediafen widuegiunisiuinuauasusslonidgldnuldsunnmaluladdu
uBaN9INH Choung et al. (2022) danuin mssuiussloninasnsiuianuielunsldoudussdussnauddoi
dsmadevaunfnazanuaslaldnumalulad A Ky Tsmeviaensunsyatunisdeansamaives Al
Fsuinmsidilessdaiau Wy mstisanszeznansenss matiiuauusiu lunsliEng wagnsaduayunis
uaguAmaMIzyARa LipasimuaRldauinuasifiuniseeniunsldanulusunan

2. oRuTeNan L TngUszasddert 2: Yadeiidsnareniseeuiunsly A

2.1 Mm3suitasslevidmadoniseausunisly A

HAN1TITENUI N133U3aeUsElevd (Perceived Usefulness) danaldauinsianiseeusunisly Al

sndign (B = 0.341, p < .001) wandlsivtuin glvimsneduultusensu Alindudlemuimeluladdsnd
ansIefinUszAnsaiwn1sfuuing anAugeen LLﬁsﬁﬁﬂIﬁlﬁ%’UU%miqmmwﬁimL%G’ﬁu nan53di
AOAAABINULLIAA Technology Acceptance Model (TAM) s‘?}aLauadwm5%’U§Uisiaﬁzjﬂﬂu{]a%’wé’ﬂﬁdﬂwam’amm
Flaldmunalulat wazaenndasiunisAnyues Choung et al. (2022) ﬁwuiﬂmﬁufﬂsﬂmﬁﬂlﬂu{]ﬁaﬁﬁiﬂu
mspsutemssansumalulad Al vesglénu uenanil nansnwdsaenndasiu Lambert et al. (2023) Faswiyin
fldsuszuvguamazsensu Al flerfiuin Al amnsaaiisnaawazsaiuayunsEUINNTaRagY AwlFoE1
FaLau

2.2 nsfuianuirglunisldnudmasionissensunisld Al nans3denuin mssuianude Tunsly
91U (Perceived Ease of Use) dawalfauinaaniseausu Al (B = 0.221, p < .001) wansliiiuin winsguu Al
fuuunsldnuiidlade lidudeu wasdlfannsaFoudlddionues axdasiuanudslalunisldou ua
fananaenadostunuATees Venkatesh et al. (2022) finudn anudeglunsldnudutiadvddysdonseensu
waluladidva Tnsiawglunguglinuifanuunndrsiueguastszaunisaimanalulad fafu lssweiua
lonvumseanuuuszuy Al Wiidudaseduild (User Interface) fidresianisidnla fiduugiinisldom uasd
thitewdelugiasusldn
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2.3 anulindlasie Al dawasianiseensunistd Al nan1s3denudn anulinddasie Al (Trust in Al) dana
Beuandeniseensu Al (B = 0.287, p < .001) Fsazsieuitluvunuinisauam anudesiudeanugnies A
Uaeady wazarutidedoves Al duiliduddysensinaulaldiu nansinuasnndasiu Mertz et al. (2025)
Fanuin eralusdlavesszuu Al anmanunsaluniseduienadng wazanushladnszuuldunismunslaganud
Huilidddyiidmareanulindauaznisseusu Al lussuuauniw uenaindl Lai et al. (2024) faauoin g
aseenulindasie Al dududeddi

2.4 pufnaiuanuluduiidwanenissensu Al nan153venudn anuanuddgiuanugne
¥es3EUU Mafugua waznsdeasteyaunglivinmsedramnzaninafuanuidudiush (Privacy Concemn)
dsmaLdaausieniseausu Al (B = -0.156, p = .001) WNeANN mﬂ;:ﬂ%’ﬁmﬁﬁmmﬁmaﬁmﬁumﬂﬁﬁﬂmLLaz
nsldfeyaqunmdruyanaundu avdewaliszdunissonsu Al anas kanisidedaonadostunsfnyives
Morley et al. (2022) Ganui1 Uszidushueududiusnasamnulasafovestoyaiuguassadifnionmssonsu
Al uszuugunn ey Tsmeunaenvuaslieudidyiussuuuimsdansdeyaiifanulaonds fulsue
fuasestoyaiitaiau wazdemsliglivimatilauuamenslideyaves Al iiloasrsmusiule

2.5 Anunsenmumaluladdimason1seansu Al Han19I98wuIn anunsauauwalulad (Technology
Readiness) danalfauanseniseensu Al (B = 0.198, p < .001) waadliiiiudn fléusnisifivszaunisaluaz
ANuAuAgiumalulagidvia duudldulasu Al 11nn31 nadenaaenAdedny Parasuraman wag Colby (2021)
flauedn aumfoudumelulaBvoslinuinatonsdniuuinnssunaenginssunisldaunaluladlmidaiy
Tsmeunamsdaaiueuiuasinuesuadviaungliving Weriuanusiulaussanguassalunisldau A

3. pAUTERan L TngUITasdded 3: wuamsmsiansliuinisguaimdae Al nkansidenuin ns
ftansliuimadiugunindas Al erslieruddgiuiadadumelulabuasdfdugldou lnsewignisadg
ns3uFfeuselond mseenuuuszuuildanuie msaianiuilinds uaznsuimsdanstoyaduyanasgredl
UszdnSnn nan1sdnwazvieuliiuin msih Al unldlulsmenuaenvuldesgaduiisinisamuiumalulad
uimsysasssraunsalipunglduinmsaiug fu deaenadosiuuuiAnues Davenport and Kalakota (2022) 11
auot arwdniaves Al lussuugunmdueg fuanuannsnvesssdnslumanaunaiumalulad nssuaums
yhaw wazanudesiuvesdldoudvhedy
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UNAnE?

muﬁ%’aﬁﬁﬁ’mqﬂizaaﬁlﬁaﬁﬂm nsuTuusssEaunmsaignAee Jeyay1usediug (Al personalization) wae
a3 uBnIELIUNSTIVIILAR ANUANAYBINAT (customer loyalty) luuSunusnisadvia vuideldssideuisigs
annw Tngdunwalidednaslassainsiuglitoyadiuou 18 au Faduflénuunanedufidviadiisyuutusiuuy
LANITYAAS KANITILATIETETUNUI fIiTeyafaiuni1susuwssUszaunsalgnatsiedayuseaug (Al
personalization) H1u 4 fAuan laun m’lmﬁﬂﬁaﬂﬁ%ﬁi (perceived relevance) A1u@EAIN (convenience) AN
Pndla (trust) wasanuivasuanududiush (privacy concern) nan1538ean anusnfvesgnAlillaiingin
ArLisugwesTE UL REIeEfe uiinanmsfigninuitinisusuusienaniiinuen Tusda waslsidasdiiu
vauLATeInL 11uTTed Taauedn n1seenuunsTuudslszaunsaigndidasdyyiUsedug (A
personalization) fiaunaszyitsauaazaunduduiiiudouluddysoaudniegnaddu

Adaey: Yayaunuseieg, MsusuusisUszaunisalgnd, anudndvesgna, anulinnga
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Al-DRIVEN CUSTOMER EXPERIENCE PERSONALIZATION AND CUSTOMER LOYALTY:
A STUDY IN THE DIGITAL SERVICE CONTEXT
Wanraya Phermamnart
Managing Director
SoiThongRecycl eEnterpriseCo.,Ltd.
PathumThani, Thailand
E-mail wanraya231235a@gmail.com

Abstract

This study aimed to examine Al personalization and explain the process through which customer
loyalty emerges in the digital service context. The study employed a qualitative research method by
conducting semi-structured in-depth interviews with 18 informants who were users of digital platforms with
personalized recommendation systems. The thematic analysis revealed that the informants interpreted Al
personalization through four key dimensions: perceived relevance, convenience, trust, and privacy concem.
The findings indicate that customer loyalty does not arise from system accuracy alone, but from customers’
perception that such personalization is valuable, transparent, and not excessively intrusive. The study
therefore suggests that designing Al personalization that balances value and privacy is a crucial condition

for sustainable customer loyalty.

