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ABSTRACT

The objectives of this study are 1) to analyze the trust level of car insurance service recipients in Dhipaya
Insurance Public Company Limited, Nakhon Si Thammarat Branch and 2) to study and compare the trust of car
insurance service recipients in Dhipaya Insurance Company Limited (Dhipaya Insurance Public Company Limited).
Public Company Limited, Nakhon Si Thammarat Branch, is classified according to personal factors. It is a
quantitative research study. (Quantitative Research) The research population is people who used the services of
Dhipaya Insurance Public Company Limited, Nakhon Si Thammarat Branch, for April 2024, totalling 192 people,
which were the tools used in this research. The researcher used a questionnaire. (Questionnaire)

The study's results found that: 1. The level of trust of automobile insurance service recipients in Dhipaya
Insurance Public Company Limited, Nakhon Si Thammarat Branch. Have the highest level of trust by 1) confidence
Users feel confident in the company's reputation. Dhipaya Insurance Public Company Limited, Nakhon Si
Thammarat Branch and being accepted is at the highest level, followed by service users feeling safe in the
company's finances Dhipaya Insurance Public Company Limited, Nakhon Si Thammarat Branch 2) Trust in receiving
car insurance services from Dhipaya Insurance Public Company Limited, Nakhon Si Thammarat Branch They have
the highest confidence in the service of employees, followed by employees explaining details at every step. 3) Trust
in receiving car insurance services from Dhipaya Insurance Public Company Limited, Nakhon Si Thammarat branch.
The product side has the highest level of trust, followed by Dhipaya Insurance Public Company Limited, Nakhon
Si Thammarat Branch. The coverage conditions are clear and easy to understand.

2. Comparing the trust of car insurance service recipients of Dhipaya Insurance Public Company Limited,
Nakhon Si Thammarat branch, it was found that service recipients with gender, age, income, occupation, status,
and educational level Different people have trust in the company. This diversity in trust levels based on personal
factors adds a layer of complexity to the research, making it more comprehensive and insightful. Dhipaya Insurance

Public Company Limited, Nakhon Si Thammarat Branch, no different
Keywords : Trust; Reliability; Confidence
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