Keywords: artificial intelligence, customer experience personalization, customer loyalty, trust
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umin

lullagdu esdnsdnaunnih Jygssdvg (artifical intelligence: AD anldlunisnainiivia lods
woudaiaue 1T wazlsy aunsaifisenndesiumnudeinsvesgnéudar ety wamadanantisan
nanlumsdum inanuagnIn LLamﬂwqﬂmiugmmmmmmawawayjawimu othalsfma msuFuusisdiang
\AulvenaviliAnmnuidningnaanamiegnlideyadrudufudniu fedmaligniunanguinaussiias
AanANSEaNITURUUTUR

Tudsmsmanaidemudiiug musnfvesgnétlildfissnsnduuaiton widiudenugmiu A
1311918 wazniseeusunuTudlusrazey uidegauTunalugimdmudi nmsusuudsseaunisalgnaneae
Usyey1sefing (Al personalization) dnalisuindenrudinfvegnd uadsliesurelidaauignAnfuiuasiiniy
Usvaunsaifananednsls dadu MATBERanmIANUmTngallunsduasgiauving Ussaunisel uag
L‘E"aulsuﬁﬁﬂﬁmiﬂ%’uLwiaéhaﬂﬁymwﬂisﬁwﬁdwaGiammﬁﬂﬁmmgﬂﬁﬂ

UILaIANITITY

1. ilefnwinsiuivesgnindonisuiuussussaumsaife e usivg

2. \iesBunenszuumsivilimsuuusisiinandmarionuindvesgndn

3. iedanngidoulivilinisufuudeszaunisalgndisedyyussAvdiatuamiotuney
ANUANFVDIGNAN

ADIUNTINY

1. gnAnduimsvsuwsisUszaunisalimedyayiuseivg (Al personalization) ag14ls

2. mMsvsuussszaunisalanedaya1useaug (Al personalization) d4WasaAuiNAY0IGNAN
(customer loyalty) agnals

3. Geulalavinlvinisuuusisuszaunsaliedgeseivs (Al personalization) ladua1svietuneu
ANUANFYDIQNAT (customer loyalty)

NUNIUITIUNTTY
wuaRan1sUukAsUsEaUN1salanAde Uy Useivg
mwﬁmmaﬂﬁuaummaﬂmmaﬂmmﬂs (wﬁ (Al personallzatlon) LUUﬂ’]iﬂﬁuEJﬂﬁi“U“U’eJlJaaﬂﬂ’]
danesfiy way mmauwmmsm (machine leaming) \itedsuaudataus Liam n3ousnsfiaonadesiuai
Foamsvasgninusiazsienntu lumsnisnann Ty sshuglildfudonedosflevssinanadaya uidunaln
Banagnsiiannsaldliisludunisidonain msfmuanagns waznssidiunsmnanisnaia Huang and Rust
(2021) f‘?iydﬂ{]z:yzywwﬁwﬁmmiaaﬂ’uauuﬂmmaahummm N13ATAUALTINLIY LAZN1TINAILALINIINITAAN
5984n1591 personalization ﬁszhaiﬁﬂwﬁaaﬁﬁugﬂﬁwﬁmmLawwmzmmmﬁu (Huang & Rust, 2021)
TuusunAtia nsufuudsisndriiatuandoyanginssunislénu nisedn nsum wassyTRnsld
u3msvesgnén shlunanesuaunsomanisaimuadlauasmeuauasldosiusiugunndu egdlsfiomu A
wiugrfananlildsuuseiuingndrazeeusuianely nsznislddeyariloysuusdamnandeussifudiu
35930 A dudiud waznissuiihgnihdaune
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Uszaunsalgndnludumanislduing

LuIAnUszaUN3aignAN (customer experience) ldmunlulnaninnsUssifiunisnela w gate
\isansaiien Lemon and Verhoef (2016) a%maﬁmiza‘ummiqﬂﬁﬁLﬁmﬁumaam customer journey NIBLEUNIY
nslduins Fenseuaqunsiuineutde seuindld uaznddlduinig TnsgndnasUssfiusyaunsaiainuansyn
duifa (touchpoints) Tideulesiu (Leron & Verhoef, 2016)

\fieRansuluuiunues Al personalization 981 uINszULLUEILUUIRNNZYARAAIN1TASHARD
Usvaunsaignénlévanens fadasanatlumsdium wineuazen uasshliigninsushssuudlasuesn
fu agslsfinu mnszuuuusiddnuaeingnuieteinifull fenavilil staunsaifimsduninnaedu
augdnlaavielald darfu Al personalization Fafeegnuaslugiuraauni aves customer experience
management laflgifiesflaidumanaiiawidy

¥

AMUANAVIIGNAN

AnuAnFvesgna (customer loyalty) WunwiRandniununisnatnderuduius lae Dick and Basu

¥

3

A o

(1994) luoAnuinAdunannanuduiussenigiruadfideuusudiungAnssunisted nande gnénd
Frlisndudesdoduausly widosdiviruafuazanuyniudeindouusudde

sioan Oliver (1997) wesauAniindunszuaunsiidos q fiann anmssuiuazauiielalugeiu
ddladnunenudtustunusudluszeren lugendvia loyalty 3elldiAnnamnndudwionaiiniesesng
e usiAnnUszaumsaliiereos anallinda wazanuidninuusudueuanemiiaonadestunnudesnisues
ANABEIIUYIAT

AMUFUNUS 299 Al personalization AUAIUANG

ATFILINNTEYI1 Al personalization fdnsamlunisifinanuindvesgnin mszdelignin
$anirdoiauefldfuiarud vadesuindunazannisylunisdndula sudnuidiAsadostu Aldriven
personalization Wu71N"Tuurf L ugamnsadewaiiauandeisanuiianelauagaudslalden osgndn
Tnslawzlunsunmduddiannselinduazunanesuaavia

agnslsfnuy anuduiudi s dudunsaauely Aguirre et al. (2015) 83uruwIAn personalization
paradox 11 Wilogsfaldteyagninuntuiioads personalization finsdlasniu gnénenanduidniuszuisuas
fmaLiaamﬁaﬂmmumamiaﬂ%ﬁuammuﬁuamw Feenanmsmeuiuiduinas

faifu wawes Al personalization mammmmwuaaﬂumaamws wi1e “anufeites” uar “Au
Wudwin” nanfe wiszuvavaaiauasuliudiiiedle mﬂqﬂmgamwgﬂmqm ANufnAnevanadle

unumassaulinga

aulan9la (trust) Wusuusddaiiiousswing personalization U loyalty Tne Morgan was Hunt
(1994) wuanmulindadusinguvesenuduiusssssenlunumseaiadernuduius msztvanaiull
wiveuuazfinandulalunsinuanuduiusiuusud

Tuuum Al personalization Arslindlainduilefl#3dninssuudivana Tusdla waslddoyanens
\Witnzau 91uv83 Bleier waw Eisenbeiss (2015) nuinaulinsadiaifinnissensudelavamsedeiauauuy
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{ 9 a

wnzyaaa vasiinaiudeyaiifuilaasuiilidaaunieldlusdaszannisneuiusie personalization aa faiiy

Y
o

anulindaiadunalnd1deyfivinlil Al personalization Wasuainuiies “syuuwugin” lug “Usvaunisal
Auduius” Milug loyalty la

AMufsIam U dudIuea

anufaduanududiuda (privacy concern) /unid slui ouluddgyii dswasoniseausu Al
personalization Lﬁaammxwé’ménmﬁaﬂmﬁuLLaz’imeﬁ%;ﬂa;ﬂ%ﬁi’mqumm UVDY Aguirre et al. (2015)
Frmngldsuiinmaivieyaidullogalameuasiigassunednau wansneeusu personalization ldann
P winddninfinsaondesielideyaiiuaruaanus anslindauasnisseniuvaranas

Ussiduilddyediaddluuiuntinishiavia wseldantgensuanuasaInannisuTuuss udliseusu
nsuanivBsudeyadisdninfuauna ffu privacy concem Fdlallmifinsguassadsdning uiiufifunaes
Al personalization i loyalty laenss

NATNUMIUITTUNTINANTAUATIZLAI Al personalization dsuasie customer loyalty Wunaln
wanedas Taun perceived relevance, convenience, trust wag satisfaction agslsfinu nadnEsnanzAntuld
ogadsBuidiomsuiuuddligniinnuindunissndranududui
nanBntiovils Al personalization Wuusensedu (stimulus) fidssason1siuiuazensunivesgnén (organism) uag
ihlugenudnd (response) meldifouluvasmnsilusida msmuaulél wazenuinasuanududus nseudn
Lﬁiuﬁaamﬂé'aﬁumuéwqmﬁ%ﬂwmmé’mﬂ’uéiwdn Al-driven personalization wae loyalty fidnwasidudeula
Tl Junalensauuidunsy
52108UeIY

uATeTIY N1533eFinmam (qualitative research) sjsvhanudlanisiug arumaney Usvaunisel
wazoulafivinligndnfeunisufuuisUssaunisaifedygssfvi i duidifinue viedudsisnaan
\Judauda mﬁaﬁ"aL%aﬂmmwmwauﬁwsmﬁuﬂf wsgdesn1sAasuistdeiniAsadu “unua” uay
“NITUIUNT” 17{Ls?famiaamﬁJ%’ULwiqéhaﬂzyapﬂssﬁwﬁﬁ’ummﬁﬂﬁmaqgﬂé’w TuildieansinsgaunudunusLa
LAY

I neddgAenisduasizisraunisaialwedlduinisadvia wlelildanudiladeiund
avduakazd ldiamunmniseaaliase

naudszrnsvesuideine dléruunaneduAivaissuuliuisssaunisaifedgauseiug
W walvdsLannsedng (e-commerce) uwnanasuansuila (streaming platform) weuusn1sds@19s (delivery
app) uazioUuinsesuladu q Mszuvuuriuuuianzyana

AruanRvesUszvnsfiFosnsinu liud ldnuunaniesuidiasgiedos 6 ey fleldsunis
wurthAud v3ns viademuuuiameyaea §iidusraunsaldnuaiuasanunsoosueyuuesowuasld way
HEuAldayan NI YRl TEN

naufegsAerliteyadiuiu 18 au MilnuantAnswiaunusidisdy Tasuuslifianuvainvane
woanAslud LN fuYaseny duUszLanunanesuily wazduszeznainsldaussuunsuTuuss
Uszaunsaisneayanuseing (Al personalization) Fsdnuazianandielildyusesiivainansuazanainuioy
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wesnngulangunilanniuly lnemsidennduiieendddvdnaududiivesdeya (data saturation) ndn3fe 1o
dunvaliuwdifeyadiAgsud WiieUssnulninfideddy Afeinfieanedmsumsimszidsy
nsidennguieg19ldisn1sideniuulatzas (purposive sampling) Iner3deAnidonyiilnaaudfng

aunaeiiivualiamt wagldis anle (snowball sampling) S Wasndean st lifinsinmaudi
WidAnHuNskusInNEideyasalAx

wsesiialunisiiudoya

Lﬂ?'mﬁaﬁlhﬂumsLﬁusﬁay‘aﬁaﬂﬁé’mwgﬁﬁﬁﬂ (in-depth interview) wuufi alasIa$14 (semi-
structured interview) Inglduumananadaie Wil ideyaannsaiaUszaunisal anudauiu enuidn uay
Tofnavenuiedliegdasy lnsuuidnudunvalasasounqu 3 wnuvan Laun n133ussie Al personalization
nszvaumsithlgauand wareuludsuiunitaduaavidedunoumnuing

Mynsesiteyald MsliAs g (thematic analysis) Satuisiuans fudeyaannisdunivalids
an mszdwinssdsutoyasuamnnlinanedulsuiundniifaramnoddnmslasdduneunslingzs
nealmUnsduawaidutomnuiomn snudeyatmanssouiiievheudueetuiion frunsiadeya (coding)
ndennuddy dangusia Wiilulssiiudos duasziussipudes TinanaduSundn aseaeumudenndes
o985y futeyaduaty deieluuazesuisaumine vesusardy uandouagunanisinszs Tnsideuleaiy
ToguszasduaznseulLIAnuesuidy Feuiiinanmsiiesed Idudmniendesdisud arwazanluns
andula anulingds anudnaduanudududs uaganuinisewusud

deifiunnuindedovesmanisite 143snmarouauasnadesuasdoya léun nansramutoyad
nMssuifisunansuvastoya mseAumesmiuinidsaudu uaznslimnasweslitoyaUsznounsedune
3u

WNaN15398
M139aFURAN SN el lvidaya
Sie Usenn AUt AN AN AUAIAAUAY | wuldiuse
uwanwasunly n5u3 azaan | 13l Wudaudn AUANG
WYY ;
P1 . .y a9 a4 a9 #i a9
dannseding v v v v
WYY ;
P2 . .y a9 a9 a9 #i a9
dannseding v v v v
P3 GLZEEHIN Gk Gk Gk #in a
waUusSNSas -
P4 aq aq Junang Junang Junaneneas
15 v v v
WYY ;
P5 . .y a9 a4 a9 #i a9
dannseding v v v v
P6 GLZEEHIN 6N 6N 6N AN a9
P7 | weuusmsesulatl | Uunans a Junan Junan J1unan
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SYid Uszian AMULNITDY AN AN AUAIAAUANY | wultiuse
uwanwasunly n35uj azan | el Wudauen AN
WENE s
P8 - - . N a a AN a9
alnnsalng
waUusnsas -
P9 G G Junang Junang Urunanenees
91T
P10 AN a9 a9 a9 1 a9
Y Y U Y
WENE s
P11 - - . a9 a9 a9 AN a
ALANVIIDUNE ° ° ¢ v
P12 | usvusmseaulal Uunan Ywnane | Jaunang Urunanediags Uunang
WENE s
P13 - - . 6N 6N G AN a9
alannsalng
waUusnsas -
P14 a G Urunan Urunan Urunanenees
915
P15 AN3u39 Uﬂunmqﬁqqﬁ a9 Junane Junane Yunang
W1ENe ;
P16 - - . a9 a9 G N a9
ALANNIDUNE
P17 | wouuiniseeulay Uunan Jwnane | Jaunang Urunansdiags Uunang
P18 AnTu a9 s a4 R a9
U U U U

INMsFUN el liTayans 18 au wudilaesiuglideyadilngsuiin Al personalization dA31
Netosgauazdieiiuauasainlunisldnu lnewmnzluumannesumdivddidnnsednduavaniuia Fadnlvina
dauandenulindauazanuinfvesgnanluseAugs

ognslsinu flvideyausdruilotuinsdsesuazueuiinisesulatiiinslindauazausing
Tusgfuuunans Wesndaflmmuinasmunndudiuiuazmuidniissuuideyamniuly ihliavesns

Vsuwsishiludsfumnusnfiogadud
Sufiaenndasiunaniside

1. anuferdensuias dudvdosudunvibigldseniuss uuiueg
2. anudazaIn Peansensindulanasiiuyszaunisalidauin
3. anulinds Wuiudsddyiwenluganudng

Aaturan1sieseideyaaunsoasuld 4 UssiaudiAgy

1. mwmﬁm%’aﬂﬁ%f (perceived relevance) Bﬂ

Usendanan wagyinlynisdnduladnedu

Y

YYse 1

Y

v

o 1 I3 | v @ A = v a 5 a
4. ANUNNAAIUAINULTUAIUAT LUuLQau%UV]En?]ﬁﬂﬂ’ﬂNﬂﬂﬂaq MWﬂEﬂﬂliﬁﬂ’Jﬂi%UUiﬂmLﬂ VLU

AYDUAUINTEUUBUL YN nsatuANaulaz e

2. a21ul3731903 (trust) andnazensunIsUsulisnnYulieseuulianuuiugl alnaue wazgmilou
Whlausunveldasa
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3. vauwnAududIda (privacy boundary) vnniskuzihgumziaizasiulunieriliddninssuy
Toyadiusunniiuas Jiideyaunsdimaziinnusswiuazannudulalunisldause

4. anudndlugiuganuauiglaldisnnuduius (relational comfort) Ausnalalleiinainaauis
welatansm uiinananudAntuusudidnla wensm waglsiady

cane

BRI EREE

NanN53SEEIn n1sUsuusisszaunsaignAaieUayay1usedug (Al personalization) iunumedrAaysie
N15a319ANUANATEIRNAT (customer loyalty) mumi%’uiﬁammLﬁaa%’awaﬁmaua AnugzaIntunsldy
wazarulindaiifindu deaenndasiununfndiin personalization Taetfiy perceived value way customer
experience (Uszaunisalgndn) ienisiausiininumanzauiuainudosnisvessld (Huang & Rust, 2021;
Lemon & Verhoef, 2016)

ag14lsAnu nan1s@nundasioudnvaz audoundivesnisusuuaaanizynaaa (personalization
paradox) name Wessuuuurthiimuanzianzasanniu fléudunduiinigninmuniegnaasdan
Wudiua sﬁw‘iﬂﬁmmﬁmﬂaammLLawimaawiammﬁﬂﬁmmavﬂﬁw (Aguirre et al., 2015) SoRunuiaonndas
fUaUidefiseeuin A-driven personalization 1ufiy loyalty "Léfﬁ@iaLﬁammﬁ’maé’mmmLﬂudquﬁqagﬂu
isﬁ’uﬁ’]LLax;ﬂ%’é’ma%ﬂ”ﬁﬂmmwﬁaaﬂamammaﬂﬁ (The Service Industries Journal, 2025; Das et al., 2026)

Tutsgpunnulinga nan1sideaenndosiuuuinnIsnaindanuduius (relationship marketing)
fineadn trust Junalndrdglunisuvasnissuiidavinseuusudluganuduiusssezen (Morgan & Hunt, 1994,
Oliver, 1997) namfie Jlideyaliladnfreunannesinizanuudugivesssuuiisduis) uimseddniuy
FUALDTAAY LATTNUDULY LLaﬂﬂ%’sﬁamuaaEm;ﬂgw Fadenndosiunuiinudn trust-building strategies (nagns
msasemnulinga) mmmammaﬂ'ﬁsmé’mawmﬂmﬁusﬁa;@Lﬁ'aﬁw personalization 1 (Aguirre et al., 2015;
Bleier & Eisenbeiss, 2015)

dofinnsanlufifvesarmfianelanazarudalaldsh nansdnviatvayudadunuaigaiiin Al
personalization lailadsuass loyalty lnsnssanely uwsavdiman1uiuUsi¥93nInen 1wy trust, engagement,
satisfaction Wag perceived value (The Service Industries Journal, 2025; Al-driven personalization study, 2025)
Forunuiltianudniluanminndeunatafunasvessraumsalfideiies lilinavosiuusifiusiugniies
ﬂ%\iLam (Lemon & Verhoef, 2016; Oliver, 1997)

wenanil nansIsedwenennudilasinauiiudalsunaannuduiug st it s UL
Uszaunisalgniidetyguseivg (Al personalization) fuausing (loyalty) fidnwazidudeulvuinnd
AnuduiusBudunse Inaamzdszabunulusdda (transparency) nsmuanlaeld (controllability) wagaau
Ananuanududiuda (privacy concern) 611&L‘UummmmmsﬂmummmmiﬂiuLLmLUuﬂmmmaLUumﬁﬂm
(Das et al., 2026; The Service Industries Journal, 2025) muu ATES9ANUANAKIY Al personalization 33A2%
freguuarmaunaszwinmslilszaumsalinnzyanatunaamdrdnuaiuarsruamsiadulavosdld

Ingasy mu%a‘i’aﬁazﬁauiwmiU%”‘ULm'anzaumsajé’mezyzyWisﬁwﬁ (Al personalization) 9zl
AuAnFiveagni (customer loyalty) Iidlogld5usinszuuiianuieades Widla uazlvinue usimngldiuii
syuvdaIRaIiuTaun AnusnAardeuiias Tefunusnandenndasiunumuassanssudiduduinainy
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Tindasazanududwdudusnunansesrudnsalunsld Al dieasanuduiusssezeniuandi (Aguire
et al,, 2015; Huang & Rust, 2021; Lemon & Verhoef, 2016)

FarauanusdIU R
asnsAsUsuldnisuuusisssaunisalmelyanuseivg (Al personalization) laudin 3 viandnAgy e

1. shlidaiausiimnuieideatuausesnisuesgndn

2. g3UneNsinauesTEuLagalusila

3. WanalignAauauseaunsusuussle
wumnsanaraztelimalulaflinaedueiesdiognd uwiduatoddloatauduiusarasemiugnéd

fosfnuazdorsuauuzdmiunisideadedely
nuiteiiddesindefnyiluuiunglfunaneiuidvaiiomsssinniby miideadatelumsvens

TudauTundu 1wy n1sliu msvieaiion wieuinisquaw iteSsuifisunssuivesgndlugnaivnssuiisneiu

uenanil msfnwyuLesmesUsznaumieliannssuumudluie ielwduislsduasieliuing
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MAdeiigUsvasdilonanusugsamandednlelasiuindlusmingsuns lnesadumsiingzy
anmMuIndeNnNegIAe Msszygauds ensou lena wazgUassn (SWOT Analysis) LaziausiuImsianzauile
dsdaaruannsalunsdeiuresgsivinlelnsluindluiiui maidedldsndeuitifodenmnin Ineiudeyaan
nsdunealdsdndusznounisgsiadnlelasiuiinddiuiu 5 918 uasnsaunuinguiuinuasnsiazgUsenaunis
$1uru 10 318 HansAnwmud g3radnlelasluindludmingiung fdnenmlumadulnedeiifuddny oswn
nszuansuslnedilalagunmuazniadidaneluladmanunsadelnl Auiunniu egslsfinn Saiamuviime
leiwn mmiéﬁumwa’mﬁﬁiﬁm NSIANITNITNER LATNITIUTBININTFIU GAP (Good Agricultural Practices) R
Suduseddzunmauslofenagmifiaseunquitsinunisnan nmanain uazmsdans ntieszideyalagléng

Ansrzdhitiom MsTiasgdt SWOT wagimunuaunagnise TOWS Matrix
nansAnwmuin msldgauds lown nsussgndldmealulad Smart Farm dawnsnisnainosulall uaz
wptnegnénfiiduuts annsaiuussAvsamnisdiiugsiald uenaind maudlugnseulnensiauosdaimg
nMsafuayuaINaey warnsuTuUsinssuaumandn deldulladudifydenaiiulnegiedadu nsAnwiiaue
LWINIATINAYNS Lakn nagnsiaagn 1wy mamalulagnsudansesanld msvenevemanisnainesulal wagnis
aanTerneuilnalaenss nag sl Wy n1sadienanualveuTUALAENITYBTUTEINTIU GAP Uazna
gmsiandly Tdun nisusudgenszuaumandn wagnsudledamnisaunauusseu nagysivanigaduntad
UsgdvBnInnisuan n1531enann warn1senseauauUaendowazaunmueIndndue suaziilugniswmun

ganadinlelasluindluimingunsodiedsdu

adndsy: nswandnlalasluing, maluladwisugeases, N3350 UG URNINNISNYI 5718 (GAP), M5iiuls
0e/ eI
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THE DEVELOPMENT OF BUSINESS STRATEGIES
FOR HYDROPONIC VEGETABLE ENTERPRISES IN SURIN PROVINCE

Supattra Songkransri
Independent Researcher, Thailand

nim.dmb@gmail.com

Abstract

This study aimed to develop a business plan for hydroponic vegetable production in Surin Province,
Thailand. The research focused on analyzing the business environment, identifying strengths, weaknesses,
opportunities, and threats through a SWOT analysis, and proposing appropriate strategies to enhance the
competitiveness of hydroponic vegetable enterprises in the region. A qualitative research approach was
employed. Data were collected through in-depth interviews with five hydroponic vegetable business operators
and a focus group discussion involving ten farmers and entrepreneurs. The data were analyzed using content
analysis, SWOT analysis, and strategic planning through the TOWS Matrix. The findings revealed that
hydroponic vegetable businesses in Surin Province have strong growth potential, driven by increasing
consumer demand for healthy food and greater access to modern agricultural technologies. However,
several challenges remain, including limited marketing knowledge, production management issues, and
difficulties in obtaining Good Agricultural Practices (GAP) certification. These challenges require comprehensive
strategies encompassing production, marketing, and business management.

The study further found that leveraging existing strengths, such as the adoption of Smart Farm
technologies, the use of online marketing channels, and strong customer networks, can significantly improve
business performance. In addition, addressing weaknesses through knowledge development, government
support, and improvements in production processes is essential for achieving sustainable growth. Based on
the SWOT and TOWS analyses, the study proposes several strategic approaches. Proactive strategies include
adopting smart farming technologies, expanding online marketing channels, and strengthening direct consumer
networks. Defensive strategies focus on developing a distinctive brand identity and obtaining GAP certification.
Corrective strategies emphasize improving production processes and addressing labor shortages. Collectively,
these strategies are intended to enhance production efficiency, expand market opportunities, and strengthen

the long-term competitiveness and sustainability of hydroponic vegetable businesses in Surin Province.

Keywords: Hydroponic vegetable production, Smart farming technology, Good Agricultural Practices (GAP)
certification, Sustainability-oriented growth
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umin

Hagtuguilaeliauddfunisguaauamuasnsuilanesiifiaudaondouniu dwmalvn
Foansdudinunsiiigunm azen uazUasadvnasuuidoudugduosteidos Anlelaswelind dufivdini
Ugnlaglalltfiu uildansazanesnemsiiinsmuauuimnaeianzadmivmseiaivlnvesiiv Jsennsa
aneudssnmvudowveadelsn vy waraaaiiandnduld Snisdsannsomuauanimindeunsuan
LazAnNwHaRGRlFRaeAnszUILNST YlFRnAITANEn aenn uaslinmsgumitene (nsuinmsinens, 2566)
wonanil mandednlelasmetinddsaenadostunnliunsuilnnesiiequnin (Health-conscious Consumption)
fifdsldsunionlutiagtu Tnslawglunguiuilaaidies nquauievhau uazdilimnudAyduauamdin
dwmaliinaninlelaswoindfiuultiueneiegwionios ilutememiesuisassnaud $ruommns Tsus
gilefindifin uasunanrlesunsdesulay @iinnuessgiananums, 2566) AnudossvewmaIATifisg udna
Jadulemaddgydmiudusznaunstumsitaungsiadnlelaswelndliausoneuaussonusisinsvesuilag
wazasanulaUSsunenisudadulussagen

fingiunifuiiuifddnenmlunisudadnlelnameding Tnefinnstiszuunisugniuy NFT (Nutrient
Film Technique) uaz DFT (Deep Flow Technique) 11l s’?imﬂumduia@ﬁmmzauﬁuamwﬁuﬁLLazw%’wmmﬁﬁa&j
(@n13deInemansuazinalulaguvisUseindlng, 2563) duszneunsinlelasweindludminasunsdiulvgy)
Junwmsnsseges Jamnaguay LLasgﬂixﬂaUﬂﬁéﬁLmﬁU%’ULﬂgﬂumﬂmiﬁ’lLﬂ‘WliLLUU@?&L@@JNW@MW@@W‘Uﬁﬂ
Tuszuumuny Wleisnanan anmudssananmglienna uagmeuausswionNufssmsvesuilnaitliaud iy
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Jinaduns duntwal Juil 21 nuaiug 2569
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f1uau 10 Au devdaiRatunraimeuaslenialunisimungsiadnlalnswetind Juil 28 nuniug 2569
3. MaAnTeideya
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Wespyusuiuddyuasunliuifeosiugshadnlelnmmeiing
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4.1 N33R SWOT: 1§7aya1nnsdun1ualldadnuagnsaunuInguuiian i Indouuae
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Abstract

Digital technological advancements have significantly transformed organizational management
and operations in both the public and private sectors, compelling organizations to adapt to increasingly
complex and rapidly changing environments. Consequently, digital leadership has emerged as a critical factor
in driving organizations toward the effective adoption of digital technologies, fostering innovation, enhancing
work performance, and sustaining competitive advantage. This academic article aims to examine the
concepts, components, and roles of digital leadership in improving employee work performance within
organizations operating in the digital era. The study is based on an analysis and synthesis of relevant
academic literature, textbooks, and research studies from both domestic and international sources. The
findings indicate that digital leadership comprises several essential components, including digital vision, the
effective utilization of digital technologies in organizational management, the promotion of continuous
learning and digital competency development, change management, and the establishment of an
organizational culture that encourages innovation and collaboration. These components demonstrate a
positive relationship with employee work performance in terms of work quality, operational efficiency,
adaptability, collaboration, and data-driven decision-making. Furthermore, digital leadership plays a vital
role in strengthening employee engagement, promoting the effective use of digital technologies, and
enhancing organizational capability to respond to continuous changes in the digital environment.

This article suggests that organizations should prioritize the development of leaders' digital
competencies alongside people management skills. In addition, organizations should cultivate a learning-
oriented culture and create a work environment that supports the integration of digital technologies and
innovation. Such initiatives will contribute to improving employee work performance, strengthening

organizational competitiveness, and ensuring sustainable organizational development in the digital era.

Keywords: Digital Leadership; Employee Work Performance; Digital Organization; Digital Transformation;

Organizational Management
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MANAGEMENT INNOVATION AND THE ENHANCEMENT OF SERVICE QUALITY: CONCEPTS,
PRACTICES, AND CHALLENGES IN THE DIGITAL ERA

Nichakhun Kit-anan

Program in Organizational Leadership Innovation
Suan Sunandha Rajabhat University

E-mail: S69527378154@ssru

Abstract

Digital technological advancements have significantly transformed the operational landscape of
both public and private organizations, requiring them to adopt management innovations to enhance
organizational efficiency and improve service quality in response to rapidly evolving stakeholder
expectations. This academic article aims to synthesize the concepts and theories of management innovation,
analyze practical approaches to applying management innovation for service quality improvement, and
discuss the challenges organizations encounter in the digital era. The article is developed through a
comprehensive review and synthesis of academic literature, scholarly books, research articles, and relevant
domestic and international publications.

The synthesis reveals that management innovation plays a crucial role in enhancing organizational
performance, increasing operational agility, and improving service quality through the integration of digital
technologies, data-driven management, knowledge management, innovative leadership, and customer-
centric process design. However, organizations continue to face several challenges, including resistance to
organizational change, insufficient digital competencies among personnel, cybersecurity and data privacy
concerns, limited organizational resources, and governance issues related to the adoption of emerging
technologies.

The article concludes that improving service quality in the digital era requires organizations to
integrate management innovation with workforce capability development, appropriate digital technology
adoption, and the cultivation of an organizational culture that promotes continuous learning and innovation.
Such an integrated approach can enhance organizational effectiveness, create greater value for service

recipients, and strengthen long-term organizational competitiveness in an increasingly dynamic environment.

Keywords: Management Innovation, Service Quality, Organizational Management, Digital Era, Digital

Transformation



a2

MIeTATINsAINin UN 1 adud 4 Yseddeunsngiau - e .. 2569
Kaonawat Academic Journal, Volume 1, Number 4, July - August 2026
aunnAIetIeNsReuikasuInnsIeAng

unidn

Tugaimeluladfdvainistauiegisiinislan ssdnsianiaiguasniaonvudonndnyiunis
Wasuuasesanminadonnisdiiunuiiianududeusarnisudeiuiisunsanntu msdsuuasdanandsa
TisUuuumsuimsesdnsuuudafslldannsonevaussdenudeanisvesfuuinisldeaiivme osdnsd s
SufudosUsudsunuInienIsusmssiensiutnnssun1sums (Management Innovation) wazinalulad
Aivaunuszgndld teliuUszAnsnmnsduiunu snseduaunmnisliuinns uazadanuldiuisulunis
wtetuet19898u (Seesalavong & Teerathanachaikul, 2024) miLﬂﬁiﬂuﬂhuzﬁ?}ﬁa (Digital Transformation) §il¢
mnedafissnisiineluladarsaunanldlussdnsiniu widiesevaquisnisuiuieulassadisesdng
N3EUINNTIL JULUUNNTUTING FaIusssuesdns waznswaundnenmesyaains telvesd nsausn
POUAUDINOAIINABINTVDILSUUINITRETINST gndps waeliusednBnm nmsysanniswalulagadviadniv
nszuumsUImsiaduiladvddyidielviesdnsanansaaiisuinngsy Waunnsyuumsihau uazifiugua1ves
msTusnsldegnereiien (Seesalavong & Teerathanachaikul, 2024) uSAnssunIsUsMsassnslasunmseonsy
d']Lﬂuﬂalﬂﬁ'lﬁ’zylumﬁuLﬂéauQQﬁﬂiﬁﬂJWMLﬁuLaﬂ flomndunisimuiuuiin 38015 NsEUIUNT warsTUUNTS
Uimsguuuulmiideiinyssavsnmnsduduny anPNEWeLYBINITUIUNTS wazdaasunisasaguailiun
F3uu3nns msuimsesdnsiisjauuinnssudiisduaiunaioudvesesding msdanisesdeag maviauuuy
ysuns wazmsdndulavugiuteya dedulussdussneuddueesdnslugafda (Hwangsuphakitkoson &
Jadesadalug, 2024; Lertkultanon et al., 2024) vuzifeIiu AunINN1SIIUINIT (Service Quality) Aodumatn
dgrosnrwdiialunisiiiunuvesesdns iesngiuuinslutiagiuiinnumaniaienisliuinisinnga
gnes Tussla wazanunsadddsldriutomnaddviaivainuats msenszdunuainnsliuinisdediesendonis
UImsionguuinindiugudnans (Customer-Centric Management) aaugfiunsuszgndliivaluladuazuinnssy
U3Ms ieassraunisaifiduasiuaufianelavesdfuuinig sufnwmanedudusuiinsiaunuinns
UINTUazNIsUIMISAANElANuduTusdeuIndudseaniamnisaniduau auienelaves Suuinis uay
AUAILNTIUNITLUITUYDIDIANT (Tanchoi, 2024; Chotkangwarn et al., 2024) Wi 1MABIANTITATENUNG
mmﬁﬁmaau?@ﬂiimmw%miLLazﬂWiLﬂﬁauwwuﬁa%ﬁa uANIIALHUNUEIAUNT Y A UANIIERaIEUTZNS
leun mssedunsiasundasmesynaing msvevinueduadia fedrindunsneins suussana anusiuns
Uaensvvasdoya wazmsiduguanisliivaluladesramunzan dedudmasieniudisavesnmsimuinunin
nslifuanIg ety esdnssndudosadsinusssufiaduayunistous nnshnaiisassd wasnisiauunnssuegs
soifleq il elvanunsausudisonsldsuulauazneuausfenmudeanisvesyfuuinislusuianldegied
Usgandnn (Seesalavong & Teerathanachaikul, 2024; Hwangsuphakitkoson & Jadesadalug, 2024)

NANUEAYFINEN Ummm%mmsaﬂ’uﬁﬁazjqé’qmezﬁaqﬁ‘mmi’tﬁmﬁuui’mmiumw%mﬁaaﬁm
wazmssnsziugmnmnsliuIng Tnsdiauouunn e uezuunufoRiiieitos nfeuiainsginnusimie
Tunsuszgndliuinnssumsuimslugaaavia tieduuumedmsuguims dhivins wasdimunulouvisluns
fimunosdnsliiiuszanBaim anmnsaadenaiuni3uuins wasiaduarsmnuanansalunisudstusgedsdulu
USunvesmsAsuudamnadaa



43

MIeTATINsAINin UN 1 adud 4 Yseddeunsngiau - e .. 2569
Kaonawat Academic Journal, Volume 1, Number 4, July - August 2026
aunnAIetIeNsReuikasuInnsIeAng

WUIAA NP KAZNITNUNIUITIUNTIH
1. wnAEIRULIANTTIN1SUIMNT09ANT (Management Innovation)
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2. wuAmREIfUAMNWNSIEU3NTS (Service Quality)

A mnsTHUIANg (Service Quality) iunnAndlssumnuaulasgisdardedlumansdunisuims
Jans manan uagsgusemauaans Wesnnduileivdfyflasieulszaninnvesesdnslunisnevaussie
AmudINIsuarATAAn TwasSuUIMs ieluniassiakaraasy aunmnsliuinslddissdmareszdua
fawelavesfiuuimanidy widdaruduiusiuanudesu anudnd nsnduanlduimaen naenaunindnual
wazANaNsatuNSwUITuetedAnstuszazend (Ali et al, 2023) Tuefin winfnnuannshiusnislasunis
oS uneruLUUFIa8s SERVQUAL Faauaiiganmnsliuinisiinaintesinsseningnnuniands (Expectations)
warn13USI0NFULINT (Perceptions) uikuudasstenanazldumsiauanidunaiy wifnaduiug
dfgesmsfnwaunmnisivinislulegdu Tasamsluuduniiesdnsdeansussidiununiwnisliuinngen
HUNBIVDILTUUINS egslsfionu Tugaddva dndsmslivensuwfadnanlinseuaquamninvesnsliuinis
H1uY0an19AdvTa Awazainlunisididauinig arudaendevesteya ausiaialunisnevauss uag
Uszaunisalvesld (Digital Service Experience) Fananenfussdusznoudiauainisussiiuganmnisiiuing
Tutiagfu (Wu et al, 2024) m3iAsusinugyaddsia (Digital Transformation) ilwguuuunsliuIsvesesdng
WasuulasmnnsTiuimsuuumdawih (Face-to-Face Service) gnsliuimssinuszuuidviauasunanyosy
ooulaviinndu dwaligSuuinismanisuinmsiinini gndes annsadddldnniinning uasdausoidesly
nsliuins esdnsdsdnfudesuivupinssurumsdiiuamilaglémaluladidviaruafunisesnuuuuinisiide
{5uuinnsiduguénans (Customer-Centric Service Design) Ll a3 19Uz aUN5al i AuAE FUUTN1sUaz iy
UszdnSnnvaanisaiiineu (OECD, 2023) muAnwsinadednuiuunguduin aunmnisliuinislasusviona
Mnuanetiade Heduyaains nazuaunts welulad weznneiiivesesdng Insamenisuszgndldimalulad
Advia wwu Yayay1Usedug (Artificial Intelligence: Al) szuuilAsIzvidoya (Data Analytics) wazseuuUIN15entulh
(Automation) FsaeLiiaAuTINGT ANGNFBY LarALarNIaluNIIB UALDIBAMABIN YR ST LTS LA
aeafiusyansnm egnslsinnu nisldmaluladiissegadeslianunsasulseiuamunmnisliuinisld mnesdns
amsHaLAnnmYesyAaIns NMsinnisesdamy uaznisaiieimusssudiyatunisuing (Foroudi et al,
2024) uenanil aunmnsiUInssalumadnduomsuimsianisesdnsfiiussansam Tnsasdnsfidnsdin
Beutanssy nsdeansneludis msvhaunuuysanns wasnslddeyaussnounisd adula Snansasiamn
aanmmsliuinisldegwiaiiies suideues Hwangsuphakitkoson and Jadesadalug (2024) Wud1 n153a4tiu
n15U3N13 (Service Orientation) wagnmzgundsnsiasuuasasisln favsnaldsuandensyuiunsuinngsy
USMsuazan i niuuvetesns azveuliuiinunmnisliuinsiildiiaannisimuinaluladifisssin
WEed WeiRD901AENITUTMINITNGINTULYY TAIUSTINDIANT WAENITRAIIINTEUIUNTYINUAIUATY

dmivuiunuesnindy wunAaauninnisliuinnsldwaunlugnisuimsniaigisn Ussvmu iy
fudnans (Citizen-Centric Public Service) Bssjaitfuniseenuuuuinislsiaenndosiumiusioinisvesussmnsy ns
anfunoumstiusns mﬁLsuamim%auaiumwwmmm uay mimmﬂiuiaamwam‘[.mwammammaumﬂ’[,u
nsddauinmsanstsae ssdmaiiemudauiomaasugianasnisiami (OECD, 2023) 331 Usswafivszay
anudnsalunsufsunasgaulinnudidgdunisimunguainnishiviniseugiunisaiiainnssuniasy
nslideyaiiionisindule uazmsduaiunisiidnsmmesUszany

MnMsdansnssanssiansasulii aunmnsTisnsdunnaeifdnvasraedd asounqu
faduussansnmveansruaunisliuins anuaunsalunisaouauss mmnideiie Anuvasndy n1sdeans
warUszaun1salvesiuuins Tueaddvia nisenseaunun nnsliuinssludesendanisysannissening
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winnssun1suIms weluladadvia mswmundnenmynains wagnisesnuuuuinsigadsuusnisdugudnans
\ieasanue inauiaels uaziasuaiunnudiguresesrnsiusseven

3. NIFUATIENRIAAINS

9nMsAnenssanssuiedfuuinnssunsuimsedns aunmnsliuinng nqufiitisades ua
naeAdenslulstmeanazsnaUseind wudn winnssunsudmsesdnsilunalnddaiivaslfesdnsanunsadsush
fensdsuuiasesaninuindeslugandvialiegraiussansam lnonsiaunisuuuunisuims nszuIuns
i walulagfdvia wazn1susmaminensuywdliaenndoaiuuIunvednddAns dmaliiinnisenssauaunIm
nsliusnisuasfisdamnuanansalumsuisduvesesdnsluszozen msdunsississdanuiannauidoiiinumn
wanslisiud winnssunsuimsesdnsdlimneiaismnisimeluladlndinl iy uidunswdsuudands
spuuiinseungunsivuauleutes nseenuuulasEnesdng MeanszUUnsUFURNL nsuTmsesd
Ay msdaaduanziiiiduinngsy uaznsaiisiausssuesdnsfiatiuayunisiteuiuaznisaisassduinnssy
agwaiiias il nsUszgnaldinaluladadvia wu Jayay1usedvg (Atificial Intelligence: Al) n153iAT1g1iv0Ya
yualug) (Big Data Analytics) szuupanan (Cloud Computing) wazszuudnlud® (Automation) 1uiladwativayu
fneiusydvEnmusanszuaunsuimsuagnisling

definnsanmfuuundsdununinnisliuing wuinislisnmsidauaminanmsuimsdanisd
ansoReUAUsIEmLRBINILAazANUMAN TIweFuINsIFog1TIng gndes Tusdla uazdeiiios Tnunns
gnszAvAmnMNTiuINIslugafIadetedunsysannsseninanalulad uaaing nseuIun1s waznIgin
WieadUszaunmsainisuinisidguauazaivanuimelannfiuuing Ssaenndestuiuafanisuimsion
{suu3nisidugugnans (Customer/Citizen-Centric Service) 31NNISNUNIUITIUNTIUAIWITOTUATIZA
asAUTzNEUYRIL INNTIINMIUTMI0IAnTidimasenma sl 5 esduszneudidny Taun

1. AMegBauinngsy (Innovative Leadership) Judladuddgiindniunisiudsuulas AlUAYUNNS
Boudvasyaaing duaiunshnaiisassd uasairausssmaiisesomsimuiuinngsyluosdns

2. wmalulagddvianazszuvansauina (Digital Technology and Information Systems) 428 Wiy
Usgansnwlunisuimsdanis msidenleadoya nsdndvlavugiudeya waznsimunvesmianisliuinig
dzman 5957 wazidndsledng

3.1139ANTTRIAAIINT KAENITLT U V0984ANT (Knowledge Management and Organizational
Learning) Bael¥esAnsanunsasiusy dheven wagldUselovianesdauiiflefmuinisufofnuuazadis
uinnssuldednedeiiios

4. ﬂ’]ﬁaaﬂLLUUﬂﬁxU’mmiﬁN’mLLﬁzmiU%WﬁﬂmmW (Process Innovation and Quality Management)
Hunsusudgsiunounisvhandifianuadest ananuddeu uandiuusyavsnmlumsliuinig

5. Jausssuesdnsiiaduayuuinnssu (Innovation-Oriented Organizational Culture) iuadefiduasy
msdndunsiasuutas mevhawsmiy msuanivdsuiBeus waznsaiassauufnlmietnsdeiileg

afUsznaUTTNUsENsianaadianuduiusidaysanns uasdssaronisenseduamamngliuinig
unsLfiUsEAMS Ay ausndilunsliEng anugndesesdeya ammilusda anuanunsaly
nsmeUAUBIiEANLBINSYRETUUIMS uaznsai e imelvesiiuuinig Fadulmnedifyuosesdng
famasguazniaenaulugadava
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1NN15FUATILYBIAANS JLTBUTLAUENTBULLIAAYEIUNAIY taemvualiuinnITun1suUINIg
asdnsdududsuaniiusznousie 5 asduszneu leun (1) anzdiidauinnssy 2) wealuladadva (3) n1sdanis

93AAINF (4) MIAIINTEUIUNIOL LAz (5) Tmusssuesdns Jeesdusenausnandmanonisenssiy
A nsiuImskunsiisysEavsnmnsiuiue anuaansalumsneuaussiegiuuinig mnutndede
¥99U3N13 ArwazmInlundfeuing wagauienelaveadfuuinig el msUssgndlduinnssumsuimsay
Uszaumudnialddndudosdiafisuiunvesesdns amnunseuvasyrains ninens walulad uaznisaduayu
MnFuIMsIERUge WeliAnmsannegwieidesuaziilugauamsalunsudstusazamdiduvesosdnsly
JEELeN?

a3U uazdaiauauus
GEIL

nswdsundamweanaluladidvialddenalviosdnssosfuasuguuuumsuimsinnisanuuamauuy
ulugnmsuimsiisjatiuuinngsy anudangu LLasmia%ﬁmmﬁwud@%’w’%mimﬂsﬁu WINNITUNITUIMTOIANT
unalnddryiitgliiesdnsanansaneuaussienuasuniamesaniuandes isussansamnsduiuny
wazansyauanwnsliuinsliegralugusssy
MnnsdanTgitnAnuazssunssuiiieades wui uinnssunmsuimsesdnsldlidiinegifiesnisiumalulad
adviauldlunisufdfau Lm'LflumimﬁauLLanL%aﬁzUuﬁmamquﬁgﬁmmw@ﬁw 1A598351999ANT NTLUIUNIT
yhanu msdamsesdarg mewanyaans wayTausssuesdns Taefidmneiioadsmnuamnsalunsuiuin
wazadunarludliunesdnsuazzuuinis msenszauaanmnisliuinislugaadvadiludesendonisysan
nssgminsuinnssumsuImsuasmaluladidvia Ingasdnsaslimnuddgiunisesnuuuudnisidagiuuims
\Jugudnans (Customer/Citizen-Centric Service) msliteyaifioaiuayunisdnduls mswaundomiauinig
dhiedne uagnsadisUsraunisainsuuimsitnanin el aunimnisliuinislildtuegfumelulatifissagng
A usitueg fusumieuveayaang mIuaNas0vesiin uasnusssesdnsfiaduayunisBeudiarnisads
uinnssuegwieillos  egslsfnu mavszyndliuinnssunmsuimsesdnsdaidedinuagarusimedddy
#ur mastedumsdsuntamesynanng msmarnusiuRdve andlimdonvedassaiisiugumanelulad
Arulaonfvesteya uazdosndiusutssunn dafu ssdnsdnd wiosdnumisnisudmsnmaiudsuuas
wanzay Welinmsthuianssunldifanaogiswiaiauazaansoiaunesdnsldegnaddy

nanlagazy winnssunsudmsesansilutadeddglunisenseiuamuninnistiuinisluganda lae
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paaaan AsinsAmuadIvIng fTdn wazknunsAduUIUEIAN TR TMIY TaNfaduayunIneIns
P9ndusienisiimuedng

2. YOLEUBLULAIUNITWRIUIYAAING
asAnsmslinnuddgiunsimuninueATviavesyaains (Digital Skills) Amugfiunsdauaiuniuda
ahuassdnazauansalunsainuinngsy Taedalviinsineusy msuanidsudous waraivanwuindoud
duasuliyparnsaunsadiauewnfAnlniwaziidinsnlunisuiuugnssuiunmsinu
3. dawsuauuzAtunisldmalulagfddia
aaAnIAIdenltinalulagfdvialivunzauiuusunuazANAanIsTeeEsuLINTS nelvinnudidnyiu
szuuteya msliesgideyatiieatiuayunisinauls szuuiinisesulat! wazsnasnssnunanuiunasaioves
Foya ilelvinmsltinaluladannsnaseusslomigandossdnsuazsuing
4. Forauauuraun1saIeTaus sINRIAN ST IANT Y
psAnsmIsdaAS LTSS dasunsiABuLYas atuayunsiioud msvhausuiy uaznismaass
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winnssulunsimunesdng
